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Honest to Goodness Tone of Voice.

What is Tone of Voice?

When we speak, we have a particular tone in our voice. It might be any number of things; gentle, helpful, soft, tired, challenging, charming – and it will make us come across in any number of ways to the people listening.

For our purposes, the term ‘Tone of Voice’ is used to describe the way Honest to Goodness presents itself to team members, and to the outside world, in all written and verbal communications. 

Have a think about when you use different tones of voice. For example, lots of people have a ‘phone voice’, which helps them to feel more professional by sounding confident and businesslike when they deal with business matters over the phone. 

Imagine the way you’d chat to your mates. Of course the words you use are likely to be different to those you use when you’re at work – but have a think about the tone. Is it different, too? 

You may have been told by your mum that she ‘doesn’t like the tone in our voice’ when you have said something. Maybe it sounded rude, or abrupt, and made our mums think we were up to something she wouldn’t like! 

What Does Tone of Voice Actually Do?

It’s not just mums who pick up on the tone in our voice. Our tone of voice impacts on everything we say and the way it’s interpreted by others. So it’s pretty powerful. The tone you use when you speak to people will play a big part in the opinion they form of you. 

In the same way that a person’s tone of voice is important when they are speaking out loud, the tone used in written communications by a brand such as Honest to Goodness is very important. 

Why is Tone of Voice Important for Honest to Goodness?

Honest to Goodness is a small, tight knit team. We’re not a huge multinational brand; however we do have a strong & unique position within the health food market. We don’t have access to massive advertising agencies to get Honest to Goodness out into the market, and into people’s homes like the big guys. However, it doesn’t mean we can’t make the most of the lessons learnt, and tactics used by those massive agencies!

Amongst other things, its things like tone of voice that will make Honest to Goodness look and feel like a unique, professional, trustworthy brand to deal with. This will help us retain our customers & attract new ones that build our business. 

Remember we are not the big guys, we are different. It is this difference that makes us unique & encourages customers to deal with us.


How Can the Honest to Goodness Tone of Voice Work for Me?

The tone of voice for the Honest to Goodness brand is explained and illustrated in the matrix below. There are some helpful examples to help you start thinking about how you can apply it when you are writing for Honest to Goodness. Within the team, it means we can produce written communications we’re really proud of, without breaking the bank. Sounds pretty good, huh?
	Personality Traits

If our brand were a person, what would it be like?


	Honest but not blunt. 

Friendly and knowledgeable. 

A wise head on young shoulders.

Confident but willing to listen & learn.

Fun and informal.

Respectful and thoughtful.



	Audiences

Who are we addressing our communications to?

	The internal team at Honest to Goodness.

Those already buying organic products.

The socially & environmentally responsible consumer.

The health conscious consumer. 
The consumer with specific dietary needs i.e. gluten free

The consumer with specific dietary wants i.e. vegan/raw
The unpretentious foodie

The cook. The family nurturer.
Ages 25 +

Both genders



	Do’s and Don’ts

What should we remember when writing in the Honest to Goodness tone of voice?


	Do not use numbered lists | Do use bullet points.

Do not preach | Do be informative.

Do not be ‘clever’ | Do make good use of brand equity* 
Do not have more than six words in a headline | Do keep sentences less than a dozen words.

Do not use too many words | Do use fonts and punctuation instead.

Do not be overfriendly | Do be conversational 

If abbreviating our name in written word, the correct way is H2G.

* This includes our brand colours, brand key words, name.



	H2G Keywords

Our standard keywords to be used in all online/website campaigns and copy
	Organic food sydney
Organics
Natural food

Buy bulk
Wholesalers
health food store
wholefoods

organic products

food delivery Sydney

organic market



	Examples

OK, that all sounds fine, but how does it work in practise?

 
	Headline Samples

Goodness Me. It’s Gluten Free?

Goodness Me. Produced Naturally.

Nothing but Goodness. Honestly.

Sentence Samples

Going gluten free. Too much like hard work? We can help make it easy. Honest.

Food. It doesn’t have to be boring to be good for you. Honest.

We don’t do fancy. We just do tasty. Which makes life pretty simple. I mean, look at our name; hŏ’nėst (ŏ’-) a. 1. (of gain) got by fair means. 2. (of thing) simple, unpretentious and unadulterated. 3. truthful and sincere. 

goo’dnėss n. 1. virtue; comparative excellence. 2. the nutritious element of food.

Call to Action Samples

Want to join our team? For the whole Honest to Goodness story, our newsletter, recipes and serving ideas, visit us online at www.goodness.com.au
Honesty is a good policy. If you don’t love this product, call and tell us why on 02 3456 7891.




What is Included in the Honest to Goodness Tone of Voice?

The Honest to Goodness tone of voice means everything used to verbally express the brand. It could be the way you write an email to a colleague or supplier, or a memo or report for the team. It could be the product packaging, an event flier, the monthly enewsletter, or something you are posting on the website. 

Overall Tone of Voice Qualities.

The Honest to Goodness tone of voice should be clear, clean and simple. We don’t have a fussy, overcomplicated name or product range. We like to keep things clean, clear & simple with the occasional bit of light humour thrown in. Our tone of voice should fit in with this.

One Last Thing…

Now we have an idea of what the tone of voice is, as well as what it does, what’s the most important thing to remember? The Honest to Goodness tone of voice is constantly communicating our brand to anyone and everyone who comes into contact with the brand. For that reason, the key thing to remember is. Drum roll…Consistency. 

We’ve worked hard to make sure we develop a tone of voice that reflects who we are as a brand, and as a team. So let’s make sure we use it, in a consistent way, in all our communications.
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