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THREDBO HISTORICAL SOCIETY

ABN 39 677 273 055 INC # Y226902-3
PO Box 6, Thredbo NSW 2625

Museum: Under Kosciuszko Room, Thredbo Alpine Hotel, Village Square, Thredbo. Ph: 02 6457 7410
Web: www.thredboskimuseum.com President, Alan Fredericks: 02 9449 7610 Email: alanf@bigpond.net.au
Museum Administrator, Christina Webb: 02 6456 2279 Email: aab5@bigpond.com




LOGO DESIGN BRIEF – THREDBO ALPINE MUSEUM





Background





The Thredbo Historical Society (THS) was established in 1996 and is incorporated as a not-for-profit charity and currently has a membership base of some 185 members. In 2006 in order to promote a more socially orientated image The Society adopted ‘Friends of Thredbo’ as a quasi-brand. (the logo on left-hand side of header). Throughout the winter months and during public holidays through our volunteers, we manage and run a Museum - the ‘Thredbo Ski Museum’- open to the public at no admission cost. 





The Logo Design Brief





The brief is to design a universally appealing logo which best encapsulates our rebranded name.   


THREDBO ALPINE MUSEUM


The logo should reflect our constitution which states:  “The objectives of the society shall be to be involved in the establishment and exploitation of a national ski museum at Thredbo Alpine Village, NSW and to collect preserve and maintain its collection and make it available to the public so as to encourage community learning, education and awareness of historical values as these relate to Australian skiing and the locality of Thredbo” THS will continue to run all aspects of our corporate affairs and management, but will be positioned less prominently on the header. Our aim in rebranding is to create one universal image, whereby our logo is clearly associated with one central theme or caption. -‘Passionate about Alpine Heritage’ – This caption may be utilized where-ever space permits and whenever appropriate.


The new logo is to replace the current ‘Friends of Thredbo’ logo - and the primary colour should remain a bright iridescent blue, - as our market already associates THS with that shade: and complimentary to the red of the Thredbo Resort logo, which is to remain in place as is.





You may gain some impression of our ‘culture,’ in perusing our Newsletter. (attached), and hopefully this may aid you in the guidance and development of your brief. As our membership base consists predominately of active and lapsed skiers, it is not surprising that a few committee members have requested a logo which abstractly symbolizes a mountain, and is dissected by a set of perfect looking ski-tracks (see attached photo). Would you please create one mock-up design to reflect this particular viewpoint? We have over 5500 visitors who visit our world class alpine heritage collection each year, (many of whom do not ski). We do not impose any constraints in regard to the other mock-up designs and logo, as long as the end result reflects our core values and identity. 


Please do not hesitate to contact either myself or Alan Fredericks, our President, should you have any further questions.
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Yours sincerely,








Jerry Krejzar					                          CC Alan Fredericks      


Manager                                                                                          President


Oral History THS





Ph 02 99697943	Mob 0411 224 356


Email:                         krejzar@gmail.com





 








