Logo Design Brief
Fractional Finance Team
1. Business Overview
Business name: Fractional Finance Team
What we do: Fraction Finance Team provides outsourced bookkeeping, fractional finance team, and financial advisory services to small and medium businesses and organisations. We started as a bookkeeping service provider and have evolved into a broader offering: clients get access to a full finance team — bookkeeper, AR/AP, accounting, financial control, treasury, CFO, advisor, and strategic support — without hiring any of those roles full-time in-house.
The core idea (this should drive the design): Clients get the capability of a full finance team, delivered at a fractional level, for a fraction of the cost of hiring in-house. "Fractional" is doing double duty in our name — it refers to fractional (part-time, scalable, only-what-you-need) service delivery, and to the cost saving versus a full-time hire. A strong concept would find a visual or conceptual way to nod to this "fraction/fractional" idea without being a literal maths symbol.
Industry: Accounting / bookkeeping / financial services (professional services)
Rebrand context: This is a rebrand, not a startup from scratch. We currently trade as Top Bookkeepers, an established business of around 20 years, with an existing website and logo at www.topbookkeepers.com.au. We're moving to the new name Fractional Finance Team to reflect our broader, evolved offering. The new logo does not need to reference, resemble, or carry over any element of the current Top Bookkeepers branding (name, colours, mark, or style) — treat this as a clean slate. You're welcome to look at the current site for background on the business, but the brief is for a fresh identity, not an evolution of the old one.
2. Target Audience
Small and medium-sized businesses and organisations who need proper financial management and strategic financial support but don't have the budget, or the need, to hire a full-time bookkeeper, CFO, or finance team in-house. We service any industry, but we're particularly keen to attract not-for-profits and charities — organisations that need trustworthy, board-ready financial management and reporting but can't justify a full-time finance hire. The logo shouldn't skew so “corporate” that it feels off-putting to a charity, and shouldn't skew so “casual” that it undersells credibility to a commercial client — it needs to sit comfortably across both.
Note to designer: a warm, human, mission-friendly read alongside the financial credibility cues will help this brand resonate with the not-for-profit sector specifically, without alienating standard SME clients.
3. What the Logo Needs to Say
1. Trustworthy and credible — this is a finance business; the logo needs to read as competent and safe to hand your books to.
1. Modern, not old-school “accountant” — we want to avoid looking like a dusty, traditional accounting firm.
1. Flexible / scalable — reflects the “fractional” model: you take what you need, when you need it.
1. Team-oriented, not solo — we're not a single bookkeeper, we're a team clients plug into.
1. Approachable, not intimidating — finance can feel overwhelming to small business owners; the brand should feel like a helpful partner, not a stiff corporate institution.
1. Welcoming to mission-driven organisations — we want to appeal to not-for-profits and charities alongside commercial SMEs, so the logo shouldn't read as purely corporate/profit-driven; it should feel like a trustworthy partner for any organisation managing money responsibly, mission-based or not.
4. Style Direction
1. Clean, modern, minimal — avoid clutter or overly literal financial cliches (dollar signs, coins, generic pie charts).
1. Should work as a standalone icon/mark as well as with the wordmark (needs to scale down to a small square favicon/app icon and work in reverse/white on a dark background).
1. Professional services aesthetic — think modern accounting, fintech, or advisory brands rather than traditional big-4-style crests or laurel logos.
1. Open to a clever visual nod to “fraction” (e.g. division, parts-of-a-whole, building blocks, layered/segmented forms) as long as it stays subtle and doesn't look like a maths textbook symbol.
5. Colour Preferences
Open brief — no fixed palette yet. We lean toward colours that read as trustworthy and modern rather than dated “accounting green” or generic navy-and-gold. Happy to see designers propose palettes; blues, teals, deep greens, or a confident charcoal/navy paired with a warmer accent would all be worth exploring. Avoid anything that feels like a bank clip-art logo from the 1990s.
6. Things to Avoid
1. No dollar signs, coin stacks, or literal calculator/spreadsheet icons — too cliched for this category.
1. No stiff, corporate “big 4” accounting firm look (crests, laurels, serif monograms trying to look like a law firm).
1. No generic stock “abstract swoosh” that could belong to any industry.
1. Avoid anything that only makes sense at full brief-reading size — needs to hold up as a small icon.
1. No need to reference, echo, or evolve our current “Top Bookkeepers” branding in any way — this is a clean slate.
7. Deliverables Needed
1. Primary logo (icon + wordmark combined)
1. Standalone icon/mark (for favicon, social profile, app icon use)
1. Wordmark-only version (for contexts where the icon isn't needed)
1. Colour, black, and white/reversed versions
1. Vector files (AI/EPS/SVG) plus PNG exports
About Fraction Finance Team, in one line: We're the finance team our clients need, delivered fractionally — so they get full-team capability at a fraction of the cost of hiring in-house.
