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Guidelines



1.0

Logo
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Our Logo A modern and dynamic design that embodies the simplicity and 
efficiency of the brand.



Logo Symbol Keep a minimum clear space equivalent to the width of the “X” in 
the logo symbol.
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Logo Usage Standard on websites, mobile apps, and promotional 
materials.



2.0

The Mission



Brand 

Foundation

The Society for Collegiate Leadership and 
Achievement (SCLA) is a national organization 
focused on fostering leadership development among 
college students. Its mission is to empower students 
to develop essential leadership skills that will not only 
benefit them during their academic journey but also in 
their future careers and community involvement.



Vision

& Mission

Vision

The leading College-to-Career Honor Society, empowers 
students to excel academically and professionally. We 
celebrate achievement, foster personal growth, and provide 
the tools, connections, and credentials needed to build 
successful, purpose-driven careers. Our members gain the 
confidence and skills to thrive in their fields while making a 
meaningful impact on their communities.

Mission

Creating a community of engaged 
students who are equipped to be 
ethical leaders. Aiming to enhance the 
collegiate experience by providing 
resources, networking opportunities, 
and programs that encourage 
personal and professional growth



3.0

Typography



Typeface Proxima Nova SCLA chosen typeface plays a crucial role in conveying the brand's professionalism 
and modernity. The primary typeface for SCLA is Proxima Nova, known for its clean, 
readable design and modern aesthetic.
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Font Weight SCLA chosen typeface plays a crucial role in conveying the brand's 
professionalism and modernity. The primary typeface for SCLA is Proxima 
Nova, known for its clean, readable design and modern aesthetic.

Regular Use for body text and general content

Medium Use for subheadings and important notes.

Bold Use for headings, emphasis, and calls to action.

Semibold Use for secondary headings or important information that should stand out.



Font Heirarchy SCLA chosen typeface plays a crucial role in conveying the brand's 
professionalism and modernity. The primary typeface for SCLA is Proxima Nova, 
known for its clean, readable design and modern aesthetic.

Headline
Font size: 96px / 6rem | Line height:120% Empowering You to Build 

a Career That Matters.
Sub Headline
Font size: 48px / 3rem | Line height:120% Career Readiness Certifications

Caption
Font size: 24px / 1.5rem | Line height:120%

Recognition for your achievements is just the 
beginning.

Body
Font size: 16px / 1.5rem | Line height:120%

The SCLA goes beyond what traditional honor societies offer, 
providing exclusive tools and opportunities to help you excel in 
college and launch your career



4.0

Brand Color



Brand Color The brand colors of SCLA are carefully chosen to reflect our commitment to 
leadership, inclusivity, and empowerment. Each color in our palette embodies 
the values we uphold and the vibrant community we strive to cultivate.

#3393D6

#F1B22E #0A1E2F #F6F6F9



5.0

Icons



Icon Pack Icons are an essential part of SCLA’s identity, providing visual cues for functionality and 
enhancing user experience.

Guidelines for usage�

� The icon should always appear in its approved color 
palette, maintaining brand consistency�

� Maintain clear space around the icon for optimal 
visibility�

� Avoid using the icon in contexts where its clarity might 
be compromised, such as overly busy backgrounds.



App Icon This section outlines how icons should be designed, styled, and used 
across all platforms.



6.0

Photography



Photo carousel Images should be bright, clean, and professional, conveying trust and 
expertise. Any edits should subtly enhance the image quality while retaining 
an authentic look.



Image Treatment Images should be bright, clean, and professional, conveying trust and 
expertise. Any edits should subtly enhance the image quality while retaining 
an authentic look.



7.0

Web Design



Hero Section The Hero Section is the first visual and messaging encounter students have with 
SCLA. It serves as a powerful introduction to our school, promoting key courses, 
services, or offers. This section must be designed with clarity and impact to engage 
visitors immediately.









8.0

Prints



Invitations It is important to maintain brand consistency across all materials, ensuring that every 
document or stationery item reflects SCLA’s professional image and design 
principles.



Postcards It is important to maintain brand consistency across all materials, ensuring that every 
document or stationery item reflects SCLA’s professional image and design 
principles.



Prints It is important to maintain brand consistency across all materials, ensuring that every 
document or stationery item reflects SCLA’s professional image and design 
principles.



Thank You!
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