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Background
Robot Wealth started life 12 months ago as Kris Longmore’s personal blog about algorithmic trading. Since its inception it has gained in popularity and posts regularly reach number one on global quant blog ranking site, Quantocracy.

Founder Kris Longmore has now written an algorithmic trading course and wishes to sell it via Robot Wealth. He would like to relaunch the website with a professional look and feel in keeping with the core attributes of the Robot Wealth brand.

Kris undertook a half-day branding workshop with Continuum to clearly articulate the Robot Wealth brand attributes and key messages, and identify his preferred look-and-feel for the new online real estate. 

Robot Wealth target audience 
RW is primarily targeted at university students or graduates with strong mathematical skills who are interested in trading financial markets using their own algorithmic strategies. 
Rough estimates based on Quantopian user numbers and Quantocracy readership suggests the potential customer base is in the low 100,000s. Therefore it is important for the website to appeal very directly to these individuals.

Robot Wealth key messages 
1. RW will teach you sophisticated methods to create, test and manage trading algorithms.
2. RW will teach you to better manage risk alongside a bright, likeminded trading community.
3. RW will equip you with the institutional-level tools used by professional quantitative traders – including us.



Robot Wealth top-five brand attributes
1. Functional
2. Sophisticated
3. Community-minded
4. Inspirational
5. Practical 

Robot Wealth logo and tag line

RW ∵ algo trading is hard.
∵ is the mathematical symbol for ‘because’. R and W also to be made from/incorporate appropriate mathematical symbols – Kris to provide. This logo conveys an ‘in joke’ and instantly demonstrates the elite nature of the community at whom RW is targeted.

Robot Wealth visual guidelines
In-vogue colours that tie in well with RW’s brand attributes are greys, blues and earthy red/brown/green tones. The feel should be sophisticated, functional and clean.

Note: Kris needs to be able to manage updating his blog and online store himself so it’s important to use an easy website platform with which he is comfortable. 
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https://www.betterment.com 
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http://www.itg.com/ 
https://www.visitscotland.com/
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