‘ Mother Nature’s call.
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VISION

R.A.R.E Hotels are a new trademarked, visionary, rustic chic, luxury resort concept that will set a new benchmark
for environmental performance and showcase for regenerative farming principles. For guests who love the energy
and beauty of the natural world and want to escape and discover something new. You look around, you smell
clean air, hint of farm yard, timber & meadow, you feel a warmth, something familiar and welcoming.
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Mother Nature’s call. Responsible rural luxury.



MISSION

To be the first completely “Off-Grid” capable hotel/resort brand in the UK.
To off-set the carbon foot-print of resort related miles through renewable energy production.

To nurture the land through regenerative framing methods and demonstrate how these principles provide
the answer to our desire for sustainable food production without the need for a totally plant based diet.

To deliver a unique leisure venue that promotes well-being through responsible experiential luxury.




DESIGN & IDENTITY

R.A.R.E Hotels are a seamless design between a principle historic building & our bespoke eco cabin suites by
‘KOTO design’ sympathetically blended with nature giving you a sense of calm, peace, escape and
experiential facilities. Each hotel venue will have it's own distinct individual identity that from a guest
perspective appear independent and unique but are ultimately under-pinned by the R.A.R.E Hotel concept.

KEY PRINCIPLES

» Restoration and regeneration of historic properties & their dilapidated outbuildings.
+ Use of re-claimed & recycled materials wherever possible.
« Seamlessly integrated cutting edge green energy & waste technology.

« New materials will only be selected if they match our high sustainability threshold.

+ Unapparelled responsible luxury. KOTO
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MARKET

The luxury market is changing and there is a growing demand for innovation, personalisation and
flexibility. Luxury is no longer positioned alongside glamour and heritage - experience is paramount.
R A R E sits in a unique and evolving space which provides the highest quality of facilities but located in
the natural environment with a ‘Mother Nature’s call, Responsible rural luxury.” approach.

The RARE HOTEL concept perfectly embraces the shift towards ‘experiential luxury” with more
than just a conscience.

luxe

R.A.R.E
Rustic Chic
Experiential Escape
Environment 1st

5 * City Hotels
5* Country Houses
Glam Modern Resorts

Glamping
Farmers
Field

Family Parks
Centre Parks

eco



TARGET AUDIENCE

The luxury market is changing and there is a growing demand for environmental impact innovation,
personalisation and experiential activities.

_ _ The ‘adventurer’ The ‘indulger’
seeking a very private luxury seeking excitement and new seeking self-evaluation,
escape. territories. pleasure and recognition.

The ‘creative’ The ‘conscious consumer’ The ‘frustrated’
seeking space and time for seeking a soulful and authentic  seeking fitness and wellness.
thoughts. experience.






GUEST EXPERENCE

EAT | DRINK

The restaurant and bar will be at the very heart of The R.A.R.E concept.

Delivering a contemporary aesthetic and intuitive service, a R.A.R.E Bl =
hotel venue will celebrate its wealth of heritage, character and natural e . /
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Reviving old traditions, the kitchen garden will provide seasonal and ' %
sustainable herbs, fruits and vegetables. Chefs will reinterpret lost _ 2 K ,;
cooking techniques and mixologists will reimagine the classics. ——
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Guests will marvel at the theatre of fire pit cooking in the great e s L
conservatory dining room with ample opportunity to explore the dry- B
aging rooms, farm activities and wine cellars. B = =il
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“EXPERIENCE
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FIRE COOKING
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LOCATION

Countryside locations with unparalleled views and secluded privacy provide the perfect space to spend time in any of
the seasons. In the fields, time is measured by the rising and the setting of the sun each day. Your stay is a chance to
reset your body clock and focus on your own well-being and happiness.

REQUIREMENTS
+ Beautiful locations but almost « Farm / Country Estate Location. « Within 45 minutes of a private
certainly outside an AONB. + Max 2.5 hrs from London by car. landing strip or key airport hub.
« Principle character property. « Ideally 150+ Acres (minimum 90). « Within 30 minutes of mainline
» Substantial farm/outbuildings. railway station.

* Freehold assets, £3-6m.



TARGET SITES

There are a number of potential sites that fit our location criteria that would take on their own identity specific to the
natural character of the buildings, land or local speciality. Core brand values and styling will run through consistently
whilst harnessing the specific personality & point of difference of each R.A.R.E Hotel.
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The OYSTER BED

« Reeves Hall, Mersea Island

« 500 Acres (Arable & Salt Marsh
Grazing)

« Farmous area of the Essex
county for food being so close to
Maldon, Tiptree and the island
oyster fishery.

« 1hr 40 from Canary Warf by Car

* 90mins from Liverpool St & inc
Taxi

« Stunning Coastal Location

« Completely private secluded
land.

» Natural UK holiday destination.

The OLD BREWHOUSE

Holt Manor, Wiltshire

90 Acres (Arable & Grazing)
2hr 10 from SW10 by Car

2hrs from Paddington St inc Taxi
Stunning English Countryside
Location.

Completely private secluded
land.

Natural 2 night break
destination.

International appeal as a result
of proximity to Bath.

The ACADEMY

Horseheath Lodge ,
Cambridgshire

190 Acres (Arable & Grazing)
1hr 20 from Canary Warf by Car
1hr 10 from Kings Cross St inc
Taxi

Stunning English Countryside
Location.

Completely private secluded
land.

Natural 2 night break
destination.

International appeal as a result
of proximity to Cambridge.
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Mother Nature’s call
Responsible rural luxury.



