Logo and website brief

What do you want in your logo? 
Yarra Ranges Osteopathy; YRO Strong emphasis on Yarra Ranges with Osteopathy adjunctive; ability to alter background colour without diminishing design.
Preferred colours: Green (medium to lighter shades), but able to be adapted easily to any colour or can be multicoloured (so we can reflect the colours that individual practitioners are interested in to their target market)  
Symbols: families, health in all forms (biology/psychology/social), body, health, balance, medical, muscle, joint, spine, triumvirate, connections, mountains, sustainability, 
Attributes of our brand: 
· We provide a high standard of technical skill 
· We are patient centred in our approach 
· We have a great network of other people to refer to  
· We are community focussed 
· We take action on sustainability 
Write out details of your business:
Background and industry
https://www.osteopathy.org.au/about-osteopathy

Our mission statement
To celebrate all people’s strengths through sharing and empower individuals to reach their potential, so that the community thrives.
The size of your operation
Currently SME (15 employees) with short term emphasis on growth and longer-term vision for multiple sites of operation or increased size and volume of business
 Service area
Outer eastern Melbourne, Victoria, Australia
 Who are businesses you look to as examples? 
The Physio Co.; Apple, Google (Alphabet); Western Regional Health; Ryde Natural health
Who are your competitors?
https://www.bdhh.com.au/osteopathy/?gclid=Cj0KCQjwwIPrBRCJARIsAFlVT89q4VVxZmQWVScBCvkfWSjikrignB-yvjMZn0s0hkefhJfPvpGk2-QaAjwfEALw_wcB
By Design Osteo

https://osteopathicworks.com.au/bookings/
Mitcham

https://maroondahosteo.com.au/
Maroondah

https://www.lilydaleosteopathy.com.au/
Lilydale Osteo

https://korunaturaltherapies.com.au/
Chirnside park

http://www.croydonosteo.com.au/
Mount Dandenong Rd

http://2and4osteo.com.au/
Kilsyth

https://www.healinghandsosteopathy.com/
Croydon

https://www.osteopathymelbourne.org/
Ringwood

https://www.backintoosteopathy.com.au/       
 Heathmont

https://www.hillsosteopathy.com.au/
Kalorama

http://wantirnaosteo.com.au/
Wantirna

http://fisherdemirov.com.au/
Ringwood
Discuss your industry and market: family healthcare from very young to very old.  We are in a very suburban location. We have practitioners with special interests in pregnancy and parents, chronic pain, breathing, dance, exercise, sports, children and babies and elderly. 
What are three qualities about your business that your logo should communicate?  Sharing, Empowerment and Thriving 
Is there a particular style that you’re looking for, such as image only, text only, or image plus text? Image and text
Give examples of what you love and hate: 
We love a strong, simple, clear design that speaks of what we do and how it makes you feel.  
We want to be able to align with the orthodox medical community and not appear too alternative. We would like an image that projects timeless professionalism. 
Lilydale osteopathy has a weird purple and green vine, not feeling that as it’s not a strong message about what we do or how you feel afterwards. 
I love western regional health’s spine but we don’t want to be seen as copying. 
We love Ryde’s message – getting people out of pain 
We love the black and white photography that Osteopathic works do 
We love the simplicity of Koru natural therapies and Western Regional Health’s logo
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