Outdoor Inns

Logo design brief

Background
Outdoor Inns is a startup intending to rollout ‘pub pods’ next to country pubs across UK. 
Each ‘pub pod’ will accommodate up to six people in basic, clean and comfortable, standard structures. They will be off grid and environmentally efficient. The pods are designed to offer great value (£180 per night, ie £30 per person per night). There will be three twin sleeping areas and a shower room/loo.
Pubs will be chosen carefully to provide for a great few days away for activity groups, up to six people going on a country outings (eg cycling, hill walking, fishing, etc).
Brand
The Outdood Inns brand should appeal to all ages and specifically to those who like outdoor pursuits as well as the ‘craic’ and banter that comes with a day’s physical activity followed by real ale and a great meal in a the pub, as well as good clean accommodation.
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The proposition… the ‘craic’
This is central to the offer… it’s all around the fun, banter and pure enjoyment of being with friends on a bike ride or round a pub table, cracking jokes and maybe singing a few songs.
The proposition is that Outdoor Inns is ‘Just right for the best craic’.

Call to action
Whatever you’re into, get into Outdoor Inns

Corporate/consumer brand
Outdoor Inns will be a corporate brand (eg addressing investors and b2b targets, eg pub trade, local authorities for planning permission, etc) and a consumer brand appealing to activity group leaders and members.

PubPods
‘Pubpods’ will be a sub-brand… one of the ways that Outdoor Inns delivers great customer experience. This could have a logotype that is consistent/compatible with the Outdoor Inns identity.

Logo
A logo is required for Outdoor Inns. This can be a logotype or a type-plus-symbol.
The logo should communicate:
· being of our time/the spirit of our COVID/post-COVID age
· natural, rural values

The logo should appeal to:
· Activity groups (cycling, hill walking, fishing, offroad motorbiking, etc)
· 20 to 80 year olds
· Any gender/ethnicity
· Nearly all UK based
Applications
· all digital media
· possibly traditional media
· clothing (caps, T-shirts) and other branded merchandise
Timing
· logo needs to be finalised by mid Sept
Budget
· to be agreed
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Brand positioning

Outdoor Inns

PubPods are
a new category in
hospitality sector to
meet the needs of

activity groups

Rational emphasis

Core message:

Created by
outdoor people
for outdoor people

Values:

Outdoor

Consistent
Reliable

All ages

Benefit:
Save money
Great locations
Great craic [banter,
bonding, ales,
wine, dining,
comfy bed,
enstuite,
etc]

promise:

Just right
for the craic

Personality:
No frills

Outdoors

Up for the craic

Core insights:

Why not put no frills 6-man pods
next to great pubs to give outdoors
people a great craic at a low price?

Market definition:

Outdoor Inns place new pods
next to carefully-selected
traditional pubs to give activity
groups a great way to overnight
in the best locations.

Target audiences:

Outdoor activity groups of up to
six of any age/gender/ethnicity, eg
- cycle / motorbike groups

- hikers, ramblers, climbers

- tour groups

Emotional emphasis

Market opportunity




