[bookmark: _gjdgxs]Are there a style of logo you particularly like or gravitate towards (see the below descriptions): 
· Wordmarks are freestanding word or multi-letter abbreviation groupings comprising a logo, a.k.a. logotypes. Companies with wordmark logos include eBay, IBM, CNN, Google, Kleenex, Saks Fifth Avenue and, Entrepreneur.
· Letterform logos are comprised of a single letter. Think Honda, Uber, Unilever, Beats and McDonald’s.
· Pictorial logos are illustrated symbols of recognizable things. Starbucks, Twitter Apple, and Playboy all have pictorial logos.
· Abstract logos don’t represent anything otherwise recognizable, like abstract art. Perhaps the most famous brand to successfully pull off an abstract logo is Nike.

Company related questions: 

1. How would you describe your services and/or products?

Lovette Sports Performance provides basketball skill development, strength and conditioning programming, fitness programs, and nutrition coaching business that has the ability to impact all 168 hours of a person’s week.  This happens 3 ways
1) Through movement screening using the Functional Movement Screen ( for more info check out functional movement.com).  As a level 2 certified practitioner of the movement screen, I can rate and rank someone’s movement capacity in 7 different movement patterns.  From the results of the screen I can then provide a roadmap to correct any limitations or asymmetries that wil decrease the risk of injury.
2) Strength training programming.  Whether it’s a 1 on 1 setting or a team style setting, I can collaborate with clients to create programming that helps anyone get stronger, leaner and moving better.
3) Through 168 Nutrition Coaching I provide a client-centered, habit based, nutrition coaching that guides people through a process of creating their own diet plan that works for them.  The 168 idea was born out the idea that as a personal trainer and strength coach, my impact on performance and body composition was limited to the 3 hours (or so) that I had with them doing strength training.  But, a common truth is that “you can’t train your way out of a bad diet” thus the other 165 hours of the day are far more impactful than my training programs.  I need all 168 of the week to impact the body composition and performance goals the way I want.  This is a mentoring process that includes a curriculum with lessons and habits to practice and daily interaction/accountability through the web based delivery system (email and client website) and bi weekly face to face coaching sessions. While 168 Nutrition Coaching is a service of Lovette Sports Performance, it will be a main “face” of what I do here in the US and will function on its own

 
2. Key words that describe your company? 

Collaborative, encouraging, habit based, evidence based, coaching, movement oriented, mentoring, client-centered, motivational, body transformation, change-psychology, fitness, health, wellness, 

3. Key philosophies? 

1)  Be collaborative-listen well to clients so you can give them what THEY need/want
2) Train the whole person: Body and Spirit

4. What are the long term goals of your company?
1) I want to be able to mentor 100-200 clients yearly

5. Who are your main competitors?

1) Nutrition Diet plans: Atkins, the Zone, Paleo, Ketogenic, Beach Body, Weightwatchers etc.


6. How are you different from your competitors?

1) I am not trying to fit people into my dietary plan.  I collaborate and support people who have unique needs, abilities, likes, tastes, body style, to develop habits that work best for them at any given time.  I provide curriculum that gives opportunity to practice the habits that that will get them to their go.  This is in opposition to the pervasive idea, “Here’s the plan, now go do it”.

7. Who is your target market? 

1) People seeking weight reduction transformation (male of female)
2) Folks wanting to improve their overall health
3) People seeking athletic enhancement. (male or female)

8. What’s the age range of your target customer base?

1) 10-65  

9. Do you have a tag line? If so, would you like it stated along side your logo?

1)  “ We build it, you own it, you take it with you….for LIFE” 

10. Do you have any specific imagery in mind for your logo?

1) I do not have any specific imagery for Lovette Sports Performance, but for 168 Nutrition coaching: a clock (captures the 168 concept), 
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11. Do you have any color preferences, or existing brand colors?

1) Things similar to precisionnutrition.com. white, baby blue, dark blue, gray.  However I am open to ideas

12. Do you have any colors that you do not wish to use? 

1) Not pink, purple
2) 
13. What adjectives should best describe your logo?

1) action, achievement, satisfaction, movement, direction, growth 

14. What feeling or message do you want your logo to convey to those who view it?

1)  Trust, partnership, success

15. How would you like the typography to appear?

1) simple, easy to read, not fancy-(I tend to like Open Sans and Arial

16. How Would You Describe Your Company in 1-2 Sentences?
1) Lovette Sports Performance is a basketball, strength and conditioning, fitness, and nutrition coaching business that has the ability to impact all 168 hours of a person’s week. Utilizing nutrition coaching, movement screening and exercise programming, Lovette Sports Performance will help people feel better, move better get into the best shape of their lives!

