Our business
We operate in the Australian Electricity and Gas industry. We aspire international success but this is not essential nor an immediate focus.

We have three product areas:
· Projects
· Procurement
· Property

Projects
Executive level project directorship and project management focusing on electricity generation infrastructure such as cogeneration, trigeneration, solar, wind etc.
Procurement
We focus on commercial customers that spend more than $10m p.a. on electricity and combine high-touch personalized account management with autonomus and semi-autonomous data systems. We have the following product suite:
· n-GERS (greenhouse emissions reporting)
· n-Gage (electricity and gas procurement)
· n-Sure (electricity and gas bill validation)
· n-Lighten (management reporting)
· n-Lighten + (customized consulting)
Property
Our property business unit, focuses on asset ownership within projects and/or procurement. We are prepared to take a stake in the work we do.
Our unique selling points
Our uniqueness is a cocktail of three key differences:
1. We work differently from most – we are a triumvirate with C3Os instead of a single CEO. Our unique working arrangement started from a shared experience in participating in and building an executive leadership program
2. We quickly build trust with our clients and get close to them – we own their problems
3. We are prepared to be paid based on performance – we take a stake in their energy portfolio
Logos we like
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Our ideas
We like the idea of a mild feminine connotation. Our business was birthed by Jackie Barber and supporting women in business is central to our values without it being at the expense of men in business.

Jackie was born in Ireland but grew up in Wales before moving to London and then Australia. Jackie is a former senior executive in the energy industries of the UK and Australia. Our company has recently been incorporated and we chose the female name Emma which is extends from Energy Marker Matters (Jackie’s personal business) to Energy Market Matters of Australia (the triumvirate company).

Justin Bold and Paul Marshall are the other directors. Justin’s passion for the industry is based on:
· A technical interest in engineering aspects of the industry
· More than three generations of involvement in power

Paul is a polymath intrigued by the future state of energy and concerned with reducing the industry’s environmental impacts. He has been working within oil majors most of his working career so has a deep understanding of the Australian oil refinery and gas markets.

We like the idea of a logo that brings a persona to Emma.

[bookmark: _GoBack]We don’t like the idea of an actual person. Rather, we like an animal that conjures trust, wisdom and loyalty.

Lions and eagles came to mind when we discussed the concepts.

We couldn’t agree on a lion nor on a bird. However, with Jackie’s background from Wales and Justin’s family coat of arms depicting a gryphon, it seemed apt to use a gryphon.

We were not satisfied that it sufficiently paid tribute to Paul’s Australian heritage. As a result we had several ideas for how we could depict Emma the gryphon to reflect an Australian feel:
· A stylized gryphon in the shape of Australia
· Utilisation of dots (Aboriginal art) to construct the gryphon
· Green and gold to reflect Australia

These ideas all seemed to have problems with a single-minded logo design.

Feelings to convey
We want to convey trust – a feeling of calm energy like a lion. Peaceful but powerful.
We want customers to feel secure not threatened.

Colours and fonts
We like a deep purple which is a royal but peaceful and calming colour. We have teamed this with a light cyan, blue but that is less critical than the purple.
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The colours and the font
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The clever design – a talking point and right on the money for the mood – would prefer it in purple silhouette-ish style colours.
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[image: ]The notion of getting close to our customers and partnering as well as the C3Os.
The green and gold of Australia, dot designs and renewable energy connotations. There is accidentally also a hint of a caricature lion in the power chord – yellow section is the mane, the green chord the facial features. It is too cartoony for my tastes though.
Where will your logo will be used
Digital media
· Website
· Email signature block
· Linkedin company page
Stationery
· Letterhead
· Business cards

Who is your target market?
Industry:
We target industries that are large energy consumers including:
· government (hospitals, police, schools, universities, public transport etc.)
· oil and gas
· mining companies
· Electric vehicle fleet operators
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