Design Brief

TORO Hyperloop

Introduction: The project titled TORO HYPERLOOP is a branding concept to introduce the Spanish led hyperloop project in Europe.

Product/Service:  A Hyperloop train is a unique type of ground transportation system that allows travelers the opportunity to ride in a floating pod racing inside a low-pressure tube, either above or below ground

The Market: The country if Spain is considering ban on automobiles in major metropolitan areas because Spain is producing harmful pollution levels, this concept not only helps reduce the carbon footprint in the country, but allows for additional growth opportunities in media markets and direct advertising.  

TORO HYPERLOOP is a branding concept to introduce the Spanish led hyperloop project in Europe. “Hyperloop is a new form of ground transport currently in development by a number of companies, it could see passengers traveling at over 700 miles an hour in a floating pod which races along inside giant low-pressure tubes, either above or below ground. Hyperloop could be cheaper and faster than train or car travel, and cheaper and less polluting than air travel.
Tag line:  Toro Hyperloop – Moving at the speed of you.
Tag line: You found a faster way to travel? Bull.
Tag line: Bulls run fast, we run faster.

Design Notes:
Know your Audience   
Spaniards, in most common beliefs, are portrayed as exceptionally warm and accommodating individuals. Be that as it may, there is a subtle but important difference in culture concerning people who reside in Northern Spain as opposed to those who reside in the Southern areas of the country.  For instance, those that make up the population in southern Spain are known to be more open or accessible demonstrating a laid back approach in communication style, while their neighbors and countrymen to the north are contrasted with a more serious or business-oriented style of communication (Schoenmakers, 2017).  These types of nuances in culture must be observed when creating a marketing message, however, no matter the region where they reside, all Spaniards are proud of their country and heritage. Authentic communication is a must.
Technology is Rising
In Spain, notwithstanding the reverence for the Spanish language, technology is also a source of pride and status. The union of the affinity for technology and the respect of cultural language is exhibited in the significant use of mobile devices and social media. Since Spain is considered a global hotspot for mobile internet boasting a penetration rate higher than 60% of the European average (Schoenmakers, 2017), marketing professionals should also pay close attention to ensuring their message can be delivered via these various digital mediums.
Art is Powerful
Spain has produced some of the most impressive artists the world has ever seen. Powerful works of art and architecture have been studied for decades and Spain continues to be an art lover’s paradise. When considering implementing works of art in a communication message, Spanish culture is keen on certain artistic styles such as baroque, neoclassical, impressionism, cubism, and surrealism (Levesque, 2020). Capturing the essence of Spanish culture in art means paying homage to a sense of regal style like that of artist Jose de Ribera, whose propensity to illustrate presence in his paintings through the use of harsh lighting cutting through dark shadows exemplifies intensity, which appeals to Spaniards passion for art (Levesque, 2020).  
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