CREATIVE BRIEF FOR LOGO DESIGN FOR FULL CIRCLE PROJECT
REQUIREMENT 
Logo Design 
Use Cases: on website, social media platforms and marketing collateral 
INDUSTRY
Business Marketplace (directory) + Content Website
RELEVANT BACKGROUND
[bookmark: _GoBack]Full Circle Project is a hybrid website, combining high-quality (informative and inspiring) curated content with a directory (of businesses that equip kids with future-ready technical, enterprise and life skills, such as coding clubs, makerspaces, Minecraft education, wellbeing practitioners etc).
‘Full’: because i) we’re bringing businesses together onto one platform and ii) because we’re building an interactive community of progressive thinkers (business and families)
‘Circle’: no beginning and no end, complete, cyclical, bonded/unified, “a group sharing a belief or cause”
‘Project’: An ongoing undertaking/task
Full Circle (as we’re happy to be known), brings together all the informed voices, credible information and cutting- edge research about what our children need to be secure, happy and independent in a rapidly evolving future. No site currently exists like this.
OBJECTIVE(S) 
The website will look and feel:
Bold, personable, intentional, modern, cutting-edge, and accessible. A good balance between fun and serious. Inspiration, optimism and authenticity is high on the list of our brand values. We’d like to inspire curiosity, so font and colours should convey this. Warm or primary palette. 
WHO ARE WE TALKING TO?
The audience consists of future-curious parents located primarily in Australia’s CBD’s and highly populated towns and have children in mainstream or alternative education. The parents are mid-high income earners, professionals, active lifestyles and social lives.
TONE/PERSONALITY 
Optimistic, confident, always well informed. Never know-it-all or cocky. Never overly-casual
MANDATORIES: Avoid anything too corporate or too child-like.
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