Logo Design Brief for D3R
Client: D3R – Disaster Risk Response
Sector: Global Disaster Response / Humanitarian Aid / Emergency Management
Logo Type: Primary logo + simplified mark/icon version

1️. Background & Purpose
D3R (Disaster Risk Response) is a UK-based global disaster response charity. Its mission is to rapidly deploy highly experienced teams to disaster zones within 72 hours. We’re an effective, rapidly deployable team dedicated to helping survivors transform from victims to leaders of their own recovery.

Our Core Framework: The 3Rs

1. RECON – The Eyes and Ears of Recovery
Pathfinder Teams are deployed within 72 hours to map the physical landscape and the emotional, cultural, and ecological terrain. These dynamic, highly trained teams:
· Identify points of peak trauma
· Assess social cohesion and local leadership structures
· Engage in active listening and cultural apprenticeship
· Establish trust before any aid is delivered

2. RESPONSE – Trauma-Informed, People-First Action
Our response strategy avoids heavy logistical imposition and instead supports the natural resilience of affected communities. We:
· Train local responders using trauma-informed Wild Coaching principles
· Activate peer networks and pre-existing structures
· Co-design interventions with local women, elders, and responders

3. REGENERATION – From Survival to Self-Reliance
We embed regenerative systems that restore dignity and long-term capacity. Our resilience strategy includes:
· Local food production as therapy and nutrition
· Circular micro-economies to rebuild livelihoods
· Community-led infrastructure and energy systems
· Self-organising response teams rooted in trust and knowledge transfer

The logo must signal:
· Trust and credibility
· Partnership
· Speed and readiness
· Humanitarian purpose
· Intelligence-led operations
· Community teamwork under pressure

2️. Target Audience
· Government agencies
· NGOs and aid agencies
· Donors and philanthropists
· Affected communities (survivors, local authorities)
· Volunteers and staff

3️. Core Brand Attributes
· Rapid / Agile
· Elite / Professional
· Compassionate / Survivor-focused
· Intelligence-led / Data-driven
· Global / Networked

4️. Design Goals
· Professional and modern, not “old NGO clip art”
· Easily recognisable and scalable (print, patch, social, website)
· Appropriate in serious/emergency contexts
· Evokes trust, action, and care

5️. Required Elements
· The text: D3R (primary mark)
· Full wording (optional secondary lockup): Disaster Risk Response

6️. Visual Style / References
· Clean lines, minimal clutter
· Strong, clear typography
· Military / rescue / intelligence aesthetics (without being aggressive or threatening)
· Subtle global or network motifs are possible
· Hints of coordination/connectedness

7️. Colours (Guidance, not Prescriptive)
· Primary ideas:
· Deep navy/black (professional, bold, trustworthy)
· Bright Cayan Blue (vibrant, trusted, humanitarian action)
· Silver (quality and clarity)
Avoid:
· Childish colours
· Excessive gradients or shadows

8️. Formats & Deliverables
· Vector formats (.AI, .EPS, .SVG)
· High-resolution raster (.PNG, .JPG)
· Monochrome/black and white version
· Reversed/light-on-dark version
· Icon-only / simplified mark version
· Brand guidelines with colour codes and font specifications

9️. Examples of Logos to Study (for tone, not copying)
· International Red Cross & Red Crescent (serious, clear)
· Médecins Sans Frontières (simple, action-oriented)
· UN OCHA (authoritative, humanitarian)
· NATO (symbolic, structured)

10️. Key Message to Convey
“D3R stands for effective, rapid, intelligence-led disaster response that puts survivors first.”


