Design Brief: "The Butcher & Farmer" Premium Van
Vehicle: 2019 Mercedes Sprinter 2500 | 144" WB | High Roof | Refrigerated
Project Goal: To communicate a "Farm-to-Table" luxury market that balances raw health, local freshness, and uniquely sourced premium specialty goods.
1. The Core Brand Pillars (The "Why")
The design must visually represent these three distinct departments:
· The Source (Health): Grass-fed/finished, organic beef, pork and chicken.
· The Market (Fresh):  daily locally sourced organic vegetables, breads, pickles, cheeses, desserts
· The Larder (Premium): uniquely sourced imports and daily chef-prepared organic prepared foods, sandwiches, salads and organic milkshakes.
2. Visual Style & Aesthetic
· Tone: Artisan, High-End, Trustworthy, Organic.
· Color Palette:
· Primary: Deep Charcoal or Forest Green (Soothes the "industrial" look of a refrigerated van).
· Secondary: Cream/Parchment (To evoke butcher paper and organic textures).
· Accent: Metallic Copper or Gold (Specifically for the "Premium" messaging).
· Typography: A mix of a bold, classic serif for the name "Butcher & Farmer" and a clean, modern sans-serif for the category lists.
3. Layout Concept: "The Three-Panel Story"
Since the Sprinter has three natural "sections" on its side panels, we will use them to tell our story:
· Section 1 (Front/Cab Area): The Brand Identity
· Primary "Butcher & Farmer" logo.
· Tagline:  TBD
· Section 2 (Center Panel): The Health & Fresh Dimension
· Visual: Fine-line "Artisan Icons" (a sprig of kale, a cattle silhouette, a farm crate).
· Copy: Grass-Fed/Grass-Finished • Organic • Local Farm-Sourced .
· Section 3 (Rear Panel): The Premium Experience
· Visual: High-resolution "Hero Image" of a prepared specialty (e.g., an Italian Breaded cutlet,  or Our Butcher Burger).
· Copy:  Specialty Imports • Chef-Prepared Organic Meals • Daily Gourmet Sandwiches.
4. Technical Requirements for the Shop
· Material: Consider using Premium Cast Vinyl (3M 2080 or Avery MPI 1105) to handle the deep channels  of the 2019 Sprinter body.
· Finish: Matte or Satin laminate preferred to avoid the "cheap" gloss of standard commercial vans.
· Roof Treatment: No wrap on the flat top. Wrap must "cap" over the top curve of the High Roof.
· Rear Doors: Left door contains the logo; Right door contains a large QR code ("Scan to Shop/Order") and website.
5. Key "Avoids"
· No "Cartoony" Graphics: No happy dancing cows; keep it sophisticated 
· No Clutter:  Stick to the "Pillars" to maintain a premium feel.

Please provide a 3D Rendering using a 2019 Sprinter template. We would like to see how the "High Roof" text aligns with the lower "Health" icons.

