New Absorbing Website Redesign

Purpose 

To change the look and feel of the absorb website (www.absorbing.com) to a white design. Site will incorporate similar elements of the current site content, showcasing their client’s and the work we do for them, but also highlighting the new areas and product ranges which we aim to move into such as iphone app’s, ipad apps, and bespoke blog development work. 

Aim

To Showcase the work we do for our clients & what we can do for prospective clients and drive sales enquiries off the back of this. 

Must Haves:

Site has to remain minimal and clean in design taking inspiration from the absorb logo and sites such as Apple’s website but being able to incorporate the Absorb logo.  Creative Uses of the logo for the header area would also be good to see as this is another reason for getting the redesign (to make the header more striking, see coloursonic example ) 

Homepage will be full width of the page without side navigation, side navigation will only appear once the user starts interacting with the site itself.  

We would like to include an area where people can “Ask Absorb’s Digital specialists any Question” on digital marketing, so we will need a query box  for this. This can be simply a pod / button which links to a query page. 

Final design should make use of the glass type effect or fades in order to lift the elements off the page. 

Absorb contact details should be prominent at the top of all the pages. 

Any additional colour schemes, which can be subtely introduced from a creative perspective will also be welcomed.

We would like to use the pod style layout (as seen on many sites these days) again with clean lines and curved edges to the pods themselves. 


SEM , bespoke build, Consultation, Social strategy, 


Who We Are Page

Staff images: We have already had staff images commissioned (see attached folder). The “Who we are page” will have the staff images with either a hover over or a short description below it explain who the person is and what it is they do for the company.  Please see Who We Are page for further details. 





Number of pages required

1) Homepage
2) Who we are (staff photos page) 
3) Work  - (case studies page) 


Homepage

Flash pod (double) with quotes and examples of our work (use placeholder for this)

PPC
SEO
Social Media
Bespoke Api Development 
IPad / Iphone App’s

Blog’s we like section 

Pod for our relationship with the Marketing Society 

“The Marketing Societies Social Media Partner” 

We also need to find a visual way to represent each of these disciplines, PPC, SEO Social media etc…..we will be ditching the current images we have for these from the current homepage.



















Our Work

This page should make the most (visually) of our clients logo’s and showcase them in a presentable way on a single page, which in turn links through to a full page where more detail of the client and work we do can be found. (attached)
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Who are we?

This is the page that will showcase the staff using the following style of image: 


[image: ]
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We would also like to be able to present members of staff along side the respective areas of work so for example an image would sit along side a case study for the respective area of work they work on.  Some suggestions for this are below: 


[image: ::::Users:digital_breaks:Desktop:Screen shot 2010-04-29 at 15.01.24.png]
Pod Examples


New technology platforms

An example of an Iphone app pod which we would expect to see either on the homepage or on the main page within the site. 

[image: ]

Colour sonic Homepage / Header Example


[image: ]








Specification Requirements

The final site is to be designed / coded and delivered on the Squarespace platform. 

Designs to be provided in 300dpi psd layered files
Text layers to remain editable

Holding text can be taken from our current website, where this is not appropriate Lorem Ipsum can be used.
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Increase your online presence with smart content

Creating a successful web presence s far from straightforward —
what you need is compeliing content specifically tailored to the
needs of your company.

Absorb has gained fantastic experience in managing websites and
extensive content portfolios for such major clients as Sky TV when
our team of consultants used smart on page optimisation and on
site functionality to increase conversions.

Depending on your specific requirements Absorb will plan and
deliver a website and/or content management programme to grow
your online presence. Contact us today for more details.

Stand out with bespoke online and mobile Application
Solutions

At Absorb we can make your business stand out from the

T: +44 (0) 20 7193 3755
E: info@absorbing.com
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Get in Touch with our
Web Content and
Applications
Specialist

matt.tanner @absorbin,
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the next generation of
digital design

Quantive, the April 2010 Template Club release, encapsulates the
notion of simply complex, featuring a more subtle and conservative
design, in contrast to other 2010 releases. Naturally, the Gantry
Framework forms the core of the theme, driving the complex
mechanisms and features that lie beneath.

Read the Full Story @
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Channel 4’s ‘Britain’s Forgotten Children’ season online PR

The client

As a public service broadcaster Channel 4 has an educational femit must demonstrate the reach and Impact their
programmes to Justfy the public funding they receive.

‘The centrepiece to their Spring 2009 schedule was a big campaigning season on “Britain’s Forgotten Children” - a week
of programmes about the thousands of children trapped n the care system.

The challenge

‘Ghannel 4 held a season of programmes on the care system (adoption, fostering and care) which we helped promote via
an online awareness campaign. Channel 4 wanted 10 spark a major debate on thisIssue with a range of prograrmimes
including “Adopt me" ~ a big 3-part documentary series on finding homes fo hard o adopt Kids; special editons of
Cutting Edge and Dispatches, plus a powerlu single Drama “The Unlovedr from the Oscar nominated actress Samantha
Worton.

Key objecives were to:
_ Map outwho (and where) s currently talking online about adoption

_ Identfy groups, websites and individuals online that are not currently talking about adoption that Channel 4 would like.
o spark conversation and debate within (e.g. Mums on sites such as mumsnet.com)
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