Brief.

CrowdScore Website and Logo

www.crowdscore.co.uk

Background

CrowdScore is a community based on a predicting game played on the
web on mobile and desktop.

It takes the wisdom of the crowds (the users’ predictions) and
“numbercrunches” them to offer predictions on sporting event results
We share the predictions with the players - and also give weekly/season
prizes to the best predictors

Users are incentivised through short-term cash prizes and an overall
end of season win

The primary aim is to create talking points and enough credibility for
players “to have a punt” and place bets based on the predictions

The long-term aim is to beat the bookies i.e. our predictions will be
better than established bookmakers

It currently is focused on English Premier League football but it will
expand into other sports and countries.

We have a small but loyal base of 60+ players and we now want to take
it to a more professional level and grow the user base.

The task (our objective)

Take the existing website www.crowdscore.co.uk and logo and transform these
assets to:

Give people who arrive on the site for first time the confidence to
sign-up easily and quickly

Allow regular returning users quick and easy placing of predictions and
encourage them to share the CrowdScore prediction on social networks
and with their contacts

(in the future we will encourage them to bet on the predictions but that is
the next phase and doesn't need to be included in this design)

Convey the essence of a community working together to enjoyably
come-up with smart predictions on sporting events

Work seamlessly and well across smartphones, tablets and desktop i.e.
Should be Responsive Web Design

Who are we talking to? What insights do we have about them?

Users are sports fans with opinions
Primarily male and early twenties to mid-thirties


http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk&sa=D&sntz=1&usg=AFQjCNHmKxoiE-c-fUhEsW8qLGDSjhSUKA

e They are competitive - they want to beat their peers
e Many are from outside the UK

What do they think or do now?

e [Existing users, who signed-up due to word of mouth, come back
regularly and love playing the game

e New people who come to the site don'’t often sign-up or stay as they
don't trust the site as it doesn’t look well-designed or work well across
different devices

e Dwell time is relatively low so all activities need to be slick and easy to
use as well as compelling and contemporary in their look and feel

What would we like them to think and do?

e [EXxisting users to keep playing every week and to start believing in and
sharing the CrowdScore predictions on social networks

e New users to have the confidence to sign-up

e Both new and existing users to feel part of the CrowdScore community
to an extent that the CrowdScore logo would be something they would
like to have on a T-Shirt, Cap etc

Why should they care or believe us?

The wisdom of the crowd is the process of taking into account the collective
opinion of a group of individuals rather than a single expert to answer a
guestion. A large group's aggregated answers to questions involving quantity
estimation, general world knowledge, and spatial reasoning has generally been
found to be as good as, and often better than, the answer given by any of the
individuals within the group. An intuitive and often-cited explanation for this
phenomenon is that there is idiosyncratic noise associated with each individual
judgment, and taking the average over a large number of responses will go
some way toward canceling the effect of this noise.

The kitty on CrowdScore is a representation of the wisdom of the crowds. This
iSs we place bets based on the user’s predictions and “bank” the returns and
distribute to the community. Over the last two seasons it has performed very
well and this season is again running at a profit,

First thoughts on how or where we might reach them?
People arriving on the site will be coming due to PR, Search Engine ads and
Social Network ads as well as word of mouth.


http://www.google.com/url?q=http%3A%2F%2Fen.wikipedia.org%2Fwiki%2FWisdom_of_the_crowd&sa=D&sntz=1&usg=AFQjCNGmxS5CMPp9pXjSP_kQZdJWyEQsxA
http://www.google.com/url?q=http%3A%2F%2Fen.wikipedia.org%2Fwiki%2FWisdom_of_the_crowd&sa=D&sntz=1&usg=AFQjCNGmxS5CMPp9pXjSP_kQZdJWyEQsxA
http://www.google.com/url?q=http%3A%2F%2Fen.wikipedia.org%2Fwiki%2FWisdom_of_the_crowd&sa=D&sntz=1&usg=AFQjCNGmxS5CMPp9pXjSP_kQZdJWyEQsxA

Inspiration
e Good functional example of what the site might look like is
https://super6.skysports.com/play
e Interms of style inc logo something quite minimal but “new community”
feel e.g.
o uber
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Considerations
Logo
e The logo should have an icon image (that will ultimately be used on
merchandise as well as an App icon) as well as a version with the name
CrowdScore.

Website

e The HTML needs to Responsive Web Design so that it adapts to the
different size screens of smartphone, tablet and desktop and looks good
on all, especially mobile

e The HTML has to work in conjunction with the backend so we will need
to share details on this before HTML is developed,

e We have all the team badges so we can use these in the design

e The design needs to be done for the below including all the current
elements and text:

O Home

U Tables e.g.season, monthly, weekly, statistics, mini-liga

O Kitty

O Information pages e.g. FAQ,, Profile, History, Mini-Liga Admin,

About, Contact, Privacy, Terms



http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FUser%2FHistory%2F&sa=D&sntz=1&usg=AFQjCNHZCxovDOKL1JbeqAI-Nya70j6uRQ
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FFAQ%2F&sa=D&sntz=1&usg=AFQjCNF26AXy_cHBrBWi-0yCjmWkLNatYA
https://www.google.co.uk/search?q=ello+logo&rlz=1CASMAE_enGB526GB526&es_sm=122&source=lnms&tbm=isch&sa=X&ei=FoiNVKPBKs3bauujgKgD&ved=0CAgQ_AUoAQ&biw=1366&bih=633#facrc=_&imgdii=_&imgrc=yMQDqMYpI0AvBM%253A%3BM5sTP9Sbk0hmdM%3Bhttp%253A%252F%252Fcdn4.trendblog.net%252Fwp-content%252Fuploads%252F2014%252F09%252Fello-logo.png%3Bhttp%253A%252F%252Ftrendblog.net%252Fello-might-change-social-media%252F%3B620%3B400
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FLeaderboard%2FWeekly%2F&sa=D&sntz=1&usg=AFQjCNGalktYn8UMMNzBHrSMkww18K0Cww
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FKitty%2F&sa=D&sntz=1&usg=AFQjCNG4NbBrgO9_ASToRxgVl2G4hhBQcQ
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FLeaderboard%2FMonthly%2F&sa=D&sntz=1&usg=AFQjCNGbmzoPkw9UDCsnp2xNvPO527z74g
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FUser%2FProfile%2F&sa=D&sntz=1&usg=AFQjCNEX2ZPXmTQE-4KgldgVVsGBJPzeRA
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FLeaderboard%2FStats%2F&sa=D&sntz=1&usg=AFQjCNERBa1MGGuxHj7sf4lCUqmKkS7cBg
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FContact.aspx&sa=D&sntz=1&usg=AFQjCNFGi9EtZCuT5XHSDH5RWm4lePjfuQ
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FTerms.aspx&sa=D&sntz=1&usg=AFQjCNG4uNVTZ3xinCDMPqUbflTvvbrBbQ
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FAbout.aspx&sa=D&sntz=1&usg=AFQjCNGgzMCIHiOCI59yg7LdchUaZAYASw
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FAbout.aspx&sa=D&sntz=1&usg=AFQjCNGgzMCIHiOCI59yg7LdchUaZAYASw
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FLeaderboard%2F&sa=D&sntz=1&usg=AFQjCNHB3azFgQK0HjOs0u6ffvWCfIovNA
https://www.google.co.uk/search?q=uber+logo&espv=2&source=lnms&tbm=isch&sa=X&ei=5IeNVN6sPNGWavT9gsAH&ved=0CAYQ_AUoAQ&biw=1366&bih=633#facrc=_&imgdii=_&imgrc=luNW5_2NgsK-SM%253A%3Bv-0kpFofDSbNcM%3Bhttp%253A%252F%252F99designs.com%252Fdesigner-blog%252Fwp-content%252Fuploads%252F2013%252F09%252FUBER.png%3Bhttp%253A%252F%252F99designs.com%252Fdesigner-blog%252F2013%252F09%252F23%252Fhow-the-three-hottest-startups-use-color-in-their-branding%252F%3B624%3B326
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FUser%2FMiniLeagues%2F&sa=D&sntz=1&usg=AFQjCNEVp0xRfztmnU4MYesUB8WTAJhL9g
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FLeaderboard%2FMiniLeagues%2F&sa=D&sntz=1&usg=AFQjCNFHTwGf3XqMjd9UmoioUpPeyjkdRQ
https://www.google.co.uk/search?q=uber+logo&espv=2&source=lnms&tbm=isch&sa=X&ei=5IeNVN6sPNGWavT9gsAH&ved=0CAYQ_AUoAQ&biw=1366&bih=633#tbm=isch&q=spotify+logo&revid=615879905&imgdii=_
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2FPrivacy.aspx&sa=D&sntz=1&usg=AFQjCNExWeTrbl_1zZULluOMFoYhyXlIjA
http://www.google.com/url?q=http%3A%2F%2Fwww.crowdscore.co.uk%2F&sa=D&sntz=1&usg=AFQjCNHCll08NYl3DYGyDWoSd3nBDJF52A
http://www.google.com/url?q=http%3A%2F%2Fwww.squawka.com%2F&sa=D&sntz=1&usg=AFQjCNGSh-FKj1FPm33oG0lZjsA1yutj_A

