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This document is for internal use only and should not 
be distributed or otherwise publicly displayed unless 
specified by the Corporate Marketing Team.

On the bottom-left corner of the cover you will 
notice a date stamp. Additions may be made to this 
document including the refinement of its contents 
and it is important to regularly ensure you are 
holding the most up-to-date edition.

Please direct any enquiries regarding this 
document or the contents within to the 
Corporate Marketing Team:

(02) 8295 0600
marketing@bhgre.com.au
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Welcome

Welcome to the Better Homes and Gardens® Real Estate family!

You may be wondering: why is a compelling corporate identity 
important to Better Homes and Gardens Real Estate? Simply put,  
it provides the ingredients that help communicate our brand 
image to the world.

Our brand image represents the intangible assets perceived by 
our community. It helps us express our vibrant personality and 
leadership to the marketplace. It’s as important as the services  
we provide.

Our identity is an integral aspect of our brand image. It is the  
consistent use of our logos, brand names, trademarks, 
communication style, core visual elements, advertisements, signs, 
brochures, and presentations. By following the identity standards 
provided throughout this book, together we provide the structure 
necessary to create the best possible Better Homes and Gardens 
Real Estate brand going forward.

The Better Homes and Gardens Real Estate identity should never 
be compromised. This document provides all of the pertinent 
specifications you may need to maintain its integrity. These 
standards are meant to improve the creative process rather than 
inhibit it. By following them, the materials you create will better 
represent Better Homes and Gardens Real Estate to the world.

We have established these easy-to-follow guidelines to provide 
you with the tools that you need. Should questions arise, please 
contact our dedicated Corporate Marketing Team at (02) 8295 
0600, e-mail marketing@bhgre.com.au.

Thank you for following these simple instructions.
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Our communication style

Our brand personality hinges on our communication style. It sets 
the voice and tone that runs through all of our communications. 
All Better Homes and Gardens® Real Estate logos, messages, 
images, colours, and type styles must compose a consistent image 
that is vibrant, sparkling in clarity, and accessibly stylish, in order 
to help strengthen our brand personality.

Vibrant

Sparkling in its clarity

Spirited
Passionate
Stimulating

Practical
Candid
Succinct
Topical
Timely

Accessibly Stylish
Fresh
Clean
Real Life

Vibrant Sparkling 
in its clarity

Accessibly 
Stylish
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One of the most important ways that we express and create a 
memorable brand experience is through the consistent use of our 
visual identity system.

Our visual identity system includes the Better Homes and 
Gardens® Real Estate logo (our signature) and core elements, 
such as the BHG ‘Bug’, primary and secondary colour palettes, 
typography, photography, and imagery. The consistent 
application of this system establishes our brand with all audiences 
and helps strengthen our trademark claims.

Introduction

(Signature logo)

(Bug logo)
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Our signature

Better Homes and Gardens® Real Estate Green

Coated Stock 	 Pantone® 363 C

Uncoated Stock 	 Pantone 362 U*

CMYK 	 C:68 M:00 Y:100 K:24

RGB 	 R:051 G:153 B:051

HEX: 	 #339933

Primary Colour Application
In its primary application, our signature displays 
Better Homes and Gardens® Real Estate Green on 
a white background.

Black
CMYK 	 K:100

RGB 	 R:0 G:0 B:0

HEX: 	 #000000

Secondary Colour Application
As a secondary resource, our signature displays 
white on a Better Homes and Gardens® Real Estate 
Green background.

For monochrome applications, our signature 
displays black on a white background.

* Better Homes and Gardens Real Estate Green should always visually match Pantone 363C.
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Minimum clear space

The Better Homes and Gardens® Real Estate signature must be clearly visible wherever 
it appears. It should never be obstructed by images, graphics, or type.

To protect the Better Homes and Gardens Real Estate signatures from visual obstructions, 
a minimum amount of clear space has been established and must always be maintained. 

The minimum area of clear space is determined by the height of the ‘real estate’ space in 
our signature, as it is shown below. Any deviation from the minimum area of clear space 
must be reviewed and approved by the Corporate Marketing Team.

When printed, the Better Homes and Gardens Real Estate signature should be placed when 
possible at the top centre. Alternate positions are the top left corner or bottom right corner. 

When embroidered (non-printed) on apparel, the Better Homes and Gardens Real Estate 
signature should be placed over the heart and should not appear with any competing logos.

X

=
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Don’t do it!

The integrity of the Better Homes and Gardens® Real Estate signature must be respected  
at all times. Do not alter, stretch, or change the structure of the logo. 

Any modifications to the Better Homes and Gardens Real Estate signature confuses 
recognition and diminishes brand impact.

Do not remove the bug 
symbol from the signature.

Do not remove the real estate 
tag from the signature.

Do not use the signature in a 
colour other than those in the 
primary brand colour palette.

REAL  ESTATE

Do not alter, reposition or 
recreate the real estate 
section of the signature.

Do not stretch or skew the 
proportions of the signature.

Do not add elements to the 
signature or interfere with the 
signature’s clear space.

Do not place the signature 
on distracting backgrounds.

Do not rotate or resize the 
bug symbol.
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The BHG Bug

The Better Homes and Gardens® Real Estate ‘bug’ acts as a brand identifier and displays on 
the majority of our marketing collateral. In most cases when printed, the bug is 10 per cent 
opaque and located in the bottom right corner.

While there is no set scale in terms of sizing, we do ask that simple rules are adhered to 
when cropping the bug, as it is shown below. 

Better Homes and Gardens® Real Estate Green (non-transparent)

Coated Stock 	 Pantone® 363 C

Uncoated Stock 	 Pantone 362 U*

CMYK 	 C:68 M:00 Y:100 K:24

RGB 	 R:051 G:153 B:051

HEX: 	 #339933

Colour Application
In its primary application, the BHG Bug displays 
transparent Better Homes and Gardens Real Estate 
Green on a white background.

* Better Homes and Gardens Real Estate Green should always visually match Pantone 363C.

=
Bleed
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Our name in writing

In some instances, writing out the Better Homes and Gardens® Real Estate name will be
essential. When administering our name in content, please follow these simple rules:

•	 Write out Better Homes and Gardens Real Estate  
	 in its entirety. 

•	 Insert a registration mark –®– after the word  	  
	 “Gardens” of our name, as shown above on the  
	 first use of the name per page. 

•	 Do not abbreviate as BHGRE or BH&GRE in any  
	 editorial or marketing documents.



Better Homes and Gardens® Real Estate  |  Our identity system 13

Brand colours

Better Homes and Gardens Real Estate Green

Coated Stock 	 Pantone® 363 C

Uncoated Stock 	 Pantone 362 U*

CMYK 	 C:68 M:00 Y:100 K:24

RGB 	 R:051 G:153 B:051

HEX: 	 #339933

Better Homes and Gardens® Real Estate Primary Colour Application

The Better Homes and Gardens® Real Estate suite of material is shown predominantly with 
white backgrounds. When administering colours, we ask that you consider this and use the 
below colours as your primary options:

Primary Support Colour Application

Black

CMYK 	 K:100

RGB 	 R:0 G:0 B:0

HEX: 	 #000000

Dark Grey

Coated Stock 	 Pantone 425 C

Uncoated Stock 	 Pantone 425 U

CMYK 	 K:75

RGB 	 R:99 G:100 B:102

HEX: 	 #636466

* Better Homes and Gardens Real Estate Green  
	 should always visually match Pantone 363C.

Light Grey

CMYK 	 K:25

RGB 	 R:199 G:200 B:202

HEX: 	 #c6c8ca
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Supporting colour palette

Light Green

CMYK 	 C:39 M:00 Y:95 K:00

RGB 	 R:164 G:205 B:85

HEX: 	 #a4cd55

Coral

CMYK 	 C:10 M:68 Y:84 K:00

RGB 	 R:221 G:107 B:71

HEX: 	 #dd6b47

Light Blue

CMYK 	 C:34 M:12 Y:9 K:00

RGB 	 R:164 G:197 B:214

HEX: 	 #a4c5d6

Yellow

CMYK 	 C:2 M:27 Y:98 K:00

RGB 	 R:250 G:184 B:64

HEX: 	 #fab840

Blue

CMYK 	 C:88 M:55 Y:18 K:2

RGB 	 R:37 G:108 B:152

HEX: 	 #256c98

Our supporting colour palette consists of colours that perform well alongside our Better 
Homes and Gardens® Real Estate Green by providing contrast without vibration.

These colours work well as tools for highlighting information, or adding small amounts of 
visual texture. In practice, they should be used sparingly.

Supporting Colour Application
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Primary typeface

The Brandon Grotesque font is a versatile, sans serif typeface that should be used on all 
office and property marketing collateral both print and online. Solid, uncomplicated, and 
highly legible, it is best for headlines, subheads, and body content.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Brandon Grotesque

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Do not condense, compress, or modify any typeface.
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Secondary typeface

The Rockwell font is a highly identifiable slab-serif typeface that should mostly be  
utilised on corporate marketing and documents. Bold in appearance, it can also be used 
to highlight headlines on office marketing material and as subheads or short sentences to 
capture attention.

Rockwell

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Do not condense, compress, or modify any typeface.



Better Homes and Gardens® Real Estate  |  Our identity system 17

Web & Internal Typeface

These fonts are to be used for internal or web communications only where our primary and 
secondary typefaces are unable to be utilised.

Lato (web)

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Do not condense, compress, or modify any typeface.

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

Times New Roman (internal)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Imagery style

An image’s style should demonstrate creative distinction and promote a style of communication. 
Better Homes and Gardens® Real Estate’s creative style should convey a brand personality that is

vibrant, sparkling in clarity, and accessibly stylish.
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Implementing our image style

While images are easily accessible and used by all, not all images reflect our brand personality.

It is very important to represent the Better Homes and Gardens® Real Estate brand with a 
consistent look and feel. Please use the guidelines below to choose an appropriate image.

Draft: 05.22.09V8_InDBetter Homes and Gardens Real Estate LLC | Brand guide | Our identity system | 18 |

While images are easily accessible and used by all, not all images reflect our brand personality. 

It is very important to represent the Better Homes and Gardens® Real Estate brand with a  

consistent look and feel. Please use the guidelines below to choose an appropriate image.

• Implementing our image style

Choose images that complement the 

Better Homes and Gardens

Real Estate color palette.

Do not use images that employ a 

dominant color that clashes or visually 

 competes with the Better Homes and 

Gardens Real Estate color palette.

Do not use images that are

cliché or culturally biased.

Do not use images that contain

too many elements. 

Do not use images that appear 

overly abstract.

Choose images that present agents, 

homes, and gardens as vibrant and  

stylish, yet natural and realistic.

Choose images that relay a clear  

message and visual tone.

Do it! Don’t do it!
Do not use images that employ a 
dominant colour that clashes or 
visually competes with the Better 
Homes and Gardens Real Estate 
colour palette.

Do not use images that are 
cliché or culturally biased.

Do not use images that contain 
too many elements.

Do not use images that appear 
overly abstract.
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While images are easily accessible and used by all, not all images reflect our brand personality. 

It is very important to represent the Better Homes and Gardens® Real Estate brand with a  

consistent look and feel. Please use the guidelines below to choose an appropriate image.

• Implementing our image style

Choose images that complement the 

Better Homes and Gardens

Real Estate color palette.

Do not use images that employ a 

dominant color that clashes or visually 

 competes with the Better Homes and 

Gardens Real Estate color palette.

Do not use images that are

cliché or culturally biased.

Do not use images that contain

too many elements. 

Do not use images that appear 

overly abstract.

Choose images that present agents, 

homes, and gardens as vibrant and  

stylish, yet natural and realistic.

Choose images that relay a clear  

message and visual tone.

Do it! Don’t do it!
Choose images that complement 
the Better Homes and Gardens 
Real Estate colour palette.

Choose images that present 
agents, homes, and gardens as 
vibrant and stylish, yet natural 
and realistic.

Choose images that relay a clear 
message and visual tone.
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The Better Homes and Gardens® Real Estate identity standards 
enable the seamless leverage of our world-class brand by 
providing franchisees with the tools to communicate a unified look
and feel. To maintain the strength of our brand, the standards set 
forth here must be followed.

To uphold the prestigious reputation and integrity associated with
Better Homes and Gardens Real Estate, we have partnered with 
multiple professional services that produce our collateral and 
material. These suppliers are listed here.

Any deviation in design or quality that arises from the use of  
non-approved suppliers may result in the issue of brand 
infringement notices and penalties.

Introduction

Stationery, Office Marketing, Agent Marketing

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Property Marketing, Office Material, Copywriting

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Promotional Items, Office Material

Better Homes and Gardens Real Estate Shop

www.bhgreshop.com.au

1300 661 640  |  debra@mojom.com.au

Property Photography & Floor plans

DIAKRIT

www.diakrit.com.au

1300 475 118  |  info.au@diakrit.com

Digital & Lead Generation Web Banners

Radial Creative

www.radialcreative.com.au

0490 861 782  |  richard@radialcreative.com.au

This document is for internal use only and should not be 
distributed or otherwise publicly displayed unless specified by the 
Corporate Marketing Team.

On the bottom-left corner of the cover you will notice a date 
stamp. Additions may be made to this document including the 
refinement of its contents and it is important to regularly ensure 
you are holding the most up-to-date edition.

Please direct any enquiries regarding this document or the 
contents within to the Corporate Marketing Team:

(02) 8295 0600
marketing@bhgre.com.au
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Stationery:  Business cards

bhgre.com.au

P: 9999 8888   M: 0400 000 000

Agent Long-surname
Sales Executive, L.R.E.A

123/123 Office Address Street, Suburbia NSW 1234
E: agent.longsurname@bhgre.com.au

An Independently Owned and Operated Franchise

Specifications:

Stock:		  400gsm

Print:		  Matte laminate

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

		  White

Logo/s:		  Signature

		  Bug

		  Expect Better

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Stationery:  Letterhead

P: 9999 8888   F: 8888 9999   E: o�  ce@bhgre.com.au

bhgre.com.au
123 O�  ce Address Street, Suburbia NSW 1234
PO Box 123, Suburbia NSW 1234

An Independently Owned and Operated Franchise

Better Homes and Gardens® Real Estate

Specifications:

Size:		  A4 210 x 297mm

Stock:		  100gsm – 120gsm

Print:		  Matte

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

		  Light Grey

Logo/s:		  Signature

		  Bug

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Stationery:  Envelopes

Specifications:

Stock:		  80gsm

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

		  Light Grey

Logo/s:		  Signature

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

bhgre.com.au
PO Box 123, Suburbia NSW 1234
Better Homes and Gardens® Real Estate

An Independently Owned and Operated Franchise

bhgre.com.au
PO Box 123, Suburbia NSW 1234
Better Homes and Gardens® Real Estate

An Independently Owned and Operated Franchise

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Stationery:  With compliments slip

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Our compliments to you

P: 9999 8888   F: 8888 9999   E: o�  ce@bhgre.com.au

bhgre.com.au
123 O�  ce Address Street, Suburbia NSW 1234

Better Homes and Gardens® Real Estate

An Independently Owned and Operated Franchise

Specifications:

Size:		  DL 210 x 99mm

Stock:		  100gsm – 120gsm

Print:		  Matte

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

Logo/s:		  Signature

		  Bug

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Stationery:  With compliments sticker

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

P: 9999 8888   M: 0400 000 000
Agent Long-surname

With compliments

Specifications:

Print:		  Gloss Self Adhesive (16up)

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

Logo/s:		  Signature

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Stationery:  Presentation folder

Our stationery forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Stock:		  350gsm

Print:		  Grange Offset

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

Logo/s:		  Signature

		  Bug

		  Expect Better

For Stationery orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Office material:  Flags

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Size:		  1800 x 900mm

Material:		  Knitted Polyester Mesh with 90% Bleed-through

Typography:	 Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

For Flag orders, please contact:

BHGRE Shop

www.bhgreshop.com.au

1300 661 640  |  debra@mojom.com.au
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Office material:  Stickers

Specifications:

Size:		  500mm diameter

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Bug

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Sticker orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Office material:  A-frame signs

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For A-frame Sign orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Size:		  580 x 435mm

Typography:	 Rockwell

		  Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

		  Bug

bhgre.com.au
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Office material:  Directional signs

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

bhgre.com.au

For Directional Sign orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Size:		  600 x 900mm, 900 x 1200mm, 1200 x 1800mm

Material:		  Corflute

Typography:	 Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

		  Bug

*Metal lawn spikes shown here. 
Plastic frame spikes may be used, 
colour for which must be white.

bhgre.com.au
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Office material:  Generic signs

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

bhgre.com.au  9999 8888

Auction

bhgre.com.au  9999 8888

For Sale

bhgre.com.au  9999 8888

For Lease
For Generic Sign orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Size:		  600 x 900mm, 900 x 1200mm, 1200 x 1800mm 

		  Portrait and Landscape

Material:		  Corflute

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

		  Bug

*Also available in standard signboard 
sizes: 6x2, 4x3, 5x2.5, 6x4 and 8x6.
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Office material:  Generic signs

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

bhgre.com.au  9999 8888

Coming 
Soon! For Generic Sign orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

		  Bug

bhgre.com.au  9999 8888

Coming 
Soon! Co

m
in

g S
oo

n!

bhgre.com.au
9999 8888

4 x 3

6 x 2

6 0 0 x 9 0 0 m m

Corflute Signboard Signboard



Better Homes and Gardens® Real Estate  |  Integration with a world-class brand 34

Office material:  Pull-up banners

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

P
A
I

G
E

Specifications:

Size:		  850 x 1500mm

Material:		  Anti-curl Polyester with Satin finish

Typography:	 Rockwell or Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark Grey

		  White

Logo/s:		  Signature

		  Bug

		  Expect Better

For Pull-up Banner orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Office material:  Street signs

Our office material forms an integral part of our brand identity. By 
following the standards set out here, we can ensure consistency 
across our various collateral, creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Size:		  600 x 900mm

Typography:	 Rockwell

		  Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  White

Logo/s:		  Signature

		  Bug

For Street Sign orders, please contact:

BHGRE Shop

www.bhgreshop.com.au

1300 661 640  |  debra@mojom.com.au

*Actual frame may appear different 
than example above.
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Property marketing:  Introduction

One of our key brand signatures is the rounded 
bottom-right corner of an image that is single to a 
page, positioned right / bottom-right of a collage or 
set of related images, or each image when displaying 
numerous individual properties and agents.

Our property marketing suite is a reflection of our commitment to our clients. With an 
emphasis on home, lifestyle and community, this suite of material has been designed to be 
clear and concise with always enough information on display to entice enquiry.

At Better Homes and Gardens® Real Estate we embody an authentic and honest approach to 
property marketing. From our copywriting to our photography, our brand and our clients 
both benefit from the tried and true methods that we imbue. We offer a range of bespoke 
collateral to suit all requirements and are continually developing exciting ways to ensure 
our properties are top on the lists of buyers and tenants.

We ask that every field within our templates be utilised to better describe and portray 
each property. On the majority of our brochure designs you will be able to include price 
guide, rates, land size and more and we encourage highlighting these details to assist our 
purchasers. This will also allow our brand appeal to shine by providing an informative and 
consistent approach to our property marketing.

Auction  
Saturday 12 November at 12.30pm 
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au 
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9999 8888  |  bhgre.com.au

Guide  
$1,000,000 - $1,250,000
Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates $688pa

For Sale
By private negotiation
View
As advertised
or by appointment

Contact
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9988 8888  |  bhgre.com.au

Guide
Contact agent
Land size
Internal 123sqm (approx.)
Outgoings
Strata $1,123pq, Water $123pq, Council $123pq

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

Auction  
Saturday 12 November at 12.30pm 
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au 
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9999 8888  |  bhgre.com.au

Guide  
$1,000,000 - $1,250,000
Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates $688pa

For Sale

View
By appointment

Contact
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9988 8888  |  bhgre.com.au

Guide
Contact agent

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

As a general rule, all editable fields should be filled if the information is available. In place of information that might 
not always be appropriate to include, such as price guide, we ask that you direct the viewer to make contact with you. 
Likewise when running a Private Treaty campaign, instead of leaving the field blank, make note of the fact that the buyer is 
able to negotiate privately.
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Property marketing:  Copywriting style

How we communicate the properties we lease and sell should be perceived as uplifting, 
warm and informative. The homes that we represent deserve eloquent descriptions 
extending across all of the marketing mediums we implement. Each property description 
should revolve around two concentric traits: the home and the location, as described below. 

Aesthetic qualities

Build
Aspect
Materials
Fixtures & features
Specifications Home 

Aesthetic qualities

Transport
Local amenities
Shopping hubs
Schools/education
Parks & playgrounds

Home

Community & lifestyle
Location

Location
Community & lifestyle
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Property marketing:  Photography style

They say a picture speaks a thousands words and our stunning professional photography 
must always seek to capture the essence and liveability of every home. Our team of 
experienced property photographers know the right angles and methods to get the best 
result of any property. 

We recommend a combination of lifestyle, internal and external photos that showcase a 
home to its fullest potential. Drone photography is also an option and is often best used to 
highlight location benefits and land allotment.

Our alliance with DIAKRIT affords us the exclusive ability to win the hearts of both vendors 
and buyers with the most visually compelling and interactive solutions on the market today. 
Take buyer interaction to a whole new level and enhance the potential of any property with 
interactive digital renovation and decoration using your existing photographs.

1.

2.

3.
1.

2.

3.

Photo Styling™ by DIAKRIT empowers consumers to 
envision exciting new colours and textures for kitchen 
walls, flooring, countertops and cabinets.

Lifestyle

Internal

External

Artistic photos highlighting 
features and flow.

Wide-angled and visually 
enhanced to show liveability.

Day and/or dusk photography.

We recommend that every property 
utilise each of the following 
photography options:
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Property marketing:  Mailcards

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Mailcard orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

SOLD

4
2

1+

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem 

antiatiam sint alisquis expedigendit harum seri bla de conecab iscid qui ipsam 

as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni 

unt od modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites 

etur mossitiat. Con cus simillo ribusdant est eatur solor es est ant excerruptat. 

Ri dit et lab imporepta dolupta temporrovit molentium.

Auction

Saturday 12th November

Onsite at 3.30pm

View
Saturday 12.30 - 1.00pm

Wednesday 3.30 - 4.30pm

Contact

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Spacious modern home with water views

bhgre.com.au

 9999 8888
AVALON BEACH 75 Palmgrove Road

Specifications:

Size:		  DL 210 x 99mm

		  A6 148 x 105mm

Stock:		  300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

UPCOMING AUCTION

4 2 1+

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem 
antiatiam sint alisquis expedigendit harum seri bla de conecab iscid qui ipsam 
as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni 
unt od modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites 
etur mossitiat. Con cus simillo ribusdant est eatur solor es est ant excerruptat. 
Ri dit et lab imporepta dolupta temporrovit molentium.

Auction
Saturday 12th November
Onsite at 3.30pm
View
Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pm

Contact
Agent Longsurname 0400 000 000
agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000
agent.Longsurname@bhgre.com.au

Spacious modern home with water views

bhgre.com.au  9999 8888

AVALON BEACH 75 Palmgrove Road

bhgre.com.au

 9999 8888

AVALON BEACH 75 Palmgrove Road

JUST LISTED

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem 

antiatiam sint alisquis expedigendit harum seri bla de conecab iscid qui ipsam 

as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni 

unt od modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites 

etur mossitiat. Con cus simillo ribusdant est eatur solor es est ant excerruptat. 

Ri dit et lab imporepta dolupta temporrovit molentium.

AuctionSaturday 12th November
Onsite at 3.30pmView

Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pm

ContactAgent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Spacious modern home with water views
4

2
1+

AuctionSaturday 12th November
Onsite at 3.30pmView

Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pmbhgre.com.au

UPCOMING AUCTION

4
2

1+

13/20 Wolseley RoadPOINT PIPER

Contact Agent Longsurname 
0400 000 000 Agent Longsurname 

0400 000 000

 9999 8888

Porene est aut eaquamuscid mil estsi invelecati rectotam et audantest 

dolor doluptatem antiatiam sint alisquis et expedigendit harum seri bla 

de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore 

estionsed molupicitia entis eveni unt od modi doloriae. Con cus simillo 

ribusdant est eatur solor es est ant

Auction

Saturday 12th November

Onsite at 3.30pm

View
Saturday 12.30 - 1.00pm

Wednesday 3.30 - 4.30pm

bhgre.com.au

SOLD
4

2
1+

13/20 Wolseley Road

POINT PIPER

Contact 

Agent Longsurname 

0400 000 000 

Agent Longsurname 

0400 000 000

 9999 8888

Porene est aut eaquamuscid mil estsi invelecati rectotam et audantest 

dolor doluptatem antiatiam sint alisquis et expedigendit harum seri bla 

de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore 

estionsed molupicitia entis eveni unt od modi doloriae. Con cus simillo 

ribusdant est eatur solor es est ant

Auction
Saturday 12th November
Onsite at 3.30pm
View
Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pm

bhgre.com.au

4 2 1+

JUST LISTED

13/20 Wolseley Road
POINT PIPER

Contact 
Agent Longsurname 
0400 000 000 
Agent Longsurname 
0400 000 000

 9999 8888

Porene est aut eaquamuscid mil estsi invelecati rectotam et audantest 
dolor doluptatem antiatiam sint alisquis et expedigendit harum seri bla 
de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore 
estionsed molupicitia entis eveni unt od modi doloriae. Con cus simillo 
ribusdant est eatur solor es est ant

bhgre.com.au

AVALON BEACH 75 Palmgrove Road

SOLD

AuctionSaturday 12th November
Onsite at 3.30pm View

Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pm

Spacious modern home with water views
4

2
1+

 9999 8888

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem antiatiam sint alisquis expedigendit harum 

seri bla de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni unt od 

modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites etur mossitiat. Con cus simillo ribusdant est eatur 

solor es est ant excerruptat. Ri dit et lab imporepta dolupta temporrovit molentium.

ContactAgent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

bhgre.com.au

AVALON BEACH 75 Palmgrove Road

UPCOMING AUCTION

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem antiatiam sint alisquis expedigendit harum 
seri bla de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni unt od 
modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites etur mossitiat. Con cus simillo ribusdant est eatur 
solor es est ant excerruptat. Ri dit et lab imporepta dolupta temporrovit molentium.

Auction
Saturday 12th November
Onsite at 3.30pm

View
Saturday 12.30 - 1.00pm
Wednesday 3.30 - 4.30pm

Spacious modern home with water views

4 2 1+

 9999 8888

Contact
Agent Longsurname 0400 000 000
agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000
agent.Longsurname@bhgre.com.au

bhgre.com.au

AVALON BEACH 75 Palmgrove RoadJUST LISTED

Porene est aut eaquamuscid mil invelecati rectotam et audantest doluptatem antiatiam sint alisquis expedigendit harum 

seri bla de conecab iscid qui ipsam as sincimus volum quame vitiur auta prore estionsed molupicitia entis eveni unt od 

modi doloriae. Nobiti tem. Xeriorro quist, ommo dolum apidend elites etur mossitiat. Con cus simillo ribusdant est eatur 

solor es est ant excerruptat. Ri dit et lab imporepta dolupta temporrovit molentium.

Auction

Saturday 12th November

Onsite at 3.30pm

View
Saturday 12.30 - 1.00pm

Wednesday 3.30 - 4.30pm

Spacious modern home with water views

4
2

1+

 9999 8888

Contact

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au

Agent Longsurname 0400 000 000

agent.Longsurname@bhgre.com.au
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Property marketing:  Brochures (1 of 4)

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et 
laboresequi coresci minciendebit volesti comnimus nonseque volorro cus 
venieturi dia consed mod min pratem sunt latem nonet aut quia quos qui 
tem sanim fugitiu sanduciis eos voloristrunt ex elecearum voloris quias et odi 
dolore nonestrum adio. Nem labor ad qui corum et porum non core, endus 
dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate 
lant facerum, suntota tiamus audae dolor aut occabo. Erferem nonsent, tem 
simincipsa aut recatum aboreium simeniati illuptasin.

AVALON BEACH 75 Palmgrove Road

Auction  Saturday 12 November at 12.30pm
 In rooms at Example Auction Centre
Guide  $1,000,000 - $1,250,000
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Land size 696sqm
Outgoings Council rates $2,088pa, Water rates $688pa 
Contact Agent Longsurname 0400 000 000
 Long-name Agentsurname 0400 000 000

bhgre.com.au  9999 8888

Spacious modern home with views

4 2 1+

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci minciendebit volesti 
comnimus nonseque volorro cus venieturi dia consed mod min pratem sunt latem nonet aut quia quos qui tem sanim 
fugitiu sanduciis eos voloristrunt ex elecearum voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum 
et porum non core, endus dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate lant facerum, 
suntota tiamus audae dolor aut occabo. Erferem nonsent, tem simincipsa aut recatum aboreium simeniati illuptasin.

AVALON BEACH 75 Palmgrove Road

bhgre.com.au  9999 8888

Spacious modern home with views

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
Guide  
$1,000,000 - $1,250,000
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates 
$688pa 
Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

Specifications:

Size:		  A4 297 x 210mm

Stock:		  170gsm or 300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Brochure orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Brochures (2 of 4)

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

75 Palmgrove Road
AVALON BEACH

4 2 1+

Contact
Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au
Long-name Agentsurname 0400 000 000

longname.agentsurname@bhgre.com.au
Offi  ce 9999 8888  |  bhgre.com.au

All information contained herein is gathered from sources we deem to be 
reliable. However, we do not guarantee its accuracy or completeness and 

interested persons should rely on their own enquiries.

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos 
et laboresequi coresci minciendebit volesti comnimus nonseque volorro 
cus venieturi dia consed mod min pratem sunt latem nonet aut quia 
quos qui tem sanim fugitiu sanduciis eos voloristrunt ex elecearum 
voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et 
porum non core, endus dolorit libus, ut quissitiat utasper eribust iissimp 
orunt. Otatatur optatate lant facerum, suntota tiamus audae dolor 
millique veliquodis autem. Im faceped et ommodis.

Spacious modern home 
with views

• Endelectem re plaut od eost re, sitaepudis sum quam aperrum 
• Rempos et laboresequi coresci minciendebit volesti comnimus 
• Nonseque volorro cus venieturi dia consed mod min pratem 
• Sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis 
• Eos voloristrunt ex elecearum voloris quias et odi dolore 
• Nem labor ad qui corum et porum non core, endus dolorit libus
• Ut quissitiat utasper eribust iissimp orunatatur optatate lant 
• Facerum suntota tiamus audae dolor millique veliquodis autem

Guide  
$1,000,000 - $1,250,000
Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates $688pa
Auction  
Saturday 12 November at 12.30pm In rooms 
at Example Auction Centre
View  
Saturday 12.30 - 1.00pm, Wednesday 1.30 - 2.30pm

Specifications:

Size:		  A4 210 x 297mm DL Fold

Stock:		  170gsm or 300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Brochure orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Brochures (3 of 4)

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Brochure orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Auction  
Saturday 12 November at 12.30pm 
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au 
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9999 8888  |  bhgre.com.au

Guide  
$1,000,000 - $1,250,000
Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates $688pa

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci minciendebit volesti comnimus nonseque 
volorro cus venieturi dia consed mod min pratem sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis eos voloristrunt ex 
elecearum voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et porum non core, endus dolorit libus, ut quissitiat utasper 
eribust iissimp orunt. Otatatur optatate lant facerum, suntota tiamus audae dolor millique veliquodis autem. Im faceped et ommodis.

Spacious modern home with views

• Endelectem re plaut od eost re, sitaepudis sum quam aperrum 
• Rempos et laboresequi coresci minciendebit volesti comnimus 
• Nonseque volorro cus venieturi dia consed mod min pratem 
• Sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis 

• Eos voloristrunt ex elecearum voloris quias et odi dolore 
• Nem labor ad qui corum et porum non core, endus dolorit libus
• Ut quissitiat utasper eribust iissimp orunatatur optatate lant 
• Facerum suntota tiamus audae dolor millique veliquodis autem

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

AVALON BEACH 75 Palmgrove Road 4 2 1+

Fl
oo

r P
lan

Specifications:

Size:		  4-page A4 297 x 210mm

Stock:		  300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug



Better Homes and Gardens® Real Estate  |  Integration with a world-class brand 43

Property marketing:  Brochures (4 of 4)

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Brochure orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Floor Plan

AVALON BEACH 75 Palmgrove Road 4 2 1+AVALON BEACH 75 Palmgrove Road

Auction  
Saturday 12 November at 12.30pm 
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au 
Long-name Agentsurname 0400 000 000
longname.agentsurname@bhgre.com.au
Office 9999 8888  |  bhgre.com.au

Guide  
$1,000,000 - $1,250,000
Land size 
696sqm
Outgoings 
Council rates $2,088pa, Water rates $688pa

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci minciendebit volesti comnimus nonseque volorro cus venieturi dia consed mod min pratem 
sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis eos voloristrunt ex elecearum voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et porum non core, endus 
dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate lant facerum, suntota tiamus audae dolor millique veliquodis autem. Im faceped et ommodis.

Spacious modern home with views

• Endelectem re plaut od eost re, sitaepudis sum quam aperrum 
• Rempos et laboresequi coresci minciendebit volesti comnimus 
• Nonseque volorro cus venieturi dia consed mod min pratem 
• Sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis 

• Eos voloristrunt ex elecearum voloris quias et odi dolore 
• Nem labor ad qui corum et porum non core, endus dolorit libus
• Ut quissitiat utasper eribust iissimp orunatatur optatate lant 
• Facerum suntota tiamus audae dolor millique veliquodis autem

All information contained herein is gathered from sources we deem to be reliable. However, we do not guarantee its accuracy or completeness and interested persons should rely on their own enquiries.

Specifications:

Size:		  4-page A4 210 x 297mm

Stock:		  300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug
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Property marketing:  Signboards: Standard

Lorem utem qui is sam, cori voluptat a 
voluptusam iusamus amusam volorep 
rehentum unt ipis senimil magnimet, 
aborrorunda volesserio ea alicienis et 
niamus, sam, niatem exerum hictur milit 
lacerum arumet quas molorpo ribusape 
nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction

Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Contact Long-name Agentsurname  
 0400 000 000
 Long-name Agentsurname  
 0400 000 000

Spacious modern home with views

4 2 1+

Lorem utem qui is sam, cori voluptat a 
voluptusam iusamus amusam volorep 
rehentum unt ipis senimil magnimet, 
aborrorunda volesserio ea alicienis et 
niamus, sam, niatem exerum hictur milit 
lacerum arumet quas molorpo ribusape 
nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction

Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Contact Long-name Agentsurname  
 0400 000 000
 Long-name Agentsurname  
 0400 000 000

Spacious modern home with views

4 2 1+
Lorem utem qui is sam, cori voluptat a 
voluptusam iusamus amusam volorep 
rehentum unt ipis senimil magnimet, 
aborrorunda volesserio ea alicienis et 
niamus, sam, niatem exerum hictur milit 
lacerum arumet quas molorpo ribusape 
nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction

Auction 25th December at 12.00pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Contact Long-name Agentsurname  
 0400 000 000
 Long-name Agentsurname  
 0400 000 000

Spacious modern home with views

4 2 1+ Lorem utem qui is sam, cori voluptat a 
voluptusam iusamus amusam volorep 
rehentum unt ipis senimil magnimet, 
aborrorunda volesserio ea alicienis et 
niamus, sam, niatem exerum hictur milit 
lacerum arumet quas molorpo ribusape 
nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction

Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Contact Long-name Agentsurname  
 0400 000 000
 Long-name Agentsurname  
 0400 000 000

Spacious modern home with views

4 2 1+

Lorem utem qui is sam, cori voluptat a 
voluptusam iusamus amusam volorep 
rehentum unt ipis senimil magnimet, 
aborrorunda volesserio ea alicienis et 
niamus, sam, niatem exerum hictur milit 
lacerum arumet quas molorpo ribusape 
nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction

Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm
Contact Long-name Agentsurname  
 0400 000 000
 Long-name Agentsurname  
 0400 000 000

Spacious modern home with views

4 2 1+

4 x 3

5 x 2.5

6 x 4

8 x 4 8 x 6

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Signboard orders, please contact:

CampaignTrack Australia

www.campaigntrack.com  |  1300 787 220  |  sales@campaigntrack.com
Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Our property marketing collateral is a reflection of our commitment to our clients. 
By following the standards set out here, we can ensure consistency across our 
various collateral, creating a unified identity system.
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Property marketing:  Signboards: Premium (1 of 2)

bhgre.com.au 9999 8888

Contact
Long-name Agentsurname  

0400 000 000
Long-name Agentsurname  

0400 000 000

4 2 1+

123 Example Street
Suburbia

Auction
25th December at 12.30pm

bhgre.com.au 9999 8888

Contact
Long-name Agentsurname  

0400 000 000
Long-name Agentsurname  

0400 000 000

4 2 1+

123 Example Street
Suburbia

Auction
25th December at 12.30pm

bhgre.com.au 9999 8888

Contact
Long-name Agentsurname  

0400 000 000
Long-name Agentsurname  

0400 000 000

4 2 1+

123 Example Street
Suburbia

Auction
25th December at 12.30pm

4 x 3

5 x 2.5

6 x 4

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Signboard orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Signboards: Premium (2 of 2)

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

bhgre.com.au 9999 8888

Contact
Long-name Agentsurname  

0400 000 000
Long-name Agentsurname  

0400 000 000

4 2 1+

123 Example Street
Suburbia

Auction
25th December at 12.30pm

bhgre.com.au 9999 8888

Contact
Long-name Agentsurname  

0400 000 000
Long-name Agentsurname  

0400 000 000

4 2 1+

123 Example Street
Suburbia

Auction
25th December at 12.30pm

8 x 4

8 x 6 For Signboard orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Signboards: Text

Lorem utem qui is sam, cori voluptat a voluptusam iusamus amusam volorep rehentum 
unt ipis senimil magnimet, aborrorunda volesserio ea alicienis et niamus, sam, niatem 
exerum hictur milit lacerum arumet quas molorpo ribusape nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction
Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm

Contact Long-name Agentsurname 0400 000 000
 Long-name Agentsurname 0400 000 000

Spacious modern home with views

4 2 1+

8 x 6

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Signboard orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Orientation:	 Landscape and Portrait

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

Lorem utem qui is sam, cori voluptat a voluptusam iusamus amusam volorep rehentum 
unt ipis senimil magnimet, aborrorunda volesserio ea alicienis et niamus, sam, niatem 
exerum hictur milit lacerum arumet quas molorpo ribusape nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction
Auction  25th December at 12.30pm
View  Saturday 12.30 - 1.00pm
 Wednesday 1.30 - 2.30pm

Contact Long-name Agentsurname 0400 000 000
 Long-name Agentsurname 0400 000 000

Spacious modern home with views

4 2 1+

Lorem utem qui is sam, cori voluptat a voluptusam iusamus amusam volorep rehentum 
unt ipis senimil magnimet, aborrorunda volesserio ea alicienis et niamus, sam, niatem 
exerum hictur milit lacerum arumet quas molorpo ribusape nis ma ventinctias et lam.

bhgre.com.au  9999 8888

Auction
Auction 25th December at 12.30pm
Inspect  Saturday 12.30 - 1.00pm, Wednesday 1.30 - 2.30pm

Contact Long-name Agentsurname  0400 000 000
 Long-name Agentsurname  0400 000 000

Spacious modern home with views

4 2 1+

4 x 3

6 x 4
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Property marketing:  Press advertisements: Full Page

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci 
minciendebit volesti comnimus nonseque volorro cus venieturi dia consed mod min pratem 
sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis eos voloristrunt ex elecearum 
voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et porum non core, 
endus dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate lant facerum, 
suntota tiamus audae dolor millique veliquodis autem. Im faceped et ommodis.

AVALON BEACH 75 Palmgrove Road

bhgre.com.au

Spacious modern home with views

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Press advertisements: Half Page

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug
Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci 
minciendebit volesti comnimus nonseque volorro cus venieturi dia consed mod min pratem 
sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis eos voloristrunt ex elecearum 
voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et porum non core, 
endus dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate lant facerum, 
suntota tiamus audae dolor millique veliquodis autem. Im faceped et ommodis.

AVALON BEACH 75 Palmgrove Road

bhgre.com.au

Spacious modern home with views

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

Endelectem re plaut od eost re, sitaepudis sum quam aperrum rempos et laboresequi coresci 
minciendebit volesti comnimus nonseque volorro cus venieturi dia consed mod min pratem 
sunt latem nonet aut quia quos qui tem sanim fugitiu sanduciis eos voloristrunt ex elecearum 
voloris quias et odi dolore nonestrum adio. Nem labor ad qui corum et porum non core, 
endus dolorit libus, ut quissitiat utasper eribust iissimp orunt. Otatatur optatate lant facerum, 
suntota tiamus audae dolor millique veliquodis autem. Im faceped et ommodis.

AVALON BEACH 75 Palmgrove Road

bhgre.com.au

Spacious modern home with views

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Press advertisements: Quarter Page

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

Endelectem re plaut od eost re, sitaepudis sum quam 
aperrum rempos et laboresequi coresci minciendebit 
volesti comnimus nonseque volorro cus veniet. 

75 Palmgrove Road
AVALON BEACH

bhgre.com.au

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

Spacious modern home 
with views

Endelectem re plaut od eost re, sitaepudis sum quam 
aperrum rempos et laboresequi coresci minciendebit 
volesti comnimus nonseque volorro cus veniet. 

75 Palmgrove Road
AVALON BEACH

bhgre.com.au

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

Spacious modern home 
with views

Endelectem re plaut od eost re, sitaepudis sum quam 
aperrum rempos et laboresequi coresci minciendebit 
volesti comnimus nonseque volorro cus veniet. 

75 Palmgrove Road
AVALON BEACH

bhgre.com.au

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

Spacious modern home 
with views

Endelectem re plaut od eost re, sitaepudis sum quam 
aperrum rempos et laboresequi coresci minciendebit 
volesti comnimus nonseque volorro cus veniet. 

75 Palmgrove Road
AVALON BEACH

bhgre.com.au

4 2 1+

Auction  
Saturday 12 November at 12.30pm
In rooms at Example Auction Centre
View  
Saturday 12.30 - 1.00pm
Wednesday 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888

Spacious modern home 
with views

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Property marketing:  Press advertisements: Eighth Page

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au

AVALON BEACH 75 Palmgrove Road 4 2 1+

Auction  
Sat 12/11/18 at 12.30pm at Example Auction Centre
View  
Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm

Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O	  ce 9999 8888  |  bhgre.com.au
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Property marketing:  Press advertisements: Sixteenth Page

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com

Specifications:

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

75 Palmgrove Road, Avalon
4 Bed 2 Bath 1+ Car
Auction Sat 12/11/18 at 12.30pm in-rooms
View Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm
Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O�  ce 9999 8888  |  bhgre.com.au

75 Palmgrove Road, Avalon
4 Bed 2 Bath 1+ Car
Auction Sat 12/11/18 at 12.30pm in-rooms
View Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm
Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O�  ce 9999 8888  |  bhgre.com.au

75 Palmgrove Road, Avalon
4 Bed 2 Bath 1+ Car
Auction Sat 12/11/18 at 12.30pm in-rooms
View Sat 12.30 - 1.00pm & Wed 1.30 - 2.30pm
Contact 
Agent Longsurname 0400 000 000
Long-name Agentsurname 0400 000 000
O�  ce 9999 8888  |  bhgre.com.au
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Property marketing:  Digital banners

Our property marketing collateral is a reflection of our 
commitment to our clients. By following the standards set out 
here, we can ensure consistency across our various collateral, 
creating a unified identity system.

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Sizes:		  300x600px | 160x600px | 300x250px | 320x50px | 728x90px

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug
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Agent Longsurname
0400 000 000

For Digital Banner design, please contact:

Radial Creative

www.radialcreative.com.au

1300 787 220  |  richard@radialcreative.com.au
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Office marketing:  Vehicle branding

Being out and about in the community everyday means we are always in the public eye and 
what better way to represent the brand than with our vehicle decals. 

Typography:	 Brandon Grotesque Regular

Colour:	 	 Better Homes and Gardens® Real Estate Green

		  (must visually match Pantone 363C)

Logo/s:		  Signature

		  Bug

		  Expect Better
Specifications:
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Office marketing:  Mailcards

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Size:		  DL 210 x 99mm

Stock:		  300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

We know your 

neighbourhood.
Do you know where to 

find a good cuppa?

– We do.
Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. 

We understand what ‘home’ means and are able to match your property seamlessly with prospective 

tenants, while providing you an enjoyable and comprehensive service.

Better Homes and Gardens Real Estate 

P: 9999 8888  E: exampleville@bhgre.com.au 

123 Office Address, Exampleville 2000 

bhgre.com.au

We understand  what’s important.

Thinking of selling  but need to buy first?– We can help.
Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. We understand what ‘home’ means and are able to match your property seamlessly with prospective purchasers, while providing you an enjoyable and comprehensive service.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 123 Office Address, Exampleville 2000 bhgre.com.au

We connect  

with tenants.

LEASED

LEASED

LEASED

LEASED

LEASED

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

We have a number of active tenants looking for homes in Avalon Beach. Along with our superior market knowledge, 

we pride ourselves on providing six-star service and achieving excellent results for our clients. If you’ve been 

thinking of leasing your property, please call us today on 9999 8888.

We’re continually 
leasing property.

bhgre.com.au  |  9999 8888

We know your neighbourhood.

We understand  

what’s important.

We connect  

with tenants.

Do you know 
where to find a good 

cuppa?
– We do.Better Homes and Gardens ® Real Estate is more than what 

you’d expect from a property agency. We understand what 

‘home’ means and are able to match your property seamlessly 

with prospective tenants, while providing you an enjoyable and 

comprehensive service.

Better Homes and Gardens Real Estate 

P: 9999 8888  E: exampleville@bhgre.com.au 

123 Office Address, Exampleville 2000 

bhgre.com.au

Thinking of 
selling but 
need to buy 
first?

– We can help.
Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. We understand what ‘home’ means and are able to match your property seamlessly with prospective tenants, while providing you an enjoyable and comprehensive service.

Better Homes and Gardens Real Estate P: 9999 8888  E: exampleville@bhgre.com.au 123 Office Address, Exampleville 2000 bhgre.com.au

LEASED

LEASED

75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach

LEASED

LEASED

75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach

We have a number of active tenants looking for homes in Avalon Beach. 

Along with our superior market knowledge, we pride ourselves on providing 

six-star service and achieving excellent results for our clients. If you’ve been 

thinking of leasing your property, please call us today on 9999 8888.

bhgre.com.au  |  9999 8888

We’re 

continually 

leasing 

property.

What better way to showcase the success of your office than with 
our ever-evolving range of agent marketing material. 

For Office Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au
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Office marketing:  Occasion cards

HAPPY
HOME
–VER
SARY

c o n g r a t u l a t i o n s

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Occasion cards are a great way of staying in touch with your clients past, present 
and future. Our bespoke designs incorporate beautiful green foiling and a blank 
inside for you to fill with your own unique message.

P: 9999 8888   F: 8888 9999   E: office@bhgre.com.au

bhgre.com.au
123 Office Address Street, Suburbia NSW 1234

An Independently Owned and Operated Franchise

Better Homes and Gardens® Real Estate Specifications:

Size:		  4-page A6 148 x 105mm

Stock:		  300gsm - Barry Bleach Board with Green Foiling

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

Logo/s:		  Signature

		  Bug

For Office Marketing orders, please contact:

Neo

www.neo.com.au  |  (03) 8809 2500  |  customerservice@neo.com.au
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Office marketing:  Recipe cards

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Office Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Specifications:

Size:		  A4 210 x 297mm

Stock:		  170gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Gloss Cello Glaze

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey		 Coral		  Light Blue

		  Dark Blue	 Light Green	 Yellow

		  White

Logo/s:		  Signature

Stay front-of-mind for longer with our range of collectable recipe 
cards of hand-picked home cooking and baking options.

Agent Longsurname 

0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9
999 8888

Prep: 15mins     
   Cook: 20mins     

   Serves 2

Herb fish cakes 

with avocado salsa

Ingredients:

• 300g spud lite potatoes, peeled  

 and chopped

• 2 cloves of garlic, peeled

• 1 Tbsp extra virgin olive oil

• 300g skinless, b
oneless w

hite  

 fish fillets

• Zest of half a lemon plus wedges  

 to serve

• Handful of parsley leaves

• 3 Tbsp of dried breadcrumbs or  

 gluten-free bread crumbs

• Freshly ground black pepper

• 1 sm
all red apple cut into thin stic

ks

• 1 stic
k of celery thinly diagonally sliced

• 60g rocket or baby spinach leaves

• 1 sm
all avocado, chopped

• 8 cherry tomatoes, chopped

• Freshly ground black pepper
Avocado salsa

Method:

1. Cook potatoes and garlic in a saucepan of boiling water for 10
 to 12  

 minutes or until ju
st te

nder. D
rain and return to pan. Set aside to cool. 

2. Meanwhile, heat 1 t
sp oil in a medium non-stick frying pan on medium  

 heat. A
dd fish and cook for 2 minutes each side, or until almost cooked  

 through. Transfer to a plate and set aside to cool. Flake into pieces. 

3. Place potato and garlic, fish, lemon zest, p
arsley, breadcrumbs and pepper  

 in a small fo
od processor. C

over and process until ju
st combined and  

 mixture is ro
ughly chopped. Shape into 6 patties.

4. Combine apple, celery and rocket in a small bowl to make salad.

5. For avocado salsa, combine ingredients in
 small bowl. 

6. Heat remaining oil in a large non-stick frying pan over medium heat.  

 Add patties and cook for 3 minutes each side or until lig
ht golden brown  

 and cooked through. Serve fish cakes with apple salad, avocado salsa and  

 reserved lemon wedges.

Source: www.bhg.com.au

Agent Longsurname 

0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 35mins        Serves 4

Maple-roasted 

chicken with sweet 

potato wedges and 

Brussels sprouts

Ingredients:

• 2 Tbsp pure maple syrup

• 1 Tbsp thyme leaves

• Freshly ground black pepper

• 1 Tbsp olive oil

• 450g orange sweet potato, peeled  

 and cut into 2.5cm pieces

• 450g Brussels sprouts, trimmed  

 and halved

• 4 (about 130g each) bone-in chicken  

 thighs, skin removed and trimmed  

 of fat

• 3 Tbsp chopped toasted pecans

• 3 Tbsp chopped dried cranberries

Method:

1. Preheat oven to 200°C (fan-forced). Combine the maple syrup, thyme,  

 pepper and 1tsp oil in a small bowl. 

2. Put the sweet potato, sprouts and remaining oil in a large bowl. Season  

 with pepper and toss to combine. 

3. Heat the tray in the oven for 5 minutes. Remove tray from oven and spray  

 with cooking spray. Arrange chicken, meaty-side down in the middle of the  

 tray. Arrange vegetables around the chicken. Roast for 15 minutes. 

4. Turn the chicken and veg over. Brush with maple syrup mixture. Roast for  

 15 minutes, or until chicken is cooked through and sweet potato is tender.  

 Sprinkle with pecan and cranberries to serve.

Source: www.bhg.com.au

Cook’s Tip: To toast pecans, place on a 

tray and bake in an oven preheated  

to 170°C (fan-forced) for 7-8 minutes  

or until lightly toasted and aromatic.  

Cool then chop.

Prep: 30mins        Serves 8

Raisin spiked 

tiramisu
Ingredients:

Method:
1. Put coffee in a medium bowl, add sugar and stir until dissolved. Add raisins  

 and stir to combine, then cover with plastic wrap. Chill for 1 hour or  

 overnight for best results. Put a sieve over a large jug and drain raisins,  

 reserving liquid.

2. Put thickened cream, icing sugar and vanilla in bowl of an electric mixer and  

 whip, using whisk attachment, until soft peaks form. Fold in mascarpone,  

 then transfer into a large piping bag fitted with a 1cm plain nozzle. 

3. Line base of a 2.5L rectangle glass dish, about 18 x 28cm, with one-third of  

 digestives, breaking up to fit in corners. Pour over one-third of reserved  

 coffee syrup, scatter with half the raisins, then pipe over one-third of the  

 mascarpone mixture. Repeat with biscuits, syrup, raisins and mascarpone,  

 then biscuits, syrup and finishing with mascarpone. Smooth surface with a  

 palette knife. Dust over cocoa powder. Chill for 1 hour. Slice into 8 squares  

 and serve with fig, mint and almond salad.

Source: www.bhg.com.au

• 400ml strong black coffee, freshly  

 brewed• 1⁄2 cup caster sugar

• 1 cup golden raisins

• 300ml thickened cream

• 1⁄2 cup icing sugar mixture, sifted

• Seeds of 1 vanilla bean

• 750g mascarpone

• 400g digestive biscuits

• 1 Tbsp cocoa powder

• Fig, mint and toasted almond salad,  

 to serve

Better Homes and Gardens ® Real Estate

123 Office Street Address, Suburbia

info.suburbia@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 30mins        Serves 8

Sri Lankan roti 
parcels Ingredients:

Method:1. Combine flour, olive oil and salt in a bowl. Add water and knead firmly for  

 5 minutes, until a smooth dough forms. Wrap in plastic wrap, then set aside  

 for 1 hour.2. Meanwhile, steam potatoes until tender. Crush with a fork and set aside to  

 cool. Steam Asian greens until just wilted, then set aside to cool.

3. Toast mustard and cardamom seeds in a pan over low heat until aromatic.  

 Mix with potatoes, greens, carrot, herbs, shallots, curry leaves, garlic,  

 turmeric and ginger. Season with salt and pepper.    

4. Divide dough into 8 pieces and roll each out to a 15cm-wide, 50cm-long  

 and 2mm-thick strip. Brush with a little sesame oil. Place a large spoon  

 of potato mixture at the near edge. Fold right edge over to make a triangle.  

 Continue folding, maintaining shape, until you reach the end. Repeat with  

 remaining dough and filling.

5. Spray a chargrill pan with oil and set over medium heat. Cook parcels for 6  

 minutes on each side, until crisp, then serve with raita and lime wedges.

Source: www.bhg.com.au

• 450g plain flour
• 2 Tbsp extra virgin olive oil

• 2 tsp fine salt• 1¼ cups water• 4 medium potatoes, peeled, halved

• 6 cups Asian greens, chopped

• 2 tsp black mustard seeds

• 1 tsp cardamom seeds
• 2 carrots, peeled and coarsely grated

• ½ bunch coriander leaves, chopped

• ½ bunch Vietnamese mint, chopped

• 4 green shallots, finely sliced

• 12 curry leaves, chopped

• 8 cloves garlic, minced
• 1 Tbsp fresh turmeric, grated

• 1 Tbsp ginger, grated
• Sea-salt flakes and freshly ground  

 black pepper, to season
• 2 Tbsp sesame oil

• Cooking oil spray
• Raita and lime wedges, to serve

Better Homes and Gardens ® Real Estate

123 Office Street Address, Suburbia

info.suburbia@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 35mins        Serves 16

Homemade  
sausage rolls

Ingredients:

• 1 Tbsp olive oil
• 1 brown onion, finely chopped
• ½ cup firmly packed grated carrot
• 500g sausage mince
• 250g beef mince
• ½ cup panko (Japanese-style)   breadcrumbs
• 1 Tbsp korma curry paste
• 2 Tbsp tomato sauce
• 1 tsp sea-salt flakes
• ½ tsp finely ground black pepper
• 4 sheets frozen puff pastry, partially   thawed, halved lengthways
• Extra 2 Tbsp panko breadcrumbs
• 1 egg, beaten
• 2 tsp sesame seeds
• Extra tomato sauce, to serve

Method:
1. Line 2 oven trays with baking paper. Heat oil in a large frying pan over   a medium heat. Add onion and carrot and cook, stirring occasionally,   for 5 minutes or until onion is soft.

2. Using a wooden spoon, combine minces  in a large bowl. Stir in   breadcrumbs, curry paste, tomato sauce, salt, pepper, and onion and   carrot mixture until combined.
3. Put pastry on a clean surface and scatter over extra breadcrumbs.   Put ½ cup mince mixture in a large zip lock bag and snip 1 corner. Pipe   mince mixture down 1 long edge of 1 pastry rectangle.

4. Brush opposite long edge with egg. Roll up firmly to enclose filling.   Repeat with remaining mince mixture, pastry and egg, reserving a little   egg. Put sausage rolls on prepared trays and freeze for 30 minutes.5. Preheat oven to 200°C. Brush sausage rolls with reserved egg, then   scatter over sesame seeds. Cut each roll in half.
6. Bake sausage rolls for 25-30 minutes or until golden and cooked through.   Set aside for 10 minutes. Serve with extra sauce on the side.

Source: www.bhg.com.au

Better Homes and Gardens® Real Estate
123 Office Street Address, Suburbia

info.suburbia@bhgre.com.au
bhgre.com.au  |  9999 8888

Prep: 30mins        Serves 8

Raisin spiked 
tiramisu

Ingredients:

Method:
1. Put coffee in a medium bowl, add sugar and stir until dissolved. Add raisins  
 and stir to combine, then cover with plastic wrap. Chill for 1 hour or  
 overnight for best results. Put a sieve over a large jug and drain raisins,  
 reserving liquid.

2. Put thickened cream, icing sugar and vanilla in bowl of an electric mixer and  
 whip, using whisk attachment, until soft peaks form. Fold in mascarpone,  
 then transfer into a large piping bag fitted with a 1cm plain nozzle. 

3. Line base of a 2.5L rectangle glass dish, about 18 x 28cm, with one-third of  
 digestives, breaking up to fit in corners. Pour over one-third of reserved  
 coffee syrup, scatter with half the raisins, then pipe over one-third of the  
 mascarpone mixture. Repeat with biscuits, syrup, raisins and mascarpone,  
 then biscuits, syrup and finishing with mascarpone. Smooth surface with a  
 palette knife. Dust over cocoa powder. Chill for 1 hour. Slice into 8 squares  
 and serve with fig, mint and almond salad.

Source: www.bhg.com.au

• 400ml strong black coffee, freshly  
 brewed

• 1⁄2 cup caster sugar

• 1 cup golden raisins

• 300ml thickened cream

• 1⁄2 cup icing sugar mixture, sifted

• Seeds of 1 vanilla bean

• 750g mascarpone

• 400g digestive biscuits

• 1 Tbsp cocoa powder

• Fig, mint and toasted almond salad,  
 to serve

Better Homes and Gardens® Real Estate
123 Office Street Address, Suburbia

info.suburbia@bhgre.com.au
bhgre.com.au  |  9999 8888
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Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Increase your local presence by promoting your office in the local 
paper. For the best results, pair property and office marketing and 
always aim to make up a full page rather than stand-alone ads.

Office marketing:  Press advertisements: Full Page

Call us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We know your 
neighbourhood.

Call us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We understand 
what’s important.

Call us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We connect  
with buyers.

Specifications:

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Office marketing:  Press advertisements: Half Page

Call us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. We 
understand what ‘home’ means and are able to match your property seamlessly with prospective buyers 
and tenants, while providing you an enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We know your  
neighbourhood.

Specifications:

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  BugCall us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. We 
understand what ‘home’ means and are able to match your property seamlessly with prospective buyers 
and tenants, while providing you an enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We understand  
what’s important.

Call us today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a property agency. We 
understand what ‘home’ means and are able to match your property seamlessly with prospective buyers 
and tenants, while providing you an enjoyable and comprehensive service tailored to your lifestyle.

Better Homes and Gardens Real Estate 
P: 9999 8888  E: exampleville@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au

We connect  
with buyers.

Increase your local presence by promoting your office in the local 
paper. For the best results, pair property and office marketing and 
always aim to make up a full page rather than stand-alone ads.

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Agent marketing:  New agent announcement

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

Whether new to the real estate industry, or a seasoned pro joining 
the family, highlight your new association with BHGRE through our 
multiple mediums to ensure the public know who to call.

Cab inihilis mi, cus esequi id unt, officiis molessitet ab ipiet, ipsanditis doloritatum 
sitiberio di nit mil il eatur magnis volest ulparum remperfero ilitio explist iminctiust  
et es pernam sum, quaectota il ius none volo consenem. Cum in etur? Acea 
conecaboremo molorio rehentiur rereper ibearchiciis solupitem. Cessimu sapere  
nobit volluptas seque nossequatio maximusam neturem resti cupta dollo nosae.  
La volut ute volorae Consectia num fuga. Nam, es aut aped eos non nissitibus nitias 

Welcome
Home.

Call me today for a better 
real estate experience.

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

Ignatisq uiscium idelibus, simincte non eum dolorrumet ea nulpa il ipsuntem 
aciendae. Mus undusdant, quiatis miliquassi cus que suntotature ex endipiet enis 
solor abo. In nobis molore sunt aperchitis excerfe rnatus, sed modigenient, nem sam 
ani dellentur adi dus molorio rehentiur rereper ibearchiciis solupitem.

Agent Long-surname

Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au  |  bhgre.com.au

WelcomeHome.

Cab inihilis mi, cus esequi id unt, officiis molessitet ab ipiet, ipsanditis doloritatum sitiberio di nit mil il eatur magnis volest ulparum 

remperfero ilitio explist iminctiust et es pernam sum, quaectota il ius none volo consenem. Cum in etur? Acea conecaboremo 

molorio rehentiur rereper ibearchiciis solupitem. Cessimu sapere nobit volluptas seque nossequatio maximusam neturem resti 

cupta dollo nosae. La volut ute volorae Consectia num fuga. Nam, es aut aped eos non nissitibus nitias 

Ignatisq uiscium idelibus, simincte non eum dolorrumet ea nulpa il ipsuntem aciendae. Mus undusdant, quiatis miliquassi cus que 

suntotature ex endipiet enis solor abo. In nobis molore sunt aperchitis excerfe rnatus, sed modigenient, nem sam ani dellentur adi 

dus molorio rehentiur rereper ibearchiciis solupitem.

Call Agent today for a better real estate experience.

Agent Long-surname 

M: 0400 000 000  E: agent.longsurname@bhgre.com.au 

123 Office Address, Exampleville 2000 

bhgre.com.au  |  9999 8888

WelcomeHome.
Agent Long-surname
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DL mailcard

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Agent marketing:  Profile cards

Imagnimo luptia volore, eos ad quas dolupta tureped 
quideleseque voluptati ommo idi coremquiae 
doluption pedis dendel estis doluptaturis esti qui is 
ex endit reribusci odi te rest occum ad quibea erecus 
adio et et laborem hitatumet reratios dus nissimaio 
qui unt alitati blacesectiis eriberovid estia consequia 
pratini sintis quidus a a eario. Itaturi ostemqu 
asimil eos et reiur, aliquunt doluptaque sint enime 
excerum doluptatur autatem laborum animagnam 
re dest, eiciis veles illa volorep erovit adigend icipien 
dandellupta culpa con cora pro beatquam re pel 
molupta turemque maios cum aboreicabor sus, ut 
expedit omnia quiatur as am ressum hiti optatet 
mo iducienimet excero mod qui te dolor aut molest 
et et moditiasi ommoluptas exercit hitat qui to es 
doluptaquis eveles mi, sa vent.

Iciis autem quiatur adis dolori de reprenim experupta 
venis ducil imolupis am que labor ma plit aut eicae 
sitem ateniendunt, ad maios aut autaerum ra 
nimpossit que etur? Quia dipiducil ipsape accuptatur?
Ovidis atis di arum eum dolesciis modit quiam 

reptatur a cus si delit eium quis solupti oribearit 
excessita corepro doluptatum cum fuga. Bus enimint 
explique possunt, utem anihici blaborr ovitat.
Magnimp orernam voluptatquas erit ulpa voloratur? 
Qui rae dem ut ut vellabo ritibus perores equibus aut 
volorestio vent.

Bearitat unt, solupta tentius, nulliciis veribus a 
dolorem aut odipient fugitis molupist ut landentur 
soluptat lis reperibea volupta tentibea doloriatque 
resti tet est is ad molupta tectorr ovitius ad quunt esci 
tem verorror ma si ut as et aut iusdaeserero duntur 
aut utecea volupta pe parum fugit lam am et quissi 
dent quiatec tatiae nectora am, sunt.

Agent Long-surname

0400 000 000
agent.longsurname@bhgre.com.au

Sales Executive

bhgre.com.au  9999 8888
Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Specifications:

Size:		  A4 297 x 210mm

Stock:		  170gsm or 300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

What better way to highlight your success than with our  
ever-evolving range of agent marketing material. 
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Agent marketing:  Mailcards

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Size:		  DL 210 x 99mm

Stock:		  300gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Matte or Gloss Cello Glaze

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

How much is your 

property worth?Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au  |  bhgre.com.au
5  |  SOLD

6  |  SOLD

3  |  SOLD
4  |  SOLD

1  |  SOLD
2  |  SOLD

7  |  SOLD
8  |  SOLD

9  |  SOLD
10  |  SOLD

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

Agent Longsurname 0400 000 000  |  bhgre.com.auWe have a number of active buyers looking for homes in Avalon Beach. Along with our superior market knowledge, 

we pride ourselves on providing six-star service and achieving excellent results for our clients. If you’ve been 

thinking of selling, please call me today on 0400 000 000 or email agent.longsurname@bhgre.com.au.

Want to know how to achieve top dollar for your home?
Agent Longsurname 0400 000 000agent.longsurname@bhgre.com.au  |  bhgre.com.au

5  |  SOLD 6  |  SOLD

3  |  SOLD 4  |  SOLD

Agent Longsurname 0400 000 000  |  bhgre.com.au

1  |  SOLD 2  |  SOLD

1. 75 Palmgrove Road, Avalon Beach $2,117,0002. 15 Summer Drive, Fairlight $1,560,0003. 12/345 Pacific Highway, Avalon $920,0004. 7 Parkway Drive, Avalon Not Disclosed5. 34 Smith Street, Dee Why Street Record6. 9 Avalon Crescent, Avalon Beach $1,571,000

We have a number of active buyers looking for homes in Avalon Beach. Along with our superior market knowledge, we pride ourselves on providing six-star service and achieving excellent results for our clients. If you’ve been thinking of selling, please call me today.

Recent Sales by Agent Longsurname

Thinking of selling 

your property?

Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au  |  bhgre.com.au

3  |  SOLD

4  |  SOLD

1  |  SOLD

2  |  SOLD

Recent Sales by Agent Longsurname 0400 000 000

1. 75 Palmgrove Road, Avalon Beach 
$2,117,000

2. 15 Summer Drive, Fairlight 
$1,560,000

3. 12/345 Pacific Highway, Avalon 
$920,000

4. 7 Parkway Drive, Avalon 
Not Disclosed

We have a number of active buyers looking for homes in Avalon Beach. Along with our superior market knowledge, 

we pride ourselves on providing six-star service and achieving excellent results for our clients. If you’ve been 

thinking of selling, please call me today on 0400 000 000 or email agent.longsurname@bhgre.com.au.

How much is your property worth?
Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.aubhgre.com.au  |  9999 8888

Want to know how to 

achieve top dollar  

for your home?

Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

Thinking of selling 

your property?

Agent Longsurname 0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

9  |  SOLD

10  |  SOLD

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

7  |  SOLD

8  |  SOLD

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

5  |  SOLD

6  |  SOLD

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

3  |  SOLD

4  |  SOLD

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

1  |  SOLD

2  |  SOLD

75 Palmgrove Road, Avalon Beach
75 Palmgrove Road, Avalon Beach

Agent Longsurname 0400 000 000 

bhgre.com.au  |  9999 8888

5  |  SOLD 6  |  SOLD

3  |  SOLD 4  |  SOLD

Agent Longsurname 0400 000 000 bhgre.com.au  |  9999 8888

1  |  SOLD 2  |  SOLD

1. 75 Palmgrove Road, Avalon Beach $2,117,0002. 15 Summer Drive, Fairlight 
$1,560,0003. 12/345 Pacific Highway, Avalon 

$920,0004. 7 Parkway Drive, Avalon 
Not Disclosed5. 34 Smith Street, Dee Why 
Street Record6. 9 Avalon Crescent, Avalon Beach $1,571,000

We have a number of active buyers looking for homes in Avalon Beach. Along 
with our superior market knowledge, we pride ourselves on providing six-star service and achieving excellent results for our clients. If you’ve been thinking of selling, please call me today.

Recent Sales by  Agent Longsurname

3  |  SOLD

4  |  SOLD

1  |  SOLD

2  |  SOLD

Recent Sales by  

Agent Longsurname 0400 000 000

1. 75 Palmgrove Road, Avalon Beach 

$2,117,000

2. 15 Summer Drive, Fairlight 

$1,560,000

3. 12/345 Pacific Highway, Avalon 

$920,000

4. 7 Parkway Drive, Avalon 

Not Disclosed

We have a number of active buyers looking for homes in Avalon Beach. Along 

with our superior market knowledge, we pride ourselves on providing six-star 

service and achieving excellent results for our clients. If you’ve been thinking 

of selling, please call me today on 0400 000 000 or email  

agent.longsurname@bhgre.com.au.

What better way to highlight your success than with our  
ever-evolving range of agent marketing material. 

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au



Better Homes and Gardens® Real Estate  |  Integration with a world-class brand 63

Agent marketing:  Digital banners

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Sizes:		  300x600px | 160x600px | 300x250px | 320x50px | 728x90px

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Expect Better

CONTACT

Agent Longsurname
0400 000 000

Honest, reliable advice
with the service to match.

CONTACT

Agent Longsurname
0400 000 000

Honest, 
reliable advice.

CONTACT

Agent Longsurname
0400 000 000

Honest, 
reliable advice.

CONTACT

Agent Longsurname
0400 000 000Honest, reliable advice

and the service to match.

CONTACT

Agent Longsurname
0400 000 000Honest, 

reliable advice.

CONTACT

Agent Longsurname
0400 000 000Honest, reliable advice

and the service to match.

CONTACT

Agent Longsurname
0400 000 000

Honest, reliable advice
with the service to match.

CONTACT

Agent Longsurname
0400 000 000

Honest, 
reliable advice.

For Digital Banner design, please visit:

Radial Creative

www.radialcreative.com.au

1300 787 220  |  richard@radialcreative.com.au

What better way to highlight your success than with our  
ever-evolving range of agent marketing material. 
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Agent marketing:  Suburb market reports

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Specifications:

Size:		  A5 148 x 210mm

Stock:		  170gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Gloss Cello Glaze

Typography:	 Brandon Grotesque

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  Light green

		  White

Logo/s:		  Signature

What better way to highlight your success than with our  
ever-evolving range of agent marketing material. 

Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au
bhgre.com.au  |  9999 8888

Exampleville

PROPERTY
MARKET
REPORT

March 2019

8  |  SOLD

4  |  SOLD

3  |  SOLD

7  |  SOLD

1  |  SOLD 2  |  SOLD

5  |  SOLD 6  |  SOLD

10  |  SOLD 11  |  SOLD

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

Agent Longsurname 0400 000 000
agent.longsurname@bhgre.com.au
bhgre.com.au  |  9999 8888

9  |  SOLD

12  |  SOLD

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

We have a number of active buyers looking for homes in Avalon Beach. Along with our 
superior market knowledge, we pride ourselves on providing six-star service and achieving 
excellent results for our clients. If you’ve been thinking of selling, please call me today on 
0400 000 000 or email agent.longsurname@bhgre.com.au.

A selection of recent sales by our team:

March 2019

$1,234,567
Median House Price

October – December

$123,456
Median Unit Price

October – December

82
Number of Sales

October – December

78%
Auction Clearance

Sold at or Prior to Auction

$4,000,000

$2,000,000

$1,000,000

$500,000

2016 2017 2018

Median Price Comparison
October – December

Units

Houses

Voluptatat hitassinum, sum ent eumquos vel eosto 
et omnime es molo magnati omnia in re porum, 
utecate eos quunt amenditia aut maiorep taspiet 
quam volupti tem aut exerepra ipsum qui adic 
temod mi, si re porereh endaecupta vernatium 
sam quias ellaudic to mint, voluptiuri coruptatur? 

Quiam quos qui comnimusam experum ex 
eumquid uciminctem del inullup taerumqui 
ipsandae pelenda seris molenecusam volupie 
nimaxime praes ex eos explibusciis expe ea sedis 
doluptae voluptus as mossi untorrore cuptat 
harum quist verum ut poritemo quunti voloriscid 
que nos volent la que autate dolore alibusam qui 
re doloria comnitiusant plibus ulparum, et autat 
aliquid unditati ommoditi dolupta sit quatio. 

Qea ipsapiendi delecti velenih ilictiossit quibeaquia 
vel et ut quiaspe lecaepudis id esciur, odipsant 
quati dit quibus re voloratempos ut aut alictotas et 
quo offictinient elique reptaquis enti as et, sinum 
unt laborum re consequistor as aut quiat lignitia 
volorum harum que autas exerspiet aut esenisci 
coritibus ea dolum sunti conseca tiamus.

Am nonse derfere ptatqua temporepero 
inctoru ptaqui con estis et minis sam aut quia 
dis alisciumqui nonsendae dentiis dolupid mos 
everspedis andis mo conem. Nem. Et incit lame 
et qui dolorei ciatem reped ut as doles dolupta 
tesedis dolorrum qui dolupienis dus et laut alitatet 
es molorep udictiorem id ut et officiis adionseque 
beaqui conseque pliquam, totaque niminci endit, 
officabore por alibus magnamus, quam quam, 
consed magnisintur?

Maio ventia aborro et debit autempe rorrovit 
ea poremperro dolupta eaquae quist, esequiae 
moluptur, sin cor sum vit auta nossedigenis ut 
imilla volo optatibus ma quundiae invent quis 

estia quam voluptiorent magnis volo voluptation 
reperup tatias sequi dolupit repudi dis resti nitas 
doluptatquis esciata temporia nobitio. Ut auditiur 
ad maximaio blabore.

Qea ipsapiendi delecti velenih ilictiossit quibeaquia 
vel et ut quiaspe lecaepudis id esciur, odipsant 
quati dit quibus re voloratempos ut aut alictotas et 
quo offictinient elique reptaquis enti as et, sinum 
unt laborum re consequistor as aut quiat lignitia 
volorum harum que autas exerspiet aut esenisci 
coritibus ea dolum sunti conseca tiamus.

Nem. Et incit lame et qui dolorei ciatem reped ut 
as doles dolupta tesedis dolorrum qui dolupienis 
dus et laut alitatet es molorep udictiorem id ut 
et officiis adionseque beaqui conseque pliquam, 
totaque niminci endit, officabore por alibus 
magnamus

Exampleville – Property Market Report

Welcome

Agent Longsurname 0400 000 000
Sales Executive
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Agent marketing:  Recipe cards

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Specifications:

Size:		  A4 210 x 297mm

Stock:		  170gsm - Silk, Ecostar or Bright White Uncoated

Print:		  Gloss Cello Glaze

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey		 Coral		  Light Blue

		  Dark Blue	 Light Green	 Yellow

		  White

Logo/s:		  Signature

Stay front-of-mind for longer with our range of collectable recipe 
cards of hand-picked home cooking and baking options.

Agent Longsurname 

0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9
999 8888

Prep: 15mins     
   Cook: 20mins     

   Serves 2

Herb fish cakes 

with avocado salsa

Ingredients:

• 300g spud lite potatoes, peeled  

 and chopped

• 2 cloves of garlic, peeled

• 1 Tbsp extra virgin olive oil

• 300g skinless, b
oneless w

hite  

 fish fillets

• Zest of half a lemon plus wedges  

 to serve

• Handful of parsley leaves

• 3 Tbsp of dried breadcrumbs or  

 gluten-free bread crumbs

• Freshly ground black pepper

• 1 sm
all red apple cut into thin stic

ks

• 1 stic
k of celery thinly diagonally sliced

• 60g rocket or baby spinach leaves

• 1 sm
all avocado, chopped

• 8 cherry tomatoes, chopped

• Freshly ground black pepper
Avocado salsa

Method:

1. Cook potatoes and garlic in a saucepan of boiling water for 10
 to 12  

 minutes or until ju
st te

nder. D
rain and return to pan. Set aside to cool. 

2. Meanwhile, heat 1 t
sp oil in a medium non-stick frying pan on medium  

 heat. A
dd fish and cook for 2 minutes each side, or until almost cooked  

 through. Transfer to a plate and set aside to cool. Flake into pieces. 

3. Place potato and garlic, fish, lemon zest, p
arsley, breadcrumbs and pepper  

 in a small fo
od processor. C

over and process until ju
st combined and  

 mixture is ro
ughly chopped. Shape into 6 patties.

4. Combine apple, celery and rocket in a small bowl to make salad.

5. For avocado salsa, combine ingredients in
 small bowl. 

6. Heat remaining oil in a large non-stick frying pan over medium heat.  

 Add patties and cook for 3 minutes each side or until lig
ht golden brown  

 and cooked through. Serve fish cakes with apple salad, avocado salsa and  

 reserved lemon wedges.

Source: www.bhg.com.au

Agent Longsurname 

0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 35mins        Serves 4

Maple-roasted 

chicken with sweet 

potato wedges and 

Brussels sprouts

Ingredients:

• 2 Tbsp pure maple syrup

• 1 Tbsp thyme leaves

• Freshly ground black pepper

• 1 Tbsp olive oil

• 450g orange sweet potato, peeled  

 and cut into 2.5cm pieces

• 450g Brussels sprouts, trimmed  

 and halved

• 4 (about 130g each) bone-in chicken  

 thighs, skin removed and trimmed  

 of fat

• 3 Tbsp chopped toasted pecans

• 3 Tbsp chopped dried cranberries

Method:

1. Preheat oven to 200°C (fan-forced). Combine the maple syrup, thyme,  

 pepper and 1tsp oil in a small bowl. 

2. Put the sweet potato, sprouts and remaining oil in a large bowl. Season  

 with pepper and toss to combine. 

3. Heat the tray in the oven for 5 minutes. Remove tray from oven and spray  

 with cooking spray. Arrange chicken, meaty-side down in the middle of the  

 tray. Arrange vegetables around the chicken. Roast for 15 minutes. 

4. Turn the chicken and veg over. Brush with maple syrup mixture. Roast for  

 15 minutes, or until chicken is cooked through and sweet potato is tender.  

 Sprinkle with pecan and cranberries to serve.

Source: www.bhg.com.au

Cook’s Tip: To toast pecans, place on a 

tray and bake in an oven preheated  

to 170°C (fan-forced) for 7-8 minutes  

or until lightly toasted and aromatic.  

Cool then chop.

Agent Longsurname 

0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 30mins        Serves 8

Raisin spiked 

tiramisu
Ingredients:

Method:
1. Put coffee in a medium bowl, add sugar and stir until dissolved. Add raisins  

 and stir to combine, then cover with plastic wrap. Chill for 1 hour or  

 overnight for best results. Put a sieve over a large jug and drain raisins,  

 reserving liquid.

2. Put thickened cream, icing sugar and vanilla in bowl of an electric mixer and  

 whip, using whisk attachment, until soft peaks form. Fold in mascarpone,  

 then transfer into a large piping bag fitted with a 1cm plain nozzle. 

3. Line base of a 2.5L rectangle glass dish, about 18 x 28cm, with one-third of  

 digestives, breaking up to fit in corners. Pour over one-third of reserved  

 coffee syrup, scatter with half the raisins, then pipe over one-third of the  

 mascarpone mixture. Repeat with biscuits, syrup, raisins and mascarpone,  

 then biscuits, syrup and finishing with mascarpone. Smooth surface with a  

 palette knife. Dust over cocoa powder. Chill for 1 hour. Slice into 8 squares  

 and serve with fig, mint and almond salad.

Source: www.bhg.com.au

• 400ml strong black coffee, freshly  

 brewed• 1⁄2 cup caster sugar

• 1 cup golden raisins

• 300ml thickened cream

• 1⁄2 cup icing sugar mixture, sifted

• Seeds of 1 vanilla bean

• 750g mascarpone

• 400g digestive biscuits

• 1 Tbsp cocoa powder

• Fig, mint and toasted almond salad,  

 to serve

Agent Longsurname 
0400 000 000

agent.longsurname@bhgre.com.au

bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 30mins        Serves 8

Sri Lankan roti 
parcels Ingredients:

Method:1. Combine flour, olive oil and salt in a bowl. Add water and knead firmly for  

 5 minutes, until a smooth dough forms. Wrap in plastic wrap, then set aside  

 for 1 hour.2. Meanwhile, steam potatoes until tender. Crush with a fork and set aside to  

 cool. Steam Asian greens until just wilted, then set aside to cool.

3. Toast mustard and cardamom seeds in a pan over low heat until aromatic.  

 Mix with potatoes, greens, carrot, herbs, shallots, curry leaves, garlic,  

 turmeric and ginger. Season with salt and pepper.    

4. Divide dough into 8 pieces and roll each out to a 15cm-wide, 50cm-long  

 and 2mm-thick strip. Brush with a little sesame oil. Place a large spoon  

 of potato mixture at the near edge. Fold right edge over to make a triangle.  

 Continue folding, maintaining shape, until you reach the end. Repeat with  

 remaining dough and filling.

5. Spray a chargrill pan with oil and set over medium heat. Cook parcels for 6  

 minutes on each side, until crisp, then serve with raita and lime wedges.

Source: www.bhg.com.au

• 450g plain flour
• 2 Tbsp extra virgin olive oil

• 2 tsp fine salt• 1¼ cups water• 4 medium potatoes, peeled, halved

• 6 cups Asian greens, chopped

• 2 tsp black mustard seeds

• 1 tsp cardamom seeds
• 2 carrots, peeled and coarsely grated

• ½ bunch coriander leaves, chopped

• ½ bunch Vietnamese mint, chopped

• 4 green shallots, finely sliced

• 12 curry leaves, chopped

• 8 cloves garlic, minced
• 1 Tbsp fresh turmeric, grated

• 1 Tbsp ginger, grated
• Sea-salt flakes and freshly ground  

 black pepper, to season
• 2 Tbsp sesame oil

• Cooking oil spray
• Raita and lime wedges, to serve

Agent Longsurname 
0400 000 000

agent.longsurname@bhgre.com.au
bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 35mins        Serves 16

Homemade  
sausage rolls

Ingredients:

• 1 Tbsp olive oil
• 1 brown onion, finely chopped
• ½ cup firmly packed grated carrot
• 500g sausage mince
• 250g beef mince
• ½ cup panko (Japanese-style)   breadcrumbs
• 1 Tbsp korma curry paste
• 2 Tbsp tomato sauce
• 1 tsp sea-salt flakes
• ½ tsp finely ground black pepper
• 4 sheets frozen puff pastry, partially   thawed, halved lengthways
• Extra 2 Tbsp panko breadcrumbs
• 1 egg, beaten
• 2 tsp sesame seeds
• Extra tomato sauce, to serve

Method:
1. Line 2 oven trays with baking paper. Heat oil in a large frying pan over   a medium heat. Add onion and carrot and cook, stirring occasionally,   for 5 minutes or until onion is soft.

2. Using a wooden spoon, combine minces  in a large bowl. Stir in   breadcrumbs, curry paste, tomato sauce, salt, pepper, and onion and   carrot mixture until combined.
3. Put pastry on a clean surface and scatter over extra breadcrumbs.   Put ½ cup mince mixture in a large zip lock bag and snip 1 corner. Pipe   mince mixture down 1 long edge of 1 pastry rectangle.

4. Brush opposite long edge with egg. Roll up firmly to enclose filling.   Repeat with remaining mince mixture, pastry and egg, reserving a little   egg. Put sausage rolls on prepared trays and freeze for 30 minutes.5. Preheat oven to 200°C. Brush sausage rolls with reserved egg, then   scatter over sesame seeds. Cut each roll in half.
6. Bake sausage rolls for 25-30 minutes or until golden and cooked through.   Set aside for 10 minutes. Serve with extra sauce on the side.

Source: www.bhg.com.au

Agent Longsurname 
0400 000 000

agent.longsurname@bhgre.com.au
bhgre.com.au  |  9999 8888

Prep: 20mins        Cook: 35mins        Serves 16

Homemade  
sausage rolls

Ingredients:

• 1 Tbsp olive oil

• 1 brown onion, finely chopped

• ½ cup firmly packed grated carrot

• 500g sausage mince

• 250g beef mince

• ½ cup panko (Japanese-style)  
 breadcrumbs

• 1 Tbsp korma curry paste

• 2 Tbsp tomato sauce

• 1 tsp sea-salt flakes

• ½ tsp finely ground black pepper

• 4 sheets frozen puff pastry, partially  
 thawed, halved lengthways

• Extra 2 Tbsp panko breadcrumbs

• 1 egg, beaten

• 2 tsp sesame seeds

• Extra tomato sauce, to serve

Method:
1. Line 2 oven trays with baking paper. Heat oil in a large frying pan over  
 a medium heat. Add onion and carrot and cook, stirring occasionally,  
 for 5 minutes or until onion is soft.

2. Using a wooden spoon, combine minces  in a large bowl. Stir in  
 breadcrumbs, curry paste, tomato sauce, salt, pepper, and onion and  
 carrot mixture until combined.

3. Put pastry on a clean surface and scatter over extra breadcrumbs.  
 Put ½ cup mince mixture in a large zip lock bag and snip 1 corner. Pipe  
 mince mixture down 1 long edge of 1 pastry rectangle.

4. Brush opposite long edge with egg. Roll up firmly to enclose filling.  
 Repeat with remaining mince mixture, pastry and egg, reserving a little  
 egg. Put sausage rolls on prepared trays and freeze for 30 minutes.

5. Preheat oven to 200°C. Brush sausage rolls with reserved egg, then  
 scatter over sesame seeds. Cut each roll in half.

6. Bake sausage rolls for 25-30 minutes or until golden and cooked through.  
 Set aside for 10 minutes. Serve with extra sauce on the side.

Source: www.bhg.com.au
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Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Increase your local presence by promoting yourself in the local 
paper. For the best results, pair property and agent marketing and 
always aim to make up a full page rather than stand-alone ads.

Agent marketing:  Press advertisements: Full Page

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Thinking of selling 
your property? Call me today for a better 

real estate experience.

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

Call me today for a better 
real estate experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

How much is your 
property worth?

SOLDSOLD SOLDSOLD SOLD
75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Want to know how to 
achieve top dollar?

SOLD

SOLD

SOLD SOLDSOLD SOLD

SOLD SOLD SOLD SOLD

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

75 Palmgrove Road, Avalon Beach

Call me today for a better 
real estate experience.

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

Specifications:

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Agent marketing:  Press advertisements: Half Page

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Thinking of selling 
your property?

Agent Long-surname 
M: 0400 000 000   
E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

Call me today for a better 
real estate experience. Specifications:

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Bug

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

SOLDSOLD SOLD
75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach

Call me today for 
a better real estate 
experience.

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

How much is your 
property worth?

Agent Long-surname 
M: 0400 000 000  E: agent.longsurname@bhgre.com.au 
123 Office Address, Exampleville 2000 
bhgre.com.au  |  9999 8888

SOLDSOLD SOLD
75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach 75 Palmgrove Road, Avalon Beach

Better Homes and Gardens® Real Estate is more than what you’d expect from a 
property agency. We understand what ‘home’ means and are able to match your 
property seamlessly with prospective buyers and tenants, while providing you an 
enjoyable and comprehensive service tailored to your lifestyle.

Want to know how to 
achieve top dollar?

SOLD
75 Palmgrove Road, Avalon Beach

Increase your local presence by promoting yourself in the local 
paper. For the best results, pair property and agent marketing and 
always aim to make up a full page rather than stand-alone ads.

For Press Advertisement orders, please contact:

CampaignTrack Australia

www.campaigntrack.com

1300 787 220  |  sales@campaigntrack.com
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Agent marketing:  Bookmarks

Any deviation in design or quality that arises from the use of non-approved 
suppliers may result in the issue of brand infringement notices and penalties.

IMPORTANT

Specifications:

Sizes:		  60 x 210mm

Typography:	 Brandon Grotesque

		  Rockwell

Colour:		  Better Homes and Gardens® Real Estate Green

		  Dark grey

		  White

Logo/s:		  Signature

		  Expect Better

Our range of collectable bookmarks are the perfect way to stay 
front-of-mind to those you have helped buy and sell a home.

For Agent Marketing orders, please contact:

Neo

www.neo.com.au

(03) 8809 2500  |  customerservice@neo.com.au

Agent Long-surname 
M: 0400 000 000 

P: 9999 8888   
123 Office Address,  
Exampleville 2000 

bhgre.com.au

Agent Long-surname 
M: 0400 000 000 

P: 9999 8888   
123 Office Address,  
Exampleville 2000 

bhgre.com.au

Agent Long-surname 
M: 0400 000 000 

P: 9999 8888   
123 Office Address,  
Exampleville 2000 

bhgre.com.au

Maya Angelou

Agent Long-surname 
M: 0400 000 000 

P: 9999 8888   
123 Office Address,  
Exampleville 2000 

bhgre.com.au

“Home  is  
a  place you  

 grow  up  
wanting  to  

leave, and  grow  
old  wanting  to  

get  back  to.”
John Ed Pearce
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Agent Long-surname 
0400 000 000 
bhgre.com.au

2-minute  
dark chocolate 

mug cake

Method:

1. Put 20g chopped unsalted  
 butter in a 1-cup capacity  
 microwave-safe mug. Put in  
 microwave on high / 100%  
 for 20 seconds or until  
 butter melts.

2. Stir in 1 Tbsp cocoa powder  
 until smooth.

3. Stir in 2 Tbsp brown sugar  
 until combined.

4. Pour in 2 Tbsp milk and stir  
 to combine.

5. Add 2 Tbsp self-raising flour  
 and stir again until smooth.

6. Stir in 1 Tbsp dark chocolate  
 chips. Put in microwave on  
 high / 100% for 45–55  
 seconds (depending on depth  
 and width of mug) or until  
 cake rises to top and is firm  
 to touch. Serve with toppings  
 of your choice.
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Staff portraiture

In today’s digital world, it is now more likely than ever that a clients’ first impression of 
you will be via your online profile. Therefore, it is important we follow a uniting style and 
approach to our staff portraiture photography that highlights our brand. 

We are each a local business, operating within a unique area and environment with 
recognisable landscapes and tones. You should aim to reflect these environments through 
the location background of your staff portraitures. As we are in the business of homes, you 
may even wish to have your photo taken within a visually appealing home.

Each staff member’s primary photo is to be a majority upper-body portraiture in your 
chosen location/environment. As a secondary option, we recommend an additional etched 
standing portraiture be taken (transparent background) that can be used for specific 
marketing purposes. 

Shown above: etched standing portraiture where the 
photographer is required to etch out the background.

Shown above: Outdoor and indoor environments. This is your primary portraiture to be used wherever an agent photo is 
permitted. The background should display subtle bokeh technique.

OUTDOOR INDOOR
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Our professional attire

Our appearance in the field projects and enhances our brand image to the public. While we 
don’t enforce a strict uniform, we do ask that these simple instructions be followed to ensure 
we remain as consistent as possible in the public eye. 

When conducting open homes or meeting clients face-to-face for the first time, your Better 
Homes and Gardens® Real Estate name badge should be worn. The name badge should be 
positioned proudly over your heart.

Our clients should expect us to always be professional in appearance and being well-
groomed, neat and elegant is how we achieve this. We also encourage the use of attire 
accents by utilising items and apparel that closely match the Better Homes and Gardens  
Real Estate colour green and PAIGE colour palette.

AGENT

AGENT LONGSURNAME AGENT LONGSURNAME
Sales Executive

Attire accents are a great way of representing our 
brand out there in the field. Be easily recognisable 
and increase brand perception simultaneously.

Name badge Option #1:  First name only

Name badge Option #2:  Full name Name badge Option #3:  Full name + title

AGENT LONGSURNAME

AGENT LONGSURNAME

Name badges:
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Social media

Social media is more prevalent in our society today than ever before. It has the power to 
make or break any business big or small so it is important that we maintain a cohesive 
online social identity with that of our Better Homes and Gardens® partners to ensure we are 
continually in our clients favour for friendly, cheerful and helpful content.

In the previous pages you would have read about our Communication Style. This is the 
voice our brand uses to communicate to the public and our clients. Whether you are writing 
a blog post, ad copy or other messaging, pay attention to the tone and emotion you are 
conveying. Understanding the contextual needs of each post will give you the ability to 
create more meaningful campaigns and better resonate with those that you are targeting. 

Our brand enjoys an enviable association with our magazine and TV show partners who 
boast a large and loyal social media following. Due to this relationship, we are able to share 
appropriate posts made by these pages in addition to content posted by our corporate page 
Better Homes and Gardens Real Estate Australasia.

When to post?

3 – 4pm

12 – 3pm

10am – 4pm

7am – 6pm

Anytime except:

1 – 3 / day

2 – 5 / day

5 – 7 / day

1 – 3 / day

How often?

1.

Remember these handy hints:

80/20 Rule – 80% of your posts should inform, educate, or entertain 
your audience. 20% to directly promote the brand and your office.

2. Before posting, ask yourself if your content is visually appealing,  
if it’s on-brand and if your audience will find it interesting.

3. Use hashtags that are specific and try limit to a maximum of three 
hashtags per post. Eg. #examplevillerealestate #bhgre #expectbetter

4. Let videos and photos do the talking. The most popular posts are 
often the ones with the least amount of text. 

Accounts to follow  
with content to share:

Facebook.com/myBHG
Facebook.com/bhgaus
Facebook.com/familycircleaustralia
Facebook.com/bettercraft
Facebook.com/bhgrealestateaus
Facebook.com/greathomeideas
Youtube.com/bhg
Youtube.com/greathomeideas

*Please also follow the pages of your neighbouring 
offices and other agents in the network.

What to post?

•	Photos, images
•	Short videos

•	Commentary
•	Blogs, article links
•	Short videos

•	Blogs, article links
•	Photos, images
•	Short + long videos

•	Blogs, article links
•	Photos, images
•	Short + long videos

(example of best practice)
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Social media

Connect

At its core, real estate is about connecting people with property. Pitching all the time is 
inauthentic and will not help your sales. Stick with the 80/20 rule. In its simplest form,  
the formula structures 80 percent on what you offer as a person and 20 percent on what 
you offer as a real estate professional. Honour the social in social media and CONNECT.  
Be known for you, not just for being another agent who has a feed full of listings. 

Engage

Engagement is the primary goal of each post. Shareable content maximizes comments and 
likes to extend your reach. Ask open-ended questions and share stories/experiences to 
ignite the conversation. Always consider which interests your audience has and how they 
will benefit from your feeds.

Analyse

Once you have gained traction, analyse your audience. You could make a list of frequently 
asked questions from your clients to create a daily, weekly or monthly real estate tip and/
or video. Record a batch of videos that address each question. You can do these in one day 
and have a bank of shareable content your followers will appreciate.

Your presence on social media should tell the story of who you are as a person and what you 
are like professionally. We recommend that every post and image focuses on giving buyers 
and sellers an agent they like and trust to guide them on their real estate journey. Your 
niche audience wants to be educated on all aspects of their lifestyle from someone who is 
qualified to be their guide. 

Have a list of online resources as a reserve for times when your schedule is packed or the 
creativity isn’t flowing. Keep in mind, news must be current and relevant to your audience. 
Select posts, articles and images that you can refer back to when the time is right or you 
need some inspiration. 
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Social media

You know you need a social strategy, but you don’t know where to start? Relax. You’ve come 
to the right place. Better Homes and Gardens® Real Estate provide firm foundations and an 
effective framework for crafting a memorable voice across various social media platforms in 
an easy and cost-effective way. 

Below is a sample content calendar. You’ll want clients to take away from your feeds who 
you are and your areas of real estate expertise, especially the neighbourhoods you serve.

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

3

10

17

24

4

11

18

25

5

12

19

26

6

13

20

27

7

14

21

28

1

8

15

22

29

2

9

16

23

30

NOVEMBER

Location Feature
A city/town icon

Market Update
How are auction rates? 

Answer a common 
question you hear

Your Personal Side 
What are you 

passionate about?

Community 
Cheer on a local 

sports team

Share 
A member of your team

Moving Tip
Unpacking

Homeowner Tip
Picking Furniture

Share
A new feature on 

your website

Seller Tip
Living in a home 
while it’s for sale

Seller Tip 
Things to consider 

before selling

Share
Article about local 

housing market

Answer a common 
question you hear

Homeowner Tip
Homecare

Video tour of a 
current listing

Community
Activities for all ages

Client Testimonial

Decoded
Mortgages: types? 
How to qualify, etc.

Photo
You at an industry 

training event

Photo
You in action — at an 

open house, etc.

Photo
Share a photo of a 

local eatery

Local Business 
Spotlight

A coffee shop you love

Moving Tip
Packing

Decoded
Confusing real 
estate terms

SAMPLE CONTENT CALENDAR

Client Testimonial

Share
A recipe

Photo
Brochures at an 

open home

Photo
Local park or 

neighbourhood hub

Remembrance Day

Melbourne Cup
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