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Duro-Tuss

* Innovative content and sponsored content
allowed Duro—Tuss to be fully integrated into a
successful DOOH campaign during the peak
cold and flu season.
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DOUBLE ACTION

SLFIOVLE 96
FLHOA

» Clearsheavy chest
congestion

> Helpsliquifymucus
5 Expectorant

96 TABLETS

 FORTE

Guaiphenesin 200mg
ntains: Bromhex

: ne hydrochloride gma
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Campaign Showcase

Duro-Tuss

THE CHALLENGE

« To increase awareness and educate a 25-54
corporate audience to try the dual action cough syrup
in the convenient tablet form.

THE IDEA

« Maximise message impact by strategically timing
advertisement during the flu season. Ads ran when the
“google fly index” hit high and around drops in local
weather.

EXECUTION

« Strategically timed advertisements ran across four
month period during flu season

« Weather sponsorship content ran in cold periods
suggesting Duro-Tuss as the #1 solution
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Campaign Showcase: Duro-Tuss

Weather

brought to you by
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Cough Tablets
FORTE

Cough
tablets for
on-the-go

Always read the label. Use only as directed. It symploms persist, see your healthcare professional

#1 FOR COUGHS

Lead-in Weather Sponsorship
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% Refreshing Minty ; -
- Multivitamin
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. Cool Mint NN
Muitivitamin / Multimineral Food
Supp entmnSugarandSweenefs

Centrum

« Centrum reached a busy audience to across Office and
Café to drive awareness of the convenience of the new
vitamin mints.
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Campaign Showcase

?EFRESHINGM‘
COOL

ESSENTIAL VITAMINS + MINERALS
YOU CAN NOW ENJOY IN A MINT

Centrum

THE CHALLENGE
e

[entrum * To drive awareness of the new Centrum Vitamin mints to

working audience on the go in contextually relevant
environments when they are most likely to need mints.

THE IDEA

g » Targeted campaign across Office and Café reached a working
audience as they were most likely to need mints, between
meetings, after coffee, after lunch and as they head out to
after work drinks.

. Creative created awareness of the new Centrum vitamin
mints.

EXECUTION

« Campaign ran in 325 Office towers and 172 Cafes nationally
reaching 1.5+ million audience.
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= Enjoy anytime, anywhere!
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Campaign Showcase: Cetrum

REFRESHINGLY
Ly CO0L News

. Vitamins & Min erals

ESSENTIAL VITAMINS + MINERALS B  cteshingy iy

7 Enjoy anytime, anywhere! "= i m e

Cafe Creative
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ING Direct

* ING Direct delivered a successful high-frequency
campaign in CBD office locations with targeted
messaging to the office audience.
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Campaign Showcase

We e m"deloinl
| S'mple enough tO
~ join during your H
- coftee break - Ttjust ING Direct
takes 5 minutes!
Livif;gbslu;:er (I>'ffers th first Balanced otion T H E C HA I— L E N G E
available to all Australfans with no admin or
management fees
/_Pay no fees on Cash of Term Deposits held » To drive awareness, enquiry and applications for ING
g e Direct Living Super
T N T R S e
. RAMSAY HEALTF 64.3 6063 63 - - |
3 TINTO 58.25 ° - The way super shduld be. ) EXECUTION
VREEORE s | * ING Direct’'s campaign appeared in CBD office
& ING %) DIRECT - S locations across Sydney, Melbourne, Brisbane &
e - Adelaide.
FFA 53
RESULTS

* 36% of the audience recalled (prompted) seeing the
ING Direct ad in office foyers.

HOOP GROUP | Jul 2013 | Online | National
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We've made joining
super simple.

Simple enough to join during your
lunch break - it takes just 5 minutes!

v Living Super offers the first Balanced option
available to all Australians with no admin
or management fees

v Pay no fees on Cash and Term Deposits
held with ING DIRECT

ING DIRECT Living Super
The way super should be.

T

ING %) DIRECT
Spend your life well

© oOh!media — your Out-of-Home media partner

Campaign Showcase: ING Direct

Joining living Super is simple.

So simple, it won't take
much longer than a ride

N\

v Join in 5 minutes

in this lift.

v Less paperwork - just apply online

v Our super specialists take the hassle and
confusion out of switching funds

ING DIRECT Living Super
The way super should be.

[ e

ING %) DIRECT
Spend your life well

Creative

We've maclejoining

super simple.
-

Simple enough to
join during your
coffee break - it just
takes 5 minutes!

v Living Super offers the first Balanced option
available to all Australians with no admin or
management fees

v Pay no fees on Cash or Term Deposits held
with ING DIRECT

v 24/7 access to your account

ING DIRECT Living Super
The way super should be.

ING %) DIRECT
Spend your life well
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