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Duro-Tuss

• Innovative content and sponsored content 
allowed Duro–Tuss to be fully integrated into a 
successful DOOH campaign during the peak 
cold and flu season.
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Duro-Tuss

THE CHALLENGE

• To increase awareness and educate a 25-54 
corporate audience to try the dual action cough syrup 
in the convenient tablet form. 

THE IDEA

• Maximise message impact by strategically timing 
advertisement during the flu season. Ads ran when the 
“google fly index” hit high and around drops in local 
weather. 

EXECUTION

• Strategically timed advertisements ran across four 
month period during flu season 

• Weather sponsorship content ran in cold periods 
suggesting Duro-Tuss as the #1 solution 

Campaign Showcase
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Campaign Showcase: Duro-Tuss

Lead-in Weather Sponsorship
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Centrum 

• Centrum reached a busy audience to across Office and 
Café to drive awareness of the convenience of the new 
vitamin mints.   
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Centrum 

THE CHALLENGE

• To drive awareness of the new Centrum Vitamin mints to 
working audience on the go in contextually relevant 
environments when they are most likely to need mints. 

THE IDEA

• Targeted campaign across Office and Café reached a working 
audience as they were most likely to need mints, between 
meetings, after coffee, after lunch and as they head out to 
after work drinks. 

• Creative created awareness of the new Centrum vitamin 
mints. 

EXECUTION

• Campaign ran in 325 Office towers and 172 Cafes nationally 
reaching 1.5+ million audience.

Campaign Showcase
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Campaign Showcase: Cetrum

Cafe Creative
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ING Direct
• ING Direct delivered a successful high-frequency 

campaign in CBD office locations with targeted 
messaging to the office audience. 
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ING Direct

THE CHALLENGE

• To drive awareness, enquiry and applications for ING 
Direct Living Super.

EXECUTION

• ING Direct’s campaign appeared in CBD office 
locations across Sydney, Melbourne, Brisbane & 
Adelaide. 

RESULTS

• 36% of the audience recalled (prompted) seeing the 
ING Direct ad in office foyers.

Campaign Showcase
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Campaign Showcase: ING Direct

Creative


