Creative Brief for Beyond The Prescription (by Dr. Gail Szakacs)


CREATIVE BRIEF:

NAME: Beyond The Prescription

TAG LINE: Medicine Reimagined

BACKGROUND: I am a functional (or integrative) medicine physician with a private office-based medical practice for the last ten years.  Over the last decade, I have grown increasingly frustrated that our model limits the number of people I can reach and help.  For instance, a new patient visit with me is two to three hours long - and I am present the whole time.  I will be making adjustments to my clinical office-based practice over the coming year and creating an informational on-line functional medicine site (www.beyondtheprecription.com) that will be separate from my existing clinical practice.

WHAT WILL BEYOND THE PRESCRIPTION DO?

· Help chronically ill people (ages 41 to 52) frustrated with traditional medicine explore other paths to healing from a functional medicine perspective.

· They will...

· FEEL - validated; less frustrated; empowered; healthier and more productive in all aspects of their life

· BELIEVE - they have choices regarding treatment options; there are innovative health solutions and hope that they can feel better

· GO - get educated about functional medicine; learn how to communicate more effectively with health care practitioners about their issues; get motivated to start their personal medicine awakening or take it to the next level

AVATAR (Sarah) 

· Well-educated woman in her mid-40's

· Has family of her own and aging parents

· She formerly had a very active lifestyle.  However, she has multiple debilitating medical issues that are mostly non-specific and have led to more than three dead-end doctor visits where she was either told "everything is essentially normal" or "it's all in your head.  She has been taking care of everyone in her life except herself.

· Prescriptions from traditional doctors have either not helped enough (or at all) or made her worse. 

· She will tell you, "traditional medicine has me banging my head up against the wall."

· Sarah also has at least one relative (but probably several) with poorly managed and worsening health issues (examples include GI problems, anxiety/panic attacks, depression, major allergies, ADHD, autoimmune disease (such as Multiple Sclerosis, Lupus, etc), chronic fatigue syndrome, brain fog, difficulty losing weight, poor sleep, Autism, etc)

· Her problems are destabilizing & life-altering - negatively affecting intimate relationships (break-up, separation/divorce), socially isolating, etc

· Examples: 

· GI problem that makes her unable to leave her house because she is scared she will have accident and not find bathroom quick enough - or feels like she has not idea what to eat so avoids dinners out with friends or colleagues

· Chronic pain or brain fog that leads to forgetting work meetings/project deadlines or social engagements - or may just be too physically unwell to participate on usual AM walk around neighborhood with friends, etc

· Sarah has been told by at least one person close to her (family member, partner, friend, colleague...) that she is 'crazy'

TARGET AUDIENCE:

· AVATAR (as outlined above) plus the other people in the Avatar's life (her sick partner, friend, parent, sibling, child)

· I also hope to indirectly reach the traditional clinicians caring for the Avatar/Target audience.

· Global reach.

PROJECT SUMMARY

· Beyond The Prescription is an on-line resource that provides quality content, a connected community, and tools for those interested in creating and optimizing personal health differently within a functional medicine framework. 

· Immediate Goals:

· Create an on-line presence and produce consistent high-value content related to functional medicine to reach and positively impact the health of more people around the world 

· Empower patients to seek and get more innovative health solutions

· Build community on and off-line to promote better health through education, motivation, accountability, and communication.

· Phase I

· Build website 

· Create content - starting with blog and summarizing key books in the functional medicine niche; possibly mini live video series or podcast at this point as well 

· Use short, targeted surveys to drive the content

· Build email list through blog, being on other platforms like medium.com and quora.com - and also podcast if part of this phase

· Phase II

· Podcast, if not already started

· E-Books/Other books

· Webinars

· On-line course

· Live workshop

PERCEPTION/TONE/GUIDELINES:

· Honest, unique, easy to understand, user friendly and high-value information/resources.

· Aim to build community and have all interactions feel like a comfortable conversation.

· Although for informational purposes only, it will aim to feel better and be more productive than typical medical office visits.

· Not 'salesy', but worth/value offered will be evident and people will want to pay for products and/or services as they develop.

SINGLE-MINDED MESSAGE: Innovative health solutions.






