FLYER FOR PILGRIM SAILING’S NEW OFFER – SAILING HOLIDAYS ON THE GREAT BARRIER REEF

Business name: 
Pilgrim Sailing
where SAILING meets FUN and RELAXATION

Brand personality:

Fun, relaxed, friendly, professional, genuine, flexible

Brand attributes:

Safe, comfortable, experienced, family friendly, 

Product/service/brand name: Sailing holidays/mini-breaks on the Great Barrier Reef.
Skippered sailing charters on board a beautiful 58 foot sailing yacht.

Maximum six guests on board a fully crewed 58-foot yacht (most other yachts offering this service are smaller and usually have 10-12 guests on board). 
Minimum stay is 2 nights/3 days, with additional nights available.  

Activities include sailing, snorkelling, bush-walking, paddle-boarding, whale-watching, fishing and relaxing in the hammock No sailing knowledge required and sailing lessons can be incorporated into the holiday.


Flexible itinerary to meet guests’ requirements.  

Fully catered with fresh healthy seasonal dishes.  Drinks package available on request and highly recommended for sun-downers!

Pick up is on Fridays and flexible departure and arrival options as follows:
June/July – 

Townsville to explore Magnetic Island and beyond

Or Airlie Beach, Shute Harbour or Hamilton Island to explore the Whitsundays and beyond

September/October

Mackay or Rockhampton to explore the reefs and islands in the surrounding area.
Key objectives of flyer: Raise awareness of the opportunity to sail with us in the Whitsundays or other destinations on the Great Barrier Reef.  Ultimate objective is to get bookings for June, July, September & October.
Marketing objectives and target audience: 
Target markets are:

· Small families (kid friendly) or couples with an interest in sailing or potential interest in sailing or
· Individuals who are learning to sail or love sailing or adventure travellers
Age bracket for both groups is 30-50.
Small families/couples will be professionals with well-paid jobs where they need a holiday where most things are done for them to wind down. They have a sense of adventure and would be bored just sitting on the beach. They like healthy living, fresh food and exercise, especially water sports (ideally sailing)

Individuals most likely will be learning to sail or adventure travellers looking for a different way to spend a few days away.  They will earn a good wage in middle management, most likely come from the corporate world.
Purpose and function:  The flyer is to distribute to existing Pilgrim Sailing customers who have come on board Pilgrim for another activity (twilight racing, twilight cruise, private charter or team building).  
It will also be distributed to sailing clubs, sailing schools and tourism information centres. 
Format: Ideally I like the postcard type flyer, unless you specifically recommend DL flyer for a reason unknown to me.  It will be printed on a reasonable quality paper.
Attachments: 
Logos – horizontal and stacked. 
Photos of previous trips in Queensland.
See also:

http://www.pilgrimsailing.com.au/cruising-the-great-barrier-reef.html
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