Logo for CompCare Hospice
INTENDED USE OF LOGO

For all business purposes, from business cards and stationary, to advertising and the website.

NAME OF THE BUSINESS

CompCare Hospice

DESCRIPTION OF THE BUSINESS

Hospice care focuses on bringing comfort, self-respect, and tranquility to seriously ill individuals who are in the final stages of their life. The hospice philosophy is that the end of life should be a human experience, rather than medical experience. It is about quality of life, and as such hospice care focuses on providing physical, psychological, spiritual and emotional comfort to the patient, their family, and their loved ones.   
The hospice team of professionals is multidisciplinary; it includes not only physicians, nurses, nursing assistants, care givers, and other required healthcare specialists, but also social workers, psychologists, and pastoral care professionals, i.e. priests, pastors, rabbis, imams, and other members of the clergy.
While most hospices are residential facilities designed for patients to live (and die) there, CompCare Hospice is special in that it was established to allow the patients to remain in the comfort of their homes, living with their family and loved ones, and still getting the medical care and support they require.
SLOGAN

“Because Life is Too Precious” (Note: If you feel the slogan is too log, then lose the word “Because”.)
IF POSSIBLE (ideally but not mandatory)

Include the phrase “Compassionate Care” or at least the word “Compassionate” in the design of the logo. “Compassionate Care” is the phrase that inspired the names CompCare.

THE LOOK OF THE LOGO

Professional, yet not institutional

Contemporary, but not hip

Elegant, and not cluttered

Reflecting a down-to-earth, accessible, and friendly business

With a tone that is focused on life, love, respect, and diginity, rather than on end-of-life, death, or anything somber or morose. 
WORDS TO INSPIRE YOUR DESIGN
A compassionate, caring, loving environment.

Ensuring Quality of Life

Treated with dignity and respect

In the company of Family and Loved Ones
Professionals and care givers who are “There for You”
CompCare is a concerned and caring “Partner” of the patient and his/her family.
INCORPORATE A GRAPHIC ELEMENT INTO THE LOGO
As end of life is a transition, please create a graphic that reflects “a path or road extending out to nowhere”, and incorporate that graphic into the logo. Perhaps these images will inspire you.
http://www.thewilmingtonmls.com/
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http://www.newlepers.com/
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http://blog.awrcorp.com/
http://www.thesimpledollar.com/2011/11/page/2/
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http://www.mawler.com/mawler/mba_otr18.html
http://www.all4myspace.com/layouts-2.0/road-myspace-layouts-2.0/0
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http://www.indianexpress.com/news/road-to-nowhere/242944/5

(without the man)

http://luckylori.mlblogs.com/tag/jered-weaver/
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http://www.dreamstime.com/road-to-nowhere-imagefree1214551
http://wemeantwell.com/blog/tag/reconstruction/
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http://www.clui.org/newsletter/winter-2007/some-remarkable-places-not-parkway
http://www.smashandpeas.com/road-to-nowhere/
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http://www.trekearth.com/gallery/Asia/India/South/Kerala/Munnar/photo140380.htm
http://benzowithdrawalsyndrome.wordpress.com/
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https://www.facebook.com/FinestHourFoundation
http://showknowgrow.com/tag/melinda-viergever-inman/
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http://wildnewjersey.tv/2012/03/27/the-pine-barrens-around-helmetta-solving-a-pine-barrens-mystery.aspx
http://slog.thestranger.com/2007/12/16-22
http://www.all4myspace.com/layouts-2.0/road-myspace-layouts-2.0/0
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http://www.outdoortrails.com/Winter2009.html  
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