Private and Confidential

Brand Logo Brief – BeniYums 2014
	Background


	Objective
Create brand logo which is immediately recognizable to consumers. Providing understanding that we are a candy company that focuses on providing the consumer with health benefits with a sweet twist. The key product group is Hard Candy.
Launch Timing: Business
Q1 2015
Launch Timing: Products
Q2 2015
Brand Positioning

If I eat           BeniYums 

instead of      any competitive candy product or naturally sweet product
then I get       a delicious treat while promoting my health
because        I want to lead a healthy life and still enjoy something sweet. 
Primary Marketing Objective

Obtain brand recognition among candy consumers.
Key timing Issues
N/A
Geographic Considerations

National


	Budget & Goals

	Total Media Budget (including fees)

Total budget is $100.00
% Q1

100
% Q2

0
% Q3

0
% Q4

0
Goals:

· Marketing: Create brand recognition with target consumer groups
· Sales: Drive interest and trial of products 
· Corporate: Utilize brand logo as key media tool to gain support.


	Landscape 
	Target Insights

Primary Target:  The Gourmet, and The Reasonable
Demographics:  
· Age: 12-35

· Gender: Male, Female

· Income: Middle Class HH

· Education: Current Student (High school, College), Educated (Some College+)
Psychographics:  
· 75% of all U.S. adults eat hard candy or chocolate. Consumption of sugary foods declines with age. It reaches its maximum between 12 and 24 years and a minimum between 50 and 70. Men, less concerned about their weight than women, consume more sugary products. Consumers show a preference for sweets (44%) and for chewing gum (34%) and for sugar-free chewing gum (18%). 

· The Gourmet:  They like eat sweets and confectionery for all occasions. 

· The Reasonable: Consumers more casual of candy and sweets for adults and children. They like small Pocket confectionery, regional specialties and chewing gum. They limit their consumption at certain times of the day only (47%). 
Competitive Issues

Marketplace Dynamics 

The confectionery industry has been around for centuries, and its products, sweets, can be found in almost every house hold in the world. Yearly the industry makes $33.6 Billion in revenue, with a sales growth of 2.5%. With this continued growth the industry will be valued at $38.0 Billion in 2020. The Market has 12 key segments specific to types of candy.

In the United States there are 290 registered confectionery companies registered with the National Confectioners Association. Over 60% of these are small family companies, many in their third or fourth generation of operations. The remainder of these is larger corporation, in this group there has been a trend of growth driven through mergers and acquisitions in the place of true innovation.

Size of Market 
$33.6 Billion (15.1Bn Target Consumers)
Available Research 
None (please compare to: Jolly Rancher, Life Savers, etc…


	Other Considerations
	Creative

Utilize strong colors (Blue, Green, Yellow) and incorporate concepts of candy and health benefits
Mandatories

Use of BeniYums name in logo
Other

N/A
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