LumenServe, Inc.

Project Description
LumenServe, Inc. is a new company associated with Absolute Communications (www.callabsolute.com) , which has been in business since 1989.  We are incorporating the name Absolute in the launch phase of the new company; however, we will transition to just LumenServe some time after launch.  During the launch phase we will be looking to brand the company as “Absolute LumenServe” with certain constituencies. As we move forward, and in relatively short order, we plan to drop the “Absolute” portion and simplify the brand name to “LumenServe.”  

We are seeking a single logo with two different naming treatments as follows:

“Absolute LumenServe”

“LumenServe”

 We are also seeking a business card design where either of the two naming treatments above could be inserted and utilized.  The business card design would include the color palette recommendation for LumenServe.  
In Summary, the first variation of the new logo supports the tie between Absolute and LumenServe by using the Absolute LumenServe name.  The 2nd variation of logo is simply LumenServe and will be utilized once transition has been completed.  
Company Name Background
LumenServe is a US based LED Lighting company specializing in designing, constructing, operating and maintaining obstruction lighting for communication towers, electric generation windmills, and other tall obstructions that require lighting by the government.  

Also, we chose the name LumenServe for two primary reasons: 

1. "Lumen" is defined as a measure of the total "amount" of visible light emitted by a source. LumenServe will use patented state of the art LED lighting solutions that produce a large amount of lumens. 

2. The business we are in is providing a service to our customers.  We are not selling a product, but a service that is all inclusive.  

By marrying the two names, we derive the foundation of the name from a light source and then add to it the concept of service.
Company Value System
An important aspect of LumenServe is the value system we live by.  It includes the following:

- Customer Service Obsession
- Integrity and Honesty

- Focused on Efficiency

- Celebrating Successes

These are the core values that each employee of LumenServe must live by and are the guiding principles how we make decisions. Our value system will be an integral part of our brand - how our customers think of us.

LumenServe Services
Tall structures are mandated by the US government to be lit.  In effect the structures must have operational lighting at all times.  LumenServe will offer to owners of these structures a service that includes the following;  

1. Replacement of traditional lighting with state of the art patented LED lighting providing lower operating costs.

2. The service will provide for installation and on-going support of LED lighting
LumenServe Customers
Our target customer base is primarily owners of tall structures that require obstruction lighting where the assets to be lit reside in the United States. This includes of the following types of structures:

· Communication towers

· Wind farm structures

· Oil platforms

· Tall buildings or bridges

· Other tall structures
Key Differentiators (Brand Pillars)
Much of our target customer base has a need for the following key differentiators:

1. The lighting technology and our service are high quality. Latest LED technology, controls and monitoring.
2. The service is easily budgeted having no surprises and no upfront capital spend

3. The service is worry free – we take the pain off of the customer because we deploy highly reliable lighting solutions then maintain and repair the system as needed.
The sense that we want to give with our overall brand is that the LumenServe is THE expert at what we do, we deliver customer service better than anyone else, and we provide a service that takes the pain of obstruction lighting off of our customers.  

Creative Guidance
Color Palette:
1. No color palette has been decided upon.  This project will define our color palette for us.  This palette should be appealing to the target customer base described above.

2. Should have one base color that would allow for single color printing jobs, such as business cards or letterhead, with other supportive colors that could be used for brochures and other collateral.  The color palette should look good on white.

The LumenServe Logo:
1. We are open to incorporating the "Absolute LumenServe" and “LumenServe” name into the two graphic versions; however, this is not necessary and is left up to your creativity. 
2. The logo should show a sense of strength and capabilities and tie to the Brand Pillars above.
The LumenServe Business Card:
1. The business card should use the same color palette as the logo.

2. The LumenServe Value System should be included in the business card design, front or back per your determination.
3. The business card should include name, title, telephone number, e-mail address and website URL “LumenServe.com”.

