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OFFICE PROVIDES S ACCESS TO
| REACH HIGH INCOME PROFESSIONALS
WITHIN PREMIUM BUSINESS
ENVIRONMENTS

LOCATE



OFFICE TOWER COVERAGE

BRISBANE
103

PERTH

47 SYDNEY
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ADELAIDE CANBERRA
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THE OFFICE TOWER AUDIENCE

REACHING CORE AUDIENCE

22M+ W 25-54 § 3,396

TOUCHPOINTS
ACROSS OUR
NETWORK

CBD PROFESSIONALS AND NATIONAL
FORTNIGHTLY METRO COVERAGE

*Source: Nielsen CMV, Survey 1 2016, Who the Consumer Is, The Consumer & Media / Locate Management Sydney 2016
© oOh!media — your Out-of-Home media partner

92%

MORE LIKELY TO
EARN OVER

$100K

LOCATE



THE OFFICE ENVIRONMENT -

LIFT
N

LIFT DISPLAYS
ACHIEVE AN
ENGAGEMENT OF

98%

CAPTURING
TRAFFIC UP,
DOWN AND INTER LAST MESSAGE SEEN
BEFORE AUDIENCE
FLOOR, WITH AN STEPS OUT INTO THE
AVERAGE OF BUSY CBD STREETS,
7x SUPPORTING DESK
TO DOOR STRATEGY
LIFT RIDES

PER DAY

*Source: Access Testing: Locate Engagement Study, 2011
© oOh!media — your Out-of-Home media partner




THE OFFICE

ENVIRONMENT - LOBBY
L R ———

LOBBY SCREENS
ACHIEVE AN CAPTURING ALL

ENGAGEMENT OF IN-BOUND TRAFFIC
WAITING FOR

640A) THE LIFT

CAPTURING THE SCREEN CONTENT
AUDIENCE AS IS THE LAST
THEY HEAD IN TO MESSAGE THEY
THEIR OFFICE / SEE BEFORE PC
DESK ACCESS

- < N = LOCATE

ﬂ *Source: Access Testing: Locate Engagement Study, 2Q : © oOh!media — your Out-of-Home media partner by -oh!




THE LOCATE LIFT AND LOBBY
NETWORK ACHIEVES AN
ENGAGEMENT LEVEL OF 919%™

LOCATE



THE ROLE OF OFFICE MEDIA

96% go directly from the lift to their

65% shop on their lunch breaks.

85.3% ask for recommendations on
purchasing.

Over 62% drive to and from work
each weekday.

63% are light-nil commercial TV
viewers and 54% are light-nil
newspaper readers.

Visit your nearest HSBC branch
Luah sdcem
TS T e S

HSBC <»

More than 82% make significant
purchases for their workplace.

Locate Measurement System 2016

*Source: Nielsen Consumer & Media View, Survey 1 2016, Who the Consumer Is, The Consumer & Media/Shopping/Their Day. Ppl 18+ metro. LOC u TE
© oOh!media — your Out-of-Home media partner by «oh!



SCREENS IN LANDMARK CBD LOCATIONS

Locate has 809% share of the premium Office Tower category*
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Sydney

Level 2

76 Berry Street
North Sydney
NSW 2060

T 029927 5555

Brisbane

54 Doggett Street
Newstead

QLD 4006

T 07 3620 2900

Perth

Media Tonic

201 Subiaco Road
Subiaco

WA 6008

T 08 9388 7844

© oOh!media — your Out-of-Home media partner

Melbourne
Level 3

165 Fitzroy Street
St Kilda

VIC 3182

T 03 8598 0700

Adelaide

84 Frome Street
Adelaide
SA5000

T 08 8367 3222

LOCATE

by -oh!




