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Laundry Lane Productions Pty Ltd: Key Facts/Contacts

Contact: 


Will Cordukes, Director
will@laundrylane.com

+61 421047030

Webiste:


www.laundrylane.com

Categories for panel: 
Video & strategic branding 
Marketing and communications
Deed Number: 

CD088
Overview
Laundry Lane is an online creative agency that works with our clients to create high engagement videos and communications campaigns. We are experts at building audiences (online and via other channels), and create stronger connections between an organisation and their target market. 
We take a highly strategic approach to creating video, thereby maximising results for our clients. And because we understand consumer behavior, we create authentic content that is aligned to what people want to watch.
Laundry Lane is a low overheads back agency that delivers the client value for money. This brings our clients greater scope to commission smaller, low budget projects (which is often all the end viewer is wanting) as well as larger, more sophisticated campaigns.
Laundry Lane was set up in 2010 by Will Cordukes. Will has nearly 20 years experience in marketing, communications strategy and consumer insights. This gives him a very strong perspective on what audiences want, and the communication styles, tones, and media to which they react most positively. Will has teamed up with experienced writers, directors, editors, animators & motion graphics professionals to provide clients with a full suite of creative and video production services.

We work with blue chip clients in the private sector as well as a number of government agencies and not-for-profit & charitable institutions

Service Capabilities

We regularly create the following styles of video campaigns, covering all project phases from strategy & concept development, to scripting and production:

· Creative “call to action” video campaigns

· Mini-doco style video 

· Vox pop style video

· Events based video & sizzle reels
· Conference/forum/Awards Packages (incl. Winners Packages)

· Case studies 
· Online ads & TVCs

· Animated video

· Motion graphics style video (incl. motion graphics incorporated into live video)

· Aerial footage/drone shooting

· Timelapse video

Key Personnel
Will Cordukes, Producer
Laundry Lane was founded in 2010 by Will Cordukes (previously Principal/Director of Buzz, a research and strategy agency 2001-2009).
Will brings project management, communications strategy, scripting, interviewing and producing skills to each project. 

Will Cordukes has over 20 years experience as a marketing and communications specialist and more recently five years as a content producer. Will started his first company, research and strategy agency Buzz, in 2001. At Buzz he helped clients such as CBA, Woolworths, Canon and Lion Nathan align their communications to better connect with their audiences. As well as skills in communications and strategy, Will honed his interviewing techniques in this time, which means he has a strong understanding of how to get natural, passionate and honest responses from interview subjects.

Will's strategic skills help to focus the creative approach to a video project. Will also has a passion for script writing/creative development, and plays a central role in conceiving and developing creative concepts for Laundry Lane projects. 
Will has graduated with a B.Comm (Marketing, UNSW).

Corey Maynard: Director, DOP
Corey Maynard - Corey has over 20 years experience as a film maker and has become renowned as one of Australia's top DSLR videographers. He cut his teeth in the no nonsense world of international television working for Al-Jazeera, CNBC, KBS Korea and Bloomberg in the 1990s.
He is also an extremely experienced editor which means he is able to take full creative control over a story/video. He shoots footage with the final product in mind, which means the edit process is quicker and produces a more cohesive and compelling story. 

More recently he has worked on filming on Masterchef and Grand Designs, and with clients such as Masterfoods, Nestle, Fontera. He has worked with Laundry Lane for over 3 years on key projects for Google, Canon, NSW Health and Cancer Council Australia amongst others. 
Alexandra Cordukes: Director, Health & Not for Profit Sector

Alexandra has extensive experience in communications and PR projects, and understands how to engage sections of the community in education and advocacy based campaigns.  Alexandra works closely with not for profit clients in order to clearly define communications objectives and find the most cost effective and creative ways to achieve these. Clients have included NSW Ministry of Health, The Mirabel Foundation, STARTTS, Hamlin Fistula Relief & Aid Fund, Cancer Council Australia and Clinical Excellence Commission.


She has a Masters in International Public Health.
Key Clients

Laundry Lane works closely with a number of blue chip companies, government agencies, non-profit organisations and LGAs, including: 

· Google, (incl. YouTube)

· Canon
· NSW Ministry of Health

· Primary Health Care 
· Cancer Council Australia

· Clinical Excellence Commission
· Education Centre of Australia

· Cupid Media

· SBS 
· Charities Aid Foundation

· City of Sydney
· Warringah, Liverpool, Willoughby, Campbelltown & Tamworth Councils
· STARTTS (Service for the Treatment and Rehabilitation of Torture and Trauma Survivors)
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