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1. PROJECT OVERVIEW
Objective
Create a museum-quality exhibition portfolio documenting the acquisition of several works by Danish artist Laura Bergsøe.
This publication will be presented as an anniversary gift before the artwork arrives from Denmark.
The recipient should feel as though he has been invited into a private gallery to experience the collection before it enters his home.
This is not a coffee table book.
This is not a photo album.
This is not a scrapbook.
It should feel like a publication sold in the bookstore of a world-class Scandinavian museum.

2. DESIGN PHILOSOPHY
Every design decision should communicate:
• Quiet luxury
• Scandinavian restraint
• Museum editorial
• Timelessness
• Craftsmanship
• Simplicity
• Warmth
• Intentionality
The overall aesthetic should never compete with the artwork.
The artwork is always the hero.

3. EMOTIONAL EXPERIENCE
The recipient should experience the portfolio as a journey.
Each page should feel intentional.
The pacing should resemble walking through a gallery exhibition.
The experience should move from curiosity…
to appreciation…
to reflection…
to emotion.
The portfolio should feel calm.
Never rushed.
Never busy.
Never overly designed.

4. DESIGN REFERENCES
The visual language should be inspired by:
Louisiana Museum of Modern Art
Designmuseum Danmark
Phaidon Books
Kinfolk Magazine
Norm Architects
Aesop
Hermès Publications
Apple Design
Editorial architecture books
Luxury museum exhibition catalogs

5. DESIGN LANGUAGE
Keywords
Quiet
Collected
Architectural
Editorial
Museum
Elegant
Restrained
Intentional
Minimal
Sophisticated
Timeless

6. THINGS TO AVOID
Please avoid:
Decorative borders
Script fonts
Busy layouts
Heavy graphic treatments
Gradients
Drop shadows
Vintage textures
Scrapbook aesthetics
Wedding album layouts
Photo collages
Stock imagery
Canva-style design
Anything trendy
The finished portfolio should feel as beautiful twenty years from now as it does today.

7. TYPOGRAPHY
Primary Typeface
Classic serif such as:
Canela
Garamond Premier
Freight Text
Portrait Text
Secondary Typeface
Neue Haas Grotesk
Helvetica Neue
Avenir
Typography should rely on spacing, hierarchy, and proportion rather than decorative styling.

8. LAYOUT
Photography should always remain the primary visual element.
Use generous white space.
Images should never feel crowded.
Avoid overlapping text onto photography.
Museum labels should remain understated.
Each spread should feel balanced and calm.
If a page feels too full, remove content rather than reducing margins.

9. COLOR PALETTE
Warm White
Cream
Natural Linen
Walnut
Charcoal
Iron Grey
Soft Black
Avoid bright white backgrounds.
Avoid saturated colors.
Allow Laura’s artwork to provide the strongest visual impact.

10. PRINT SPECIFICATIONS
Final Trim Size
Approximately 11 × 14 inches
Portrait
Paper
Mohawk Superfine Eggshell
—or equivalent premium archival stock—
Fedrigoni Arena
Munken Polar
Paper should be:
Warm white
Uncoated
Heavy weight
Archival quality
Printing
Pigment inks
Museum-quality color accuracy
Matte finish only
No gloss
Binding
Lay-flat sewn binding preferred
Linen hardcover preferred if budget permits
Soft-touch cover acceptable

11. PRESENTATION
The finished portfolio will be housed inside a Macassar ebony lacquer presentation box.
The box is not packaging.
It is part of the experience.
The portfolio should feel proportioned specifically for this box.
Presentation should feel archival rather than gift-like.

12. DELIVERABLES
Please provide:
Adobe InDesign package
Packaged fonts
Linked images
Print-ready PDF
CMYK files
RGB version
3 mm bleed
Crop marks
Printer recommendations

13. CREATIVE FREEDOM
The vision above is intentionally detailed.
However, the designer has been selected because of their talent and design sensibility.
If an opportunity exists to elevate the experience while remaining faithful to the overall vision, thoughtful creative suggestions are welcomed and encouraged.

14. SUCCESS
The project will be considered successful if someone unfamiliar with its origin believes it to be an authentic museum exhibition publication rather than a custom anniversary gift.

FINAL DESIGN PRINCIPLE
If a design decision draws more attention to itself than to Laura Bergsøe’s artwork, it is probably the wrong decision.



