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Furnishing Industry ‘Leadenl

We will be '
our customer s supplier of choice, SINCE 1976
for lifestyle and home furnishing solutions. privately held
- SEl Vision best-in-class

quality & service
direct-to-consumer
leading supplier
direct containers

continuous growth
& improvement

“The SEIl team is dedicated to providing styilsh Jurniture
solutions for the home, while delivering elzlfaordinary value

toour customers.” 4
- SEl Mission; Mike Horowitz, CEO
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We are Furnishings Industry Leaders
Company started in 1976, now 42 years young.
Evolved from a home furnishing importer for local furniture stores to catalog retailers such as Spiegel and JCPenney.  Learning how to deconstruct our furniture and ship it directly to consumers of course evolved perfectly into the ecommerce space we are in today.
We have offices in China and Dallas, Texas who are also actively supplying direct containers for those who can work with that model.
We have a great desire to help you succeed by providing products and services that “make a difference” for your shopper.
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We are Fulfillment Experts
To further increase our speed to delivery, we brought on a second D/C in Carlisle, PA in 2014. We opened our third in Las Vegas at the beginning of 2016.
In each location, orders received by 3:00 p.m. local D/C time are shipped SAME DAY!
By moving closer to the consumer we were able to reduce the average shipping cost per box by $9.26 
We also improved our Delivery Time; with 74% of zip codes being delivered in two days or less, 89% in 3 days or less and 100% in 4 days or less. Oh yea, and 25% arrive next day!
To increase Purchase Conversion in a big way: prior to placement in the shopping cart, message that the shopper can receive delivery of the item in 2 days.  Conservative estimates are this increases conversion by 25+% based on a case study with one of our etailers.  
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We are Consumer Focused
We do not feel our job is done until that consumer has a great experience with their new piece of furniture or home décor item
We know Ready-to-Assemble (RTA) can sometimes be intimidating.  By having videos available to help in that process, consumers are 64% more likely to purchase.  It not only helps sales but by making the assembly easier, it reduces returns due to buyer’s remorse.
In-house customer service. Let’s face it, consumers prefer speaking to a domestically based representative of the company, who can also help direct them to assembly videos or quickly get them the part they need…thus keeping the product sold.
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engineering
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We are Product Category Innovators
18 Product Categories…currently
We are always looking for new categories where we can make a difference
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We are Multihannel Distributors
We are working with the dotcom side of most of the who’s who of the retailing world and occasionally our top sellers are brought to their stores
As well as the who’s who of the Click-only market
Still work with Catalog 
We are often on air with top TV retailers
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2-Day Delivery Pioneers
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Delivery speed is the
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1. Delivery speed is the 4th most important factor when comparing retailers (after selection, product information, and reputation).
2. 56% of customers want to know the ETA
3. 35% will pay to ship faster, including our 2-day delivery – an opportunity.
4. 50% of shoppers abandon carts due to delivery either being very long or not provided.

Source: UPS Pulse of the Online Shopper™, UPS. Conducted by ComScore. June 2014.

****

Amazon, Google, Wayfair, and Walmart are all offering same day shipping, putting pressure on all to compete with quick delivery.
25% increase in conversions shown with 2-day delivery messaging.
1 in 3 shoppers lists timely delivery as a big factor in customer satisfaction.
63% say knowing the ETA is important early in the shopping process.

Source 1: Schiff, Jennifer. “How Ecommerce Businesses Can Beat the Competition in 2015.” CIO. Jan 2015.
Source 2: SEI case study with major etailers.
Source 3-4: UPS Pulse of the Online Shopper™, UPS. Conducted by ComScore. June 2014.
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We are Brand Developers
Holly & Martin
Designed specifically for the Millennial Female, age 25 to 35
As is in all SEI items, they are designed for Small Space living and are often multi-functional (which can include being used in more than one room or for more than one purpose…example: a sofa table that might be used in an entry way or even as a media stand)
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We are Community Builders
We are dedicated to making a difference in our communities as well
In 2014 we embarked on a corporate giving program, SEI Cares
In our first year, we raised over $75,000 and contributed 180+ hours of volunteer support. 
Raising funds and awareness are important for our communities and our team.
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Excellence in Design & Quality
« 1200+ SKUs in 20 categories
e Commitment to new product

SEI is dedicated to our introductions
 Sourcing in country,

Customers’ Success by engineering, and quality control

developing products and Excellence in Fulfillment

services that truly « Orders received by 3:00 pm
local ship same day
« Two-day delivery for 93% of
consumers
Excellence in Customer Service
« Lowest Damaged & Return Rate
in industry
« Industry leading image, video,
and copy
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We are Difference Makers
We are dedicated to YOUR SUCCESS!
How can we make a difference for YOU?
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Vision
We will be Mission
owr customers’ supplier of choice,
for lifestyle and home furnishing ) The SEl team is
solutions.

dedicated to providing stylish furniture
solutions for the home, while
delivering extracrdinary value
to our customers.

Core
Yalues

Service ............. Exceed expectations
Excellence.......... Passionate & determined
fntehhign. . . ........ Doing the right thing
SUnure....... Positive team & family spirit
Community........ Making a difference
Innovation......... Creative solutions

Improvement...... Continuously strive to be better
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Thank you for your time!
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