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	(1) What were the relevant primary and/or secondary research findings and data that inspired your campaign concept?

	Sarhand Hassan – Guest Speaker. He gave us valuable insight of how violent extremism effects people in countries that we would not normally think about. 
TED-Ed inspired our idea of creating different cartoons to explain the concept of violent extremism to people who have little knowledge about the topic, and to spread awareness to different groups of people.
We found from numerous articles that young individuals were at a big risk to join violent extremist groups. This inspired us to target at-risk youth, because through educating them about the dangers of violent extremism we hope to prevent them from joining extremist groups.
Another piece that inspired our campaign concept was that most people in the United States have little to no knowledge about extremist issues, so that is why our campaign is geared towards educating people.

	(2) Who have you identified as your target audience for your campaign? Provide specific details.

	Our target audience is at-risk youth (Ages 13-18) because that is where violent extremists have the biggest chance of recruiting someone into their group. At-risk youth are people who spend the most time on social media, which is why we want to target them. If the violent extremists recruit children, then they are able to use them for many years, manipulating and molding them into dangerous extremists. Shaping adolescents into violent extremists would be easier than attempting to change the well-developed morals of an adult. 

	(3) What is your campaign message and slogan? How will it appeal to your target audience?

	C.L.U.E.S.  S.A.V.E.-Changing Lives Using Educational Strategies – Students Against Violent Extremism 
Education and prevention. Our target audience will hopefully be drawn in by our slogan because you wouldn't know what we are about unless you clicked on the link to follow us and find out more about us. We feel at-risk youth enjoy mysterious things, so this is why we feel this will appeal best to them. 

	(4) Provide a list of your tactics and how they support your overall, integrated campaign strategy:

	-Develop a web based educational platform around the idea of "Changing Lives Using Educational Strategies" supported with short videos and lessons plans that can be adopted by schools
-Research and then develop educational strategies effective among our target market
-Promote the platform using Facebook/Instagram/Twitter/Snapchat/QR Codes
-Using a well-known site to gain attention 
-A continuous series of educational videos will build a following of weekly viewers
-Videos can be played in classrooms and at outreach centers  
-Using promotional items such as t-shirts, decals, and wristbands to increase awareness of the campaign
-Work toward a sponsorship with TED-Ed and promotion through their YouTube channel
-Call to action-At the beginning of the video have a poll to understand people's thinking before they watch our videos, and after the videos, do another poll to see what they have learned and what they will do about violent extremism. We will also ask them to follow us on social media during the beginning and end of our videos.

	(5) Outline the metrics you plan to use to demonstrate the success of your campaign strategy:

	Social media and web site analytics to include shares, likes, page visits. We also want to have a series of videos educating our target audience on violent extremism. This campaign has the potential to reach the at-risk youth, through educational videos that will teach them about how violent extremism works. Violent extremism is a complicated subject to understand and teach. The videos will provide adults with an avenue to teach young children about this subject.  Our team will construct a well-written narrative and short video clips explaining the different aspects of this subject.  We plan to create at least two short videos in the next three months. The first video would focus on the typical circumstances under which a terrorist group usually chooses to recruit a new member.  The second video will be teaching about how it can affect families, this video will help the children understand how negatively joining a group like ISIS could influence and change the life of their family. We want to interview people and how extremism has affected their lives. We will produce these videos throughout the upcoming weeks of March, April, and the beginning of May.  We will post our videos on the website we create and this will be the main way people will view these short clips.  We will be advertising for these videos on Facebook. 

	(6) Provide a percentage breakdown of your proposed budget allocation:

	Ads- 10%, Events-10%, Promotional items-30%, Content creation-50%



Page 2 - Creative Samples:
-Changing Lives Using Educational Strategies Students Against Violent Extremism - C.L.U.E.S S.A.V.E.
-www.cluessave.org
-Possibility for new name or slogan- Ed on X (Education on Extremism)   
-Twitter @Clues_Save
-Facebook Clues Save @CluesSave
-Instagram @cluessave



