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Food quality and nutrient density has decreased significantly due to the US population's extensive reliance on large-acreage mono-crop farming. In these mono-cropping systems it is very common that food is based on GMOs and exposed to significant pesticide loads. In response to this form of agriculture, a strong counter-culture continues to expand emphasizing locally grown organic or "beyond" organic food production. This paradigm shift from distant large-scale agriculture to local food production is empowering the consumer to influence food growth methods. When food is not available to satisfy the requirements of this new group of discerning customers, many times they will grow their own food.
The primary method employed by home gardeners is based on production of vegetables and fruit in soil. Growth in soil is very labor and resource intensive due to the need to provide irrigation, fertilization, and weed control. Aquaponic systems provides an ecosystem that supplies these needs without interaction with the grower through "Biological Automation".
This high-end aquaponics system is intended for use by home gardeners that want to take control of their own food production. The image of the company should emphasize the local food movement, self-reliance, organic or "beyond" organic food production, aquaponics, and integrated production of vegetables/fruit and fish.
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