Feedback on brochure v2
11-6-17


[image: ]
Capitalize Home of Google Home.

[image: ]
In the bottom URL do not capitalize any letters and delete the duplicate .net

[image: ]
Do not change the font and color in the word forward

[image: ]
Do not all cap the first three words


[image: ]
This is the bottom of the first page.  Do not capitalize any letters in the URL.

[image: ]
Add A on telephone call.  A telephone call….(Note to no longer capitalize the t in telephone)
Add An on email.  An email with…(Note to no longer capitalize the e in email.)
Add A on webchat with… (Note to no longer capitalize the W in webchat.)

[image: ]
Make the font size much larger in “ENGAGMENT MODEL”

[image: ]

Change this text to: Intelligent Service provides a written proposal that describes our engagement methodology, costs, and report content.






[image: ]
Change the first sentence to this:  Intelligent Service will meet with all the stakeholders to identify:

[image: ]
Change the second bullet point to:  Actual costs of services per channel

[image: ]
In the last bullet point above, change it to:  Explore the competitive landscape as it relates to customer service.

[image: ]
[bookmark: _GoBack]In the second bullet point, change it to:  Cost analysis by channel
image7.png
ENGAGEMENT MODEL
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) Ineligent Service provides a written proposal. The proposal wil
describe our engagement methodologies and costs.
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Intelligent Service will meet with allthe relevant stake holders on site
and gather information to identify:

+ Historical traffic patterns.
+ Actual costs by channel
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Intelligent Service will meet with all the relevant stake holders on site
and gather information to identify:

+ Historical traffic patterns.
+ Actual costs by channel




image11.png
Intelligent Service will meet with allthe relevant stake holders on site
and gather information to identify:

+ Historical traffic patterns.
+ Actual costs by channel

+ Review marketing plans that may impact customer service

+ Review product plans that may impact customer service

+ Explore competition landscape as it relates to customer service
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- Executive summary
+ Costanalysis per contact by channel

* Traffic patterns by channel

+ Probable impacts of product and marketing plans

 Recommendations for achieving competitive advantage through
service

+ Recommendations for new channel types
e e L
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5’ Channels

The huge popularity of social media
and messaging is creating customer
preferences to communicate with your
company using SMS text messaging,
Facebook Messenger, Slack, Siri
Amazon Alexa, Google home, and many
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Telephone call Webchat with

with a live agent a live agent a live agent

Average costper || Average cost per || Average cost per
callis $17+ emailis $15* web chat is $12+





