G G Make your brand simple to remember, %k ok ok ok N
consistent to communicate, repeatable ENTREPRENEURS

to reinforce and memorable to millions. , , BRAND BUILDERS CLUB

Omair, here are your recommended brand colours based on matching your brand values with Colour balance if leading
your vision, your business model, your mission, and your ideal customers personality... with Health...

Colour balance if leading
with Relaxation/Inner Harmony...

Health: Relaxation/Inner Harmony: Quality Delivery:
Pantone 7549c Pantone 2583c Pantone 2623c
CMYK: RGB: Web Colours: CMYK: RGB: Web Colours: CMYK: RGB: Web Colours:
co . C: 47 . C: 72 . i i
Vi 32 R: 250 | 4FAB500 M 71 R: 155 #9B5FA3 Vi 100 R: 97 #612365 Colpur bala_nce if !eadlng
: G: 181 v 0 G: 95 : G: 35 with Quality Delivery...
Y: 100 | g g : B: 163 v 24 B: 101
K: 0 K: 0 K: 14

Your No.1 core value represents 85% of your main brand colour that you want to be known for, followed by your No.2
at 10% and No.3 and 5%. So choose the leading colour selection on the right hand side based on the variation you
resonate with most and brand everything in that order of values balance :)

www.howtobuildabrand.org sammy@howtobuildabrand.org
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Your No.1 core value represents 85% of your main brand colour that you want to be known for, followed by your No.2
at 10% and No.3 and 5%. So choose the leading colour selection on the right hand side based on the variation you
resonate with most and brand everything in that order of values balance :)
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