
Maverick Meats Logo Redesign 
 
 
Current Logo: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Changes:  
 
The new name is Maverick Meats.  
Not Maverick Meats & Seafood.  
Will not need the phone number and address on the logo.  
 
Want to add the wording: Since 1984.  
 
Notes:  
 
The name “Maverick Meats” should be predominant in the logo. 
 
See the character reference on the last page of this document.   
 
“Fine meats since 1984” should go somewhere in the new logo 
design.  
 
The Logo should feel organic and local and communicate clearly 
that this company is an organic meat company that produces and 
sells the best meats on the market, without using the word 
“Organic” in the actual logo design.  
 
Logo should feel healthy, quality and timeless.  
 
Maverick Meats loves working directly with local farmers to 
source the highest quality product that have been raised on a 
free range farm and grass fed. 
 
 



 

Competitors and other meat company logos 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 
Character Reference 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
We would like to experiment with this character being apart of 
the logo somehow. At least have versions with and without this 
character in the logo design.  
 
This Character represents Phil Christie, who is the owner of 
Maverick Meats. We are branding his company with his face and 
personality. His advertisements will feature Phil in every 
commercial and print ad. So he is the face and brand of 
Maverick Meats. He wears a very similar outfit as depicted in 
the character references, except he does not where a hat. 
Please reference the research test videos that are attached in 
the email to see what we are going for.  
 
 
 
 


