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General Note for Designers
Focus on a calm, premium, boutique look. Avoid aggressive e-commerce styles. The emotional storytelling must feel authentic and subtle, while products remain clearly visible at all times.
Hero Section – Design Note
Use a strong emotional image (close-up, fabric texture, natural light). Text should feel elegant and not overpower the image. Ensure CTA is clearly visible but not aggressive.
USP Section – Design Note
Use icons or minimal visual cues. Keep it clean and highly readable. This section builds trust quickly.
Story Section – Design Note
Very important: create emotional connection. Use split-screen (image + text). Consider showing hands, fabrics, or atelier feeling.
Product Teaser – Design Note
CRITICAL for conversion: products must be clearly visible with price and CTA. No hidden interactions. Make this section visually dominant.
Creation Story – Design Note
Use softer visuals (textures, materials). This section should slow down the user and reinforce craftsmanship.
Everyday Use – Design Note
Use lifestyle imagery. Show real-life situations (walking, office, casual wear).
Uniqueness – Design Note
Highlight subtly. No urgency pressure. Use calm emphasis like badges or small visual highlight.
Testimonials – Design Note
Carousel with soft transitions. Avoid heavy sliders. Keep typography elegant.
Community Section – Design Note
Make it personal. Could include small portrait or Instagram-style visuals.
Collection Page – Design Note
Clean grid. Focus on filtering usability. Keep navigation simple and fast.
Product Page – Design Note
Very important: clarity over creativity. Clean layout. Ensure quick understanding of product. Details should be easy to scan.
Conversion Notes
Ensure max 3 clicks to purchase. Mobile-first design is mandatory. Keep navigation intuitive.
Final Reminder
Balance between storytelling and product visibility is key. Never sacrifice product clarity for design aesthetics.
