That does not make me abandon WOUND-FIX™ as the kit name. The brand and domain do not need to match perfectly, especially since Amazon is your primary sales channel.
Given the architecture we've developed, I'd separate them:
WOUND-FIX™ = Complete wound closure system
 WoundFIXX™ = proprietary adjustable closure device
 Burn-FIX™ = sibling burn-care brand
For the domain, my preference changes to:
	Rank
	Domain
	Best use
	Score

	1
	WoundFixKit.com
	Main consumer site
	9.2

	2
	GetWoundFix.com
	Marketing/advertising
	8.8

	3
	WoundFixCare.com
	Broader wound-care expansion
	8.3

	4
	Wound-FixKit.com
	Matches visual brand
	7.8

	5
	WoundFixx.com
	Closure-device domain
	9.5 for WoundFIXX, but not the kit


The important insight from your last idea is that I would reserve WoundFixx.com specifically for WoundFIXX™.
I don't want to muddy that excellent idea by using WoundFixx.com as the website for WOUND-FIX.
[bookmark: _y18mmiyovcvk]My preferred structure
Package front:
WOUND-FIX™
 COMPLETE WOUND CLOSURE SYSTEM
 Clean • Close • Cover • Check
Featuring WoundFIXX™
 Adjustable Wound Closures
Website:
WoundFixKit.com
And WoundFixx.com can either redirect to the WoundFIXX product section or eventually become its own landing page.
[bookmark: _g2sncxj2uqb]One more domain I'd investigate
WoundFixSystem.com
For what we're actually building, I like that more than WoundFixCare:
WoundFixSystem.com
It reinforces that this is a system, not simply another first-aid kit.
Still, WoundFixKit.com is probably the easiest domain for an Amazon consumer to remember.
So if it's inexpensive and available, I'd secure:
WoundFixKit.com
 WoundFixx.com
Those two domains map beautifully onto the two assets you're creating.
One caveat before putting WOUND-FIX™ on packaging: domain availability tells us almost nothing about trademark availability. We should do the actual trademark/name-conflict screen before committing to tooling or packaging.
would you buy wound-FIXX.com as well as WoundFIXKit.com or Wound-FIXX.com
Yes. If they're normal registration price, I'd buy all three defensive domains, but use only one publicly.
My priority:
1. WoundFixKit.com ⭐ Primary site for the complete kit
2. WoundFixx.com ⭐ Primary/defensive asset for the WoundFIXX closure device
3. Wound-FIXX.com Defensive redirect
I would not make Wound-FIXX.com your primary URL. Hyphens create friction when spoken and typed.
The brand architecture becomes very clean:
WOUND-FIX™
 Complete Wound Closure System
 WoundFixKit.com
Featuring
 WoundFIXX™ Adjustable Wound Closures
 WoundFixx.com
And Wound-FIXX.com simply redirects to WoundFixx.com.
For perhaps $30 to $50/year total, you're protecting against customers, competitors, or resellers grabbing the obvious variants. Given that you're considering building an actual product family around these names, that's cheap insurance.
One thing I would NOT buy: dozens of marginal variants. Those three are enough until trademark clearance tells us WOUND-FIX and WoundFIXX are names worth investing behind.
What name would you trademark? I was thinking you had to have domain to trademark?
No, you do not need to own the matching domain to trademark a name. Domains and trademarks are separate systems.
If we proceed with the architecture we've developed, I would prioritize trademarking WoundFIXX™, and I would investigate WOUND-FIX™ before spending money filing it.
[bookmark: _3rw2y3r9wwxx]Why WoundFIXX is the stronger trademark candidate
Trademark strength generally increases as a name becomes more distinctive.
WOUND-FIX describes what the product does. That makes it potentially harder to protect broadly, and existing similar marks become particularly important.
WoundFIXX, with the intentional double X, is more distinctive.
Even better, you're proposing to attach it to a specific proprietary-feeling product:
WoundFIXX™ Adjustable Wound Closure
That can become the hero technology inside the kit.
I'd want customers eventually saying:
"Does the kit have the WoundFIXX closures?"
That's real brand equity.
[bookmark: _puujwak13b42]I'd structure the IP like this
	Asset
	Role
	My trademark priority

	WoundFIXX™
	Adjustable closure device
	⭐⭐⭐⭐⭐

	WOUND-FIX™
	Complete closure system/kit
	⭐⭐⭐⭐, subject to clearance

	Burn-FIX™
	Existing burn-care brand
	Protect/maintain

	CleanZone™
	Procedure mat/system
	⭐⭐

	Wound Guide™
	Instructions
	Don't bother initially

	Clean • Close • Cover • Check
	Marketing framework
	Don't prioritize


If the budget is limited, WoundFIXX gets the first trademark dollars.
[bookmark: _l5o49j7t2x6a]Domain ownership doesn't create trademark rights
Think of them as separate assets:
Domain registration
You own the right to use:
WoundFixx.com
as an internet address.
Trademark
Potentially protects:
WoundFIXX™
as a source identifier for specified goods/services.
You could theoretically own WoundFIXX™ while somebody else owns WoundFixx.com. That's one reason grabbing the domain now, while available, is smart.
Likewise, someone owning Wound-Fix.com doesn't automatically mean they own trademark rights to WOUND-FIX.
[bookmark: _jh9s12dwg47p]There's another important distinction
You don't necessarily trademark:
"WoundFIXX Adjustable Wound Closure System"
as one giant phrase.
I'd prefer protecting the word mark:
WOUNDFIXX
That gives you flexibility to later sell:
WoundFIXX Closure Strips
 WoundFIXX Pro
 WoundFIXX Mini
 WoundFIXX Refills
without tying the core mark to today's exact product descriptor.
You can also later protect a distinctive WoundFIXX logo, particularly if we turn that XX into a recognizable closure graphic.
[bookmark: _wqlgcz3ccrtk]What I'd do before filing
This is where I would spend a little money rather than guessing.
Have a trademark attorney perform a clearance search covering WOUNDFIXX, WOUND FIX, WOUND-FIX, WOUNDFIX, WOUND FIXX and similar phonetic marks in the relevant medical/device classes.
That's important because changing an X doesn't necessarily avoid infringement if consumers could confuse two marks. Trademark analysis looks at likelihood of confusion, not merely whether the spelling is identical.
If WoundFIXX clears, I'd:
1. Buy WoundFixx.com.
 2. Buy Wound-FIXX.com as defensive redirect.
 3. File the WOUNDFIXX word mark.
 4. Develop the distinctive XX closure logo.
 5. File the logo/design mark later if it becomes central.
And separately investigate whether WOUND-FIX is protectable enough to justify filing for the overall kit.
One small correction from earlier: because trademark law and USPTO procedures can change and this is consequential, I should verify the current USPTO classifications/filing strategy before recommending the exact class and application basis. But you absolutely do not need WoundFix.com to pursue a WOUND-FIX trademark.
Confidence: 9.5/10 on domain vs. trademark distinction.

