CREATIVE BRIEF	



Background - Include any relevant info on product, client, brand and previous activity: the context for this brief.
	
Dennis Eagle is a leading manufacturer of refuse collection vehicles in the UK. Our website is: www.dennis-eagle.co.uk

In recent years, there has been a big drive in London to use our particular type of vehicle (low-entry/direct vision cab) for use in non-refuse applications – so mainly for construction/logistics operations.

This project is known as ‘CLOCS’ (Construction Logistics and Community Safety - https://www.clocs.org.uk/). 

As this is not a traditional market for Dennis Eagle, we are organising an event for potential customers to come along and drive our trucks in a controlled environment. It may be the first time they have heard of, and certainly in most cases, driven a Dennis Eagle vehicle.

The event will be held at Millbrook Proving Ground in Bedfordshire - http://www.millbrook.co.uk/ on the 6th September 2018.




Job description - Please detail here the requirements of the job. Is this a new brief or are we updating old artwork? Is this a flyer, a poster, a piece of DM, an email template, a simple retouch or a complete rebrand? Detail here exactly what the output is you require – even if that’s as simple as explaining a problem that needs creatively solving). 
	
[bookmark: _GoBack]Our requirement is for an A4 event invitation (landscape or portrait) to be created for us to send to potential customers.

Ideally, this will be created in Adobe InDesign – and we would like the master file to be packaged and sent for our records.




What are we trying to achieve? How will our success be measured? Sales, awareness, clicks, likes? Or some more subtle or profound change in behaviour?
	
We want to create a visually striking invitation that will encourage customers to attend the event. 

It needs to be clear and concise and feature a prominent vehicle picture - a number of options have been provided. 




Describe the audience we are talking to and what action we want them to take. Explain here who the intended communication is for and what we want them to do. 
	
For a lot of invitee’s, this will be the first contact with Dennis Eagle. So rather than our traditional refuse operators who know us well, the invitation will be going to companies that deal in civil engineering, construction, logistics, distribution etc. 

Within the pdf, we would like a CTA that once clicked, opens up an email to lee.rowland@dennis-eagle.co.uk to confirm attendance. 




Copy and content What is the key message you want to get across? Is there a promotion? E.g. do you have all the assets we require? If there is pricing information to come, please ensure it accompanies the brief in an excel spreadsheet. 
	
Copy to be included:

Safer Urban Transport - Ride & Drive Day

Dennis Eagle & Allison Transmission have the pleasure of inviting you to our 2018 Safer Urban Transport driving experience day.

We will be providing an opportunity to drive a variety of different vehicles designed to increase safety in dense, built-up environments, including:

· 32t Urban Tipper vehicle
· 44t Urban Tractor vehicle
· 18t Urban Distribution vehicle
· 26t Refuse vehicle

Plus an opportunity to drive a supercar around the high-speed circuit.

Date: 6th September 2018
Time: 9:30 to 15:00
Location: Millbrook Proving Ground, Millbrook, Bedford, MK45 2JQ

RSVP to lee.rowland@dennis-eagle.co.uk





Creative mandatories Are there any guidelines we must follow, logos that need to be included, colour palette limitations etc., tell us here about anything that must be included. 
	
You will need to include both the Dennis Eagle and Allison Transmission logo (attached).
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