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Project Summary

The project is a logo for the National Fragile X Foundation’s (NFXF) new walks fundraiser program. 

The model won’t vary much from what we all know – a local 5K, 10K, etc., you sign-up, pay an entry fee, get your own sponsors, there are corporate sponsors for the entire walk, some fun events around it, etc. It simultaneously raises money and awareness while building community. 

The NFXF will have walks fully supported by the national organization, although held locally. For instance, we might have a walk taking place in Chicago. There will also be walks put on by local groups that provide local staff support, fundraising, etc., but are branded the same. 

The name of the walks is X Strides.  The NFXF-supported walks will just be called X Strides. The locally-supported walks will be called X Strides - ______. For instance, X Strides – Dallas. 

Look and Feel 

[bookmark: _GoBack]The logo should pull in colors from the NFXF’s color palette (see below). It should invoke the strength of community and signify a mature, professional organization. 

Organizational Summary 

The NFXF serves families living with Fragile X by providing community, awareness and research. Its vision is to, “Provide unwavering support for every family affected by Fragile X, while relentlessly pursuing a cure.” The NFXF’s brand pillars are: 

Community - We will cultivate a strong, vibrant Fragile X community providing education, support, and advocacy.

Awareness - We will increase public and professional awareness of Fragile X to better serve our community. 

Research - We will generate funding to accelerate world-class research toward effective treatments and a cure. 

The NFXF’s tagline, which captures the core of our strength, is, “Together, We’re Stronger!”



Audiences

The target audiences are: 

· Families living with Fragile X, both current members and potential members.
· Friends, families, neighbors and coworkers of those living with Fragile X.
· Business sponsors.
· People seeing the advertisements for the walks who are not aware of Fragile X.  

Delivery 

A logo and associated variations to be used on a variety of collateral, from digital to large-format printing to clothing. 

Technical Info 

The color codes for the NFXF logo are: 

· Green 
PMS 355
#00934A
R=0, G=147, B=74
C=96, M=14, Y=100, K=3
· Pink
PMS Rhodamine Red
#D43068
R=212, G=48, B=104
C=0, M=92, Y=30, K=12 
· Orange
PMS Orange 021
#F47920
R=244, G=121, B=32 rgba(244, 121, 32)
C=0, M=65, Y=100, K=0
· Blue
PMS 279
#4D90CD
R=77, G=144, B=205
C=69, M=34, Y=0, K=0

The font is Corisande. 

image1.png
NATIONAL FRAGILE X
FOUNDATION

>




