

New brand development:  An organic wine from a Single Vineyard in Central Victoria


Label Requirements / Things to consider

· ‘Organic’ to be prominently featured
· Earthy and natural tones in the label, yet modern and contemporary 
· [bookmark: _GoBack]Authentic branding to be based on Tahbilk’s company culture and the journey to environmental sustainability  http://www.tahbilk.com.au/our-story/carbon-balanced.html
· Single site, organic vineyard
· A Premium retail wine offering – approx. $25 RRP, therefore must have a bold yet stylish presence
· A stand-alone label  - with Tahbilk branding to be secondary
· Front label only designs are required at this stage.  Mandatory details for the front label are;
Brand name with design image, Organic, Vintage: (2020), Region: Central Victoria (single site organic vineyard)

Varietals
· For the purpose of design concepts we will run with a Shiraz and a Chardonnay.  Labels therefore can incorporate the same design with different colour combinations for the red and white wines



Target Market
· 25 to 40 year olds with wider appeal to consumers looking for healthier and more natural practices for an environmentally responsible lifestyle.


· 
