Logo Notes:

Brand Personality
· Compassionate 
· Thoughtful
· Personal
· Love for humanity
Vision Statement
· Reading is a Fundamental Human Right
Mission Statement
· Teaching everyone how to read, even those gifted with Dyslexia 
Personality 
· Trustworthy 
· Steady 
· Methodical 
Question and Answer:
• How does your brand improve the lives of your audience?  We teach people struggling with reading.
• What do you do better than other brands? Incorporating movement to develop premiant muscle memory to assist in forming a visual memory for letters and phonemes 
• Why was your company started? 50% of children who cannot read by third grade are incarcerated at least once in their lifetime.   We are helping bestow a basic human right – reading.
Core Design Principles Applied to Logos
Emphasis
· Hope, a path forward, compassion
· Capability
Balance – open to both symmetrical and asymmetrical
Contrast – Limited color scheme – nothing too complicated with fading/etc.
Logo Types
Pictorial Marks
Abstract Marks
Mascots
Emblems
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