CIRCUS TREE SOUNDS

LOGO DESIGN BRIEF
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BRIEF:

TO UPDATE THE CIRCUS TREE SOUNDS LOGO TO MORE ACCURATELY AND
PERSUASIVELY REPRESENT THE PERSONALITY OF THE BRAND.

CURRENT LOGO

CIRCUS TREE SOUNDS

Boutique Production Music
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CONSIDERATIONS:

e SRR E ST ONNI@ITIN SEENET HESBIRAIN DI SNAYAE " CIRCUS" ANDEITREE " ARE/HIGHLY VISUAL,
HFOWEENEE RETRIES HEFEIRVAISI M EPATININ G H ANV.E \NO RELATION TO THE BRAND OR SERVICE.
THEREFORE, WE'D RATHER NOT HAVE AN IMAGE OR ICON RELATING TO THESE
VE@RIDSe BisBiSiE B AS SRA R OR THRE{EO GO .
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BRAND DEFINITION

WHAT WE WANT PEOPLE TO THINK & FEEL ABOUT CIRCUS TREE SOUNDS?

DESIRED ASSOCIATIONS (CIRCUS TREE SOUNDS IS...)
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ANTONYMS (CIRCUS TREE SOUNDS IS NOT...)
BLAND, CORPORATE, RUN OF THE MILL, MASS-PRODUCED/STANDARDISED.
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