Design Brief (2.0): Grounded
About the Programme
Grounded is a new Church Army programme for church youth workers.
It is a fully funded, two-year apprenticeship and formation pathway combining:
· JNC Level 3 Youth Support Worker Qualification
· Practical youth ministry experience
· Leadership development
· Spiritual formation
· Coaching and mentoring
The programme is delivered in partnership with the Church of England and aims to become a recognised national pathway for developing church youth workers.

Brand Name:  Grounded
(possible) Tagline:
Rooted in Scripture. Equipped for youth ministry.
Or
Growing confident youth workers for mission and ministry


What the Name Means
Grounded reflects:
Strong foundations	Growth and development	Stability and confidence
Formation and discipleship		Practical ministry
We want youth workers to feel supported, equipped and rooted in their faith whilst developing their practice and leadership.

Audience
Primary Audience
Current church youth workers.
Secondary Audience
Church leaders	Dioceses	Church Army partners	Apprentices

Brand Personality
The logo should feel:
Gritty / real	Trustworthy	Hopeful	Professional		Confident

Creative Direction
We are open to ideas and do not want to be prescriptive.
Possible themes include:
Foundations	Growth	Roots	    	 Development	Formation
Journey		           Ministry
Please avoid obvious Christian clichés such as:
Crosses		Doves		Flames	Open Bibles
We would like something contemporary, memorable and distinctive.

Colour & Typography
Please work within the wider Church Army visual family whilst proposing a distinctive identity for Grounded.
Typography should be:
Modern		Clear		Readable		Professional
	Colour
	Hex

	Burnt Sienna
	#ED7957

	Sea Pink
	#EEABA3

	Cerulean Blue
	#0FA1D2


 But we can be next to these colours, if that’s better

Practical Requirements
The logo needs to work across:
Print	Digital		Social media		Learning materials
Presentations	Merchandise		Clothing
We will require:
Full logo		Icon version		Monochrome version

Success
When someone sees the logo, we want them to think:
"This feels professional, trustworthy and relevant."
When a youth worker sees it, we want them to feel:
"This is for people like me."

From the same ‘hood’
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