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http://www.businessoffashion.com/adidas
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http://hunu.com
http://pheel.com

One of the biggest looks for
spring 2014 is sports luxe,
another fashion favourite that
does the rounds.

It’s not hard to see why.
Sports-inspired clothing can be
flexible, flattering and,
unusually for fashion, comfy.



Consumers are
loving activewear
and the active
lifestyle. In fact,
when asked about
their 2014 New
Year’s resolution,
consumers placed
health and fitness as
their number one
resolution.




The India Scenario

« Complete absence of pure
active wear brands

« Lack of options in terms of
fashion, technology or styling

« Currently limited to standard
sports wear brands such as
nike, addidas, reebok etc.

example: a quick snapshot oh
myntra shows standard brands
with highly limited offerings
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The Consumer

wearing sports
wear also signals a
certain lifestyle
choice

trends across men & women:
growing

awareness and the
need to be
physically active &
fit

social conformity:
being fit is in

acceptance of
sports wear
outside the gym or
the studio

fitness + fashion

as sports wear
moves out of the
gym and the studio
it is used for other
activities & a need
for fashion



A new category
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AN ACTIVE
WEAR BRAND

THAT BRINGS INDIA
THE CUTTING EDGE
INTECHNOLOGY
WITH THE LATEST
TRENDS IN FASHON
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look good.
feel good.
do better.



Naming Route

young / trendy /
fashionable



