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Task Outline for Web Designer  

1. Create a Web Design for the following 4/5 pages adopting the guidance set out in slide 3 to 7. 

2. Provide layout in PSD, jpeg, png and PDF. 

3. Provide full code depending on the platform (i.e. Wordpress, HTML/CSS/Bootstrap etc.).

4. The existing site has text content for each page. We can tweak to meet specific designs if 

needed. “Leadership Team” and “Careers” could potentially be merged in one page.

5. Web design to focus on UX to achieve the objectives set out above.

6. Embrace the five colours used in the logo as well as black and white.

7. Feel free to adopt any of the above colours for the header an footer

No Page Objective Content Headings

1 Homepage Bring to life Smart’s proposition, its benefits and generate leads. a) Big Shout, b) Services, c)Why Smart, d) 

Smart Bundles e) Mobile App, f) Register 

Now

2 About us Communicate Smart’s vision a) Vision b) Social Good 

3 Leadership Team Inspire confidence in the leadership team which will deliver the Smart’s vision Profiles

4 Careers Generate candidate’s applications to work for Smart. Help us, Young Company, Current 

Vacancies  , Contact us

5 Contact us Make it easy for potential investors and business partners to contact Smart. Contact form, Find us, Follow us



Guidance for Smart’s Website design  

Ambition 

• Smart’s ambition is to be the 
leading multi-play challenger 
offering smart energy, fixed 
and mobile communication 
services to consumers. 

• But above all, it is its digital 
mindset that enables Smart to 
stand out from the crowd, by 
both the way we enable 
customers to manage and 
control their spend, through to 
the outstanding service.

Target Segment

• Think and feel young.

• Age range from 18 to 45+.

• More urban than rural.

• More affluent then average.

• They are single (28,5%), 
couples with no kids (36%) or 
households with children 
(22,5%).

• Mid to high class.

• Connected, informed, tech 
savvy and amore active on 
social media.

• Decision makers are more 
males than females.

Brand Values

• Smart Disruption

We love to outsmart the competition. 
Challenging the status quo we 
sidestep predictable thinking to punch 
above our weight.

• Trustworthy 

We love to get recommended. Always 
deliver transparent pricing and 
amazing customer service.

• Delightfully Surprising

We like to surprise and make people 
smile. We want to defy expectations, 
coming up with fresh ways of doing 
things.

• Empowering

We love make people feel in control with 
simple and useful solutions to their 
needs
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Site we liked for inspiration:
1) https://www.sky.com/
2) http://www.virginmedia.com/
3) http://home.bt.com/

https://www.sky.com/
http://www.virginmedia.com/
http://home.bt.com/
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Site we liked for inspiration:
1) https://corporate.sky.com/about-sky/our-

management/executive-team
2) http://www.virginmedia.com/corporate/about-

us/management-team.html

https://corporate.sky.com/about-sky/our-management/executive-team
http://www.virginmedia.com/corporate/about-us/management-team.html
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Site we liked for inspiration:
1) http://www.btplc.com/Careercentre/

http://www.btplc.com/Careercentre/
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Site we liked for inspiration:
1) https://corporate.sky.com/contact-us
2) https://www.utilitywarehouse.co.uk/conta

ct/new

https://corporate.sky.com/contact-us
https://www.utilitywarehouse.co.uk/contact/new

