


	Client 
	Andrei Grant 
Energy Therapist
	Briefing Date 
	04.08.16

	Project Name
	Logo Design for ENERGY THERAPIST
	

	

	Background  
	Energy Therapy was founded few years back by Andrei Grant after years In the corporate world of IT security and running his own IT company.
A series of stressors all at the same time, health concerns and bereavements led Andrei to take his passion for health and fitness to transition his career into the Health and Wellbeing industry. At the beginning, offering traditional personal training, Andrei retrained to then add sports and remedial massages, and many other healing modalities. He is now offering Energy Therapy ranging from Massage Therapies (indian head massage, fascia massage, kinesi, tapping, etc), Functional Movement Therapies (anatomy and motion©based), Energetic medicine and vibrational therapies (cellular energy, bio-feedback, etc). The promise of energy therapy is to help and manage pain through various healing techniques as described above, using powerful tools that boost the energy and flow throughout the body which indirectly re-energise, ease, alleviate pain and provide a healthy lifestyle and general well-being. 

	

	Brand 
	Healing by Energy Alignment /Enlightment

	

	Target audience/insight 
	People interested in wellbeing physically, mentally and spiritually in general and more specifically people who want to improve their health as well as people dealing with various health issues. 
People based in the UK and Barbados but through the web and social presence and other marketing materials, Energy Therapy will reach people globally.  

	
	

	Brief 
	Develop a logo for  the Energy Therapist that will be used across different platforms both on/ offline. 

	

	Deliverables 
	A logo that will deliver on the following: 
· Energy 
· Movement 
· Health and vitality
· Positive mental outlook
· Timeless /sustainable
· Simple and effective
· Bring people together 

High res logo that can be used for various collateral: printed materials, email signature, website, social media platforms inclusive of LinkedIn. 
Logo to be usable on different coloured backgrounds – we would like to see how the logo can show on a reversed out background. 
Please supply as jpeg, png and vectored. 

	

	Considerations
	[bookmark: _GoBack]A logo has been previously designed. It simply shows a “yin’Yang symbol with blue and yellow” . 
The colours are seen as warm however it is felt that it is lacking a clear output and definition for the Energy Therapy without the need to have a tagline. Neither did it deliver on the energy, flow and human factor that Energy Therapist provides. 

Andrei is based both in the UK and Barbados throughout the year and as such the launch of The Energy Therapist needs to be able to translate cross-markets /globally. 

	

	Mandatories
	Explore the inclusion of a symbol/icon that combines earth, sea and sun as per the attached ppt. 
The human element needs to be included. A man /woman combination show more appeal and mainstream than just one person whether man or woman.  (see image of two anatomies with glow around)

Colours: 
Palette of colours across the various elements (web, etc): elements between sun and earth (so yellow and blue), white. 
Needs to reflect energy and therapy so please suggest any alternatives if you believe there might be a good option. 
Background for consideration:  blue, yellow also show the toridal effect spiraling.



	
	

	Inspiration 
	See the ppt with logo examples that convey the idea of movement, dymamism -(use another word for this), flow and energy, with elements coming together, the colours and people coming together. 

Some images that will be featured on the site and liked for the movement/contrast and visualisation between the elements:

https://unsplash.com/photos/_4Ib-a8g9aA

https://unsplash.com/photos/DjlKxYFJlTc

https://unsplash.com/photos/rMmibFe4czY

https://unsplash.com/?photo=GSzD6vGIWKM


https://unsplash.com/photos/AtH9GMAkfPE




	
	

	Brand Tone /Voice 
	Approachable 
Personable 
Warm 
Empowering 
Knowledgeable
Fluid



	
	

	Timing 
	Estimate– w.c 1st August 
Acceptance of estimate and decision on designer + briefing – w.c 8th August
Round 1 design – w.c 15th Aug
Round 2 design – TBC 
Finalisation + sign off  + hand over the file – TBC

	
	

	
	

	Next steps: 
	Submit your estimate /availability by 10th August.  










