Client: EnglishEdge

Subject: Corporate Brochure Brief

Project description: Corporate Brochure for EnglishEdge  

Requirement: 11-12 page corporate brochure with graphical representations of EnglishEdge products and offerings. A dedicated flyer for each segment EnglishEdge is catering to – Schools, Colleges/Universities, Vocational Institutes/NGOs/Govt. 

Target Audience: Schools, Colleges/Universities, Vocational Institutes/Govt./NGOs

Positioning: EnglishEdge is a unique English learning program following a distinct concept trainer empowerment which allows even not so good teachers to deliver the most effective learning experience to their learners. 

Benefits: Our product empowers teachers to deliver the most effective learning experience to their learners. Additionally - 
· 200+ hours of English language learning content (Colleges), 300+ hours of English language learning content (Schools), 100+ hours of English language learning content (vocational Institutes/NGOs/Govt.) 
· Unique combination of Teacher-led activities and self-paced activities for the learners to practice at their own pace
· Interactive content with world-class multimedia components
· Real time access to progress reports to all the key stakeholders (in schools – Teachers, students and principal; (in colleges, vocational institutes – Teachers, students and management)
· Analytics to track learner progress
· Dedicated technical helpdesk support

Proposition: Teacher empowerment providing effective learning experience to learners. 

Rationale: Case studies, testimonials. 

Executional guidelines: Focus on product USP (teacher empowerment), other appealing benefits; Why English is important, Segment wise offerings

Tone of voice: Empowering 

Distribution: By hand, in person, posted, left behind after meeting
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