Usability

Help on Fiverr

SAFE CHILD

EVALUATION. EXPERTS INVOLVED: 3.




Table of Contents

Chapter 1. HEADER............ e eeecceeeeecceeeescsneesecsneesesssneessessneesesssnsessssnnnes 1
Chapter 2. MENU NAVIGATION BAR ........ccooeiiierieiercteenecneceeeeeesnsesssennas 2
Chapter 3. SLIDER ... ettt ceeecscseeeseesansesesssneessssaneesesssneessssnnnes 4
Chapter 4. HOME PAGE ... eeceeerceeccceeeccnrescnessceesscsnessssne s s nesssnnas 7
Chapter 5. FOOTER .........cooiieeeicieeccceeeescceeeessssnneeesssneesessnseesssssseesessnnnenes 13
Chapter 6. EMAIL SUBSCRIPTION.........cccectiriieirereeerneeeseeeeeeeeneeeenes 14
Chapter 7. ABOUT US PAGE ... ereecceeceeceecctescneescne s sneseneseneens 16
Chapter 8. FLA.Q. PABE ... eeeeicceeeeecceeeecceeeeseessneeessssneesesssssessssaseesesssnaenas 21
Chapter 9. LIVE CHAT ...ttt escneescne e s sneesssnessesnnesssnessssneeas 22
Chapter 10. BLOG SECTION .........coccieiieirirrtreerensensenesenssnessssssnsssnsssnnans 24
Chapter 11. CONTACT US PAGE.........ciiieirceercneerccneescsneesesneesesneesesneens 28
Chapter 12. PRODUCT PAGE STRUCTURE .........cccccoerereirerrcercereerenencnnees 28
Chapter 13. ADD TO CART .....coooivveeeecceteeeceeeeeecsnneeeessnessesssneesssssnsesessnsesas 33
Chapter 14. SHOPPING CART ........cooviiicerceerctereeessnescseesesessneessnesssessnsenes 35

Chapter 15. EPILOGUE............cooocoieeicceeeeecceeeesccneeeessnneesessnneessssnneesessnnsenas 41




Chapter 1. HEADER

© Logo in the Header currently is not visible enough and merge with the
Slider’s background.

Would be great if you fix it. Logo should stand out, color wise, not merge with

the background.

& Would be great if you will put contact information to the Header.
Contacts to the Support should be visible and user shouldn’t look for it

through the website.

Phone number + email.

Call us! your phone number

Or write to us! your email

1-800-Diapers (1-800-342-7377)

" GIVE US CALL




@ CUSTOMER SUPPORT
CALLUS - 300 736 127

& Also we would recommend you to try and test the option to buy via
phone.

You can put some picture of the lady with a headphones, put a text there: Buy
via phone and put there your phone number.

This is also a very effective way to inspire your users to take the action faster.
The more options you will provide them to choose from, the more likely they
will buy.

You can put it between the Product listing or/and above the navigation menu.

This has been proven to be a very powerful tool.

Chapter 2. MENU NAVIGATION BAR

HOME MY ACCOUNT SHOPPING CART ABOUT Us CONTACT US

i ——
111
— (B | OB LLLEN

We recommend re-arranging main menu navigation bar a little, to have the
Order like this:

HOME — OUR PRODUCTS or SHOP HERE — ABOUT US - FAQ (aka Customer
Service) — BLOG — CONTACT

Shop Here and Sale should be in different colors than other items.




© We would also highly recommend you to put the banner below the
Menu where you will explain the users main advantages of your store.

To illustrate what we mean, please check these banners:

Emk. FREE SHIPPING +145 235 234 456 a2 MONEY BACK GUARANTEE QO SPECIAL GIFTS & DISCOUNTS
oo ON ORDERS OVER $100 MONDAY-SATURDAY, 9AM-8PM R \WiITHIN 30DAYS AFTER DELIVERY JOINTO QUR CLUB
30 DAYS FREE RETURN MR\ FREE DELIVERY ABOVE RM75 CASH ON DELIVERY Q. CALLUS 032035 6622

)

Free delivery including weekends We beat or match all other retailers Free 14 day returns
You'll get a 4 hour timeslot on the day Including Currys, Argos & John Lewis With free collection too

The banner can explain company main advantages, such as 1 year Warranty,
Money Back if not satisfied, Free Shipping etc.

Would be great if you will think about your advantages and create the banner
like that as well. It will save your time because people will ask less questions
about the terms through emails, phone calls etc.

Plus, you can attract users by having those advantages.

Of course, it is just a suggestion based on our experience, but we think it is
worth testing.

If below the Header position won’t be convenient for you, you can put Benefits
banner below the Slider.

Example:




Travel systems

Pushchair + car seat complete packages

from £89.9 _
shopnow > A .

@ Price Match Guarantee ‘ Fast, Free delivery | C 365 day returns

Chapter 3. SLIDER

We would recommend putting USP into the Slider area + Call to Action leading
us to the Product page.

We would recommend to create a specific USP (aka Marketing message),
which will explain users in what way your product is different and unique.




USP means Unique Selling Proposition.

Example of USP on Ecommerce Store:

OAKSTREET

FOOTWEAR  ACCESSORIES ABOUT BOOTMAKERS search Q

THE TRENCH BOOT

THE FIRST BOOT BUILTON
OUR ALL-NEW ELSTON LAST

DESIGNED IN CHICAGO. MADE IN USA.

NOW SHIPPING




GET EXCLUSIVE OFFERS FROMUS!

,/C““i‘“é.z ® 0O Q| >

Empowering Women Through Design

HOME SHOP JEWELRY ACCESSORIES APPAREL GIFTS SALE BLOG LOOKBOOK ABOUT

Your USP should be the main identity check to help clients to distinguish and
get attracted to your product.

- Why a client MUST buy from you? What makes your product irresistible?

Unfortunately, now you just have the name of the brand + generic taglines in
the Slider area (never lose your kids, Keep them safe in the car) which are not
enough for us to create an idea about the uniqueness of your product.

We would recommend you to help users understand faster what are your
benefits, why should we buy here, not anywhere else?

Start by asking yourself the following questions to discover where in your
business that unique selling proposition can come from:

What materials is your product is made from?

Where did those materials came from? Who created them or produced them?
How are your products manufactured and assembled?

Who are they manufactured and assembled by?




What are the unique benefits your product offers?

What’s your personal story and how does it add value to your products?

What do you have to offer that no one else does?

Another great USP benefit: you will be always AIWAYS capable, under any
circumstances, in 1 sentence explain to your potential client WHY he or she
should buy your products.

And then you will repeat that argument in all your marketing tools.

When potential buyer visits your page you have just a few seconds to grab
their attention and to persuade them to stay there. They should
IMMEDIATELY understand your main benefits and what exactly you can help
them with.

Inspire us to dig deeper. Make us want to stay and explore your offer. Give us a
strong reason to stay.

Powerful headlines dramatically improve the results of a website.

Slider should also include Call to Action Button which will lead us to the
Product page.

Chapter 4. HOME PAGE

© Would be great if you fix Grammar typo in the Product Highlight area.

* Don't take a change with your kids being left inside

a hot vehicle




@ There is also a weird sentence in the Home page slider:

’

Fawah
1]
&

WLy

-

You can’t say Looking design. There is a word missing there.

Also, if you describe the design in the Slider, we should see the product on the
boy’s hand, not just a boy.

Because now it looks like you are talking about the boy’s design or his shirt.

© Would be great if you will showcase more App screenshots so users can
have better idea about the product.




SafeChild

v/ Connected
On/Off @
Sound ()
Vibration ()
o Q z
Devices Map Help

© Would be great if you will showcase more Product pictures from
different angles. Images of the Product are very important part of the
decision making in buying process so would be great if you fix it.




Now you only have front side images and that is not enough.

@ We also recommend changing Buy it Now button to: Get a Wristband or
Get Your Wristband

-Buy It Now!-

As our experience shows, Buy now doesn’t really convert well. It sounds
demanding and impolite. Plus, it is too generic and broad.

Get your own Wristband is more specific and on point.




© In order to make the page effective, there should be Testimonials from

the clients who had already bought your product.

Examples:

100%

Positive feedbacks from our customers

Made for the Company Presentation

“ Things do not happen. " The secret of getting “ By failing to prepare,

d Things are made to ahead is getting started. you are preparing to fail.

Ay happen

Jehn Dee
Marketing, Company Name

Sam Dawscn Zol Dawsen

Co-founder, Company Name Designer, Cornpany Name

NAM LECTUS NULLA

bibendum pretium, dictum a, mattis
nec, dolor. Nullam id justo sed diam
aliguam tincidunt...

MORBI EGET DOLOR

bibendum pretium, dictum a, mattis
nec, dolor. Nullam id justo sed diam
aliquam tincidunt. ..

2

FUSCE VULPUTATE NIBH EGESTAS
ORCI

bibendum pretium, dictum a, mattis
nec, dolor. Mullam id justo sed diam
aliquam tincidunt. Duis sollicitudin...

People tend to trust their peers. Without Testimonials your product is not
trustworthy for them.

@ If you have some certificates or some badges of Approval or something

like that, would be great to showcase them. It will be a good Trust

Indicator for users.

Example:




OUR CERTIFACATES

All Trial Social Family Criminal

THN 1o Cooeumn Lisst, vy
Certificate of Completion

Certified Law of Attraction Facilitator Training ¢} L Laurel Stuart-Fink
& with Michael Losier { : s compirind
o sevions of ahes smctsding wervics s { ashdsc Ralicf Servaces '- ' i : e A v peusr—— | e The Family Law Certificate Program 2012
b4 - s = by the Fomily Low Secion of the

Pradeep Aggarwal b oke Bor 1 MR

e et s s ez v m e

© Below the Home page we would recommend to put a section: DISCOVER
SAFE CHILD WRISTBAND so users can find out more about your
company.

Examples:

DISCOVER & EXPLORE ALKALINE -=—

Guaranteed g2

Shop Gift Certificates » i ‘ : Join the fun »




DISCOVER PINK

PERSONALLY
PINK

N f
o -
-‘m ' evoucker |y

7 11 N

MADE TO ORDER VIRTUAL FITTING ROOM PINK TV E.VOUCHERS

The Personally Pink shirt is Find your perfectfit and selectthe Dedicated to showcasing all the Send the gift of choice with our
individually made to create an right sized product to shop online in latest Thomas Pink videos. exclusive e Vouchers delivered
impeccably tailored shirt that is confidence using our Virtual Fitting direct via email ortext message.

exclusive to you. Room. WATCH THE VIDEGS »

GET STARTED »
FIMD QUT MORE » FIND YOUR BIZE »

You can showcase sections like: SAFE CHILD WRISTBAND STORY, WATCH OUR
VIDEOS, GET INSPIRED ON OUR BLOG, SHOP GIFT CERTIFICATES etc.

Chapter 5. FOOTER

@ In the Footer we recommend putting Payment Methods and Security
badges.

Example:




PAYMENT METHODS

&2 VISA poyral

SAFE SHOPPING

« Fast delivery # 14 day returns
« Buyer Protection « Secure payment
« Data Protection with 551

Encryption

@ 100% SAFE

Secure Shopping
Wix is 100% committed to online safety

e TRUSTe

CERTIFIED PRIVACY We accept all of the following credit cards

wisa B 2

—— — E— L ——

Chapter 6. EMAIL SUBSCRIPTION

Would be great if you will make your pop-up Offer more attractive to users.




Become A Subscriber

Be the first to learn about promotions, special events,
and more

Email address

SUBCRIBE

If you will offer users to sign up just for the newsletters, almost nobody is
going to do it - who wants additional news emails in their inbox?

Unfortunately, newsletter is almost equal to SPAM nowadays, because there is
just too much information out there and we don’t want to have all of that in

our email.

For example, you can offer a discount for the first purchase. That would bring
you much more subscribers than vague newsletter offer.

Example:




ENTER YOUR EMAIL T0
GET 20% OFF

YOUR FIRST PURCHASE
T

DISCOVER THE
GET CODE

PERTEC] | —

A fit like no other. Superior soft
And always free shipping and re

If discount Offer won’t be convenient for you, you can offer users some Info
product. For example, an eBook created by you where you share TIPS for child
safety outdoors etc.

BECOME A SUBSCRIBER title should be replaced with Call to Action: GET YOUR
(whatever that would be).

The best time to display a pop-up is 60 seconds after a website visitor has
entered your site. That way user won’t feel like you are interrupting their
experience on your site.

Chapter 7. ABOUT US PAGE

About us page content should starts with Benefit Driven Headline.

The benefit driven headline should explain users why your products are so
important for them to use.

Good examples:




How Traffic Generation Cafe Will Help You

Increase Traffic and Profits
or

W Tweet 42 g4 7

Are You an Online Business Owner? Beneﬁt-dri_uen

So am |

Have you ever wished online marketing was an open book?

So have |

Ever wonder if it's possible to make money online without spending a small fortune?

So did I.

Do You Have A Passion For Success?

HOW THIS SITE IS GOING TO MAKE YOU |  Benefitdriven
MORE SUCCESSFUL IN BUSINESS & LIFE |#” """

If you're struggling to get your business geared up for the ‘new economy’ that everyone’s talking about, then you're at
the right place.

Even if you've been successful in business for years, times are changing. Fast. If you don’t learn how to do business
‘the new way’, then you're going to be left behind. | should know, | felt this way myself 3-years ago — and |'ve totally
changed the way | do business.

This is my personal blog, but its also a melting pot of information to get you kitted-out with all the tools, tips and
tactics you need to be able to start, run and grow a business in the 21st century.

Hundreds of posts, plenty of interviews with successful entrepreneurs and tons of great content mean you'll be ready
to take on the world with a ‘new business’ mentality faster than you ever imagined.




© We would also recommend adding a Founder Image with a personal
note and an electronic signature.

In a former company we
increased the revenue with
€270,000 by using TimeLog
Project to analyse the profitability
on all our projects.

Mikael Rasmussen
CEO, Carve Consulting
Denmark

Electronic signature example:

At Té&], we take pride in solving our client's personal and business legal issues.
With over 20 years of combined legal experience, T&] is dedicated to providing

our clients with informed and effective legal advise.

el

© Adding audio can be also a very effective method of selling your product.
Xiosoft Audio is an easy way to put audio onto your website.



http://xiosoftaudio.com/

You can record a simple audio greeting your users and shortly explain about
the main features of your product and then put this audio below the Founder
image.

@ Also try that the copy of your page will be focused on your clients and
the benefits they will receive from your products.

Replace WE with YOU.

While talking about yourself, make sure that your client will benefit from the
information too.

Now your copy is flooded with WE OUR US WE OUR US...It is very bad.




 Our story

How W rted ‘
We read the news. There have been tooghany cases of children unattended inside vehicles

getting lost in public places. Many of our friends and families have been asking umr
device to prevent these unfortunate events. After two years of doing research and development,

trying different ways to accomplish our gaalgtgleriing parents whenever o child may be

unattended, and listening to ideas and suggestions from various parents, we came up with the

safeChild Wristband. The SafeChild Wristband has proven effective in alerting parents whenever o
child may be left unattended or has wandered off alone. Ourgaaksdacinniaibanyumbsr of
these incidents by continuously improving our Wristband device and mobile application. We hope

our Wristband device can accomplish this and much more!

As part of our continuous improvement process, w@umge everyone to provide u back
and ideas to help improve the safety of your children. Pleose send us any comments or

suggestions to contactus@safechildinc.com. Wiu{ill read ond evaluate each and every message

received/

Who We Are

safeChild is the manufacturer of the SafeChild Wristband products for kids and it has proven to
be tested and trusted in the marketplace on the web. Weehj‘t our customer’s satisfaction first and
guarantee 100% satisfaction by offering superior quality products, rapid delivery, and good

customer service.

At safeChild we believe service truly starts after the product you requested recches your front
door. We follow through on this dedication to exceptional customer service. OL\group of service

affilictes are available to help ensure your utmost satisfaction.

The Best Sales Teom is one of our biggest assets and they are here to render you professional
services and ensure that your products reach your doorstep on time. OdFonline

selling platform guarantees that you can buy whenever you the have time to do so, so we
available 24 hours per day. Wﬂlm deliver the products directly to your doorway.

‘roducls and Services

We are currently offering the Safechild Wristband, a product that alarms you whenever your child
wanders too far away from you. Kids surely love to wear this wristband because it serves as an
gdooessory for them and o locator for you.

rideal customers are fomilies with young kids that are growing and needs to be
monitored. When the alarm notifies you via your phone Bluetooth, it means your child is getting
too far away.

We've dedicaoted ourselves to maoking sure that everyone enjoys using our product. We take great
pride in working possionately to exceed your expectations each and every time.




Imagine coming to the party and some dude comes to you and talks ONLY

about himsself. You’d probably think: What an impolite douche!

Same here. Website is your electronic sales person and you ned to make sure
you engage clients in conversation, not just blatantly talk about yourself.
Clients don’t care about companies. They care what’s in there FOR THEM.
Would be great if you will highlight that.

The content on your website should communicate with different type of users.
There are users who take the information better visually, there are users who
prefer text driven information, there are users who deal better with audio
information grasping etc etc.

Our suggestions will help you to make the About page more engaging and
overall more useful for the user.

Chapter 8. F.A.Q. page
Overall we think that FAQ page can be improved.
How we would recommend for this page to look:

Good examples of well-formatted FAQ page




FAQ

Helpdesk
Lilly O’neill

Email: info@domain.com

6o3MBE

Graphic designer

Mary Plans

Email: info@domain.com

6o030D0B

® Howdo I create a new account?
@ Theitem I'wantis out of stock. What now?

Curabitur et convallis risus. Proin nec elit eget turpis ultrices placerat. Suspendisse
convallis lacreet libero, ut vulputate est lobortis vitae. Phasellus non consequat nisi. Cras
varius ante vitae tellus ultricies, id tincidunt tortor faucibus. Donec lacus leo, blandit sit
amet nulla et, congue tincidunt sem.

® Returns & Exchanges
® Howlong does it take for me to receive a refund?

Curabitur et convallis risus. Proin nec elit eget turpis ultrices placerat. Suspendisse
convallis lacreet libero, ut vulputate est lobortis vitae. Phasellus non consequat nisi. Cras
warius ante vitae tellus ultricies, id tincidunt tortor faucibus. Donec lacus leo, blandit sit
amet nulla et, congue tincidunt sem.

@ When willl receive my receive my refund or store credit?

Curabitur et convallis risus. Proin nec elit eget turpis ultrices placerat. Suspendisse
convallis lacreet libero, ut vulputate est lobortis vitae. Phasellus non consequat nisi. Cras
varius ante vitae tellus ultricies, id tincidunt tortor faucibus. Donec lacus leo, blandit sit
amet nulla et, congue tincidunt sem.

® rm having trouble applying a voucher to my purchase.
How long do | have to return my purchase?

Howwill | be refunded?

Do you have gift cards?

Howde | exchange an item?

CHIESRINCRINSAINC)

Have you received my return?

QOur Store

Eagle Avenue 562
San Francisco 921 00, California
United States of America

@ jaw@jawtemplates.com
S, +112741852 063
Opening hours:
Monday: 09:00 - 18:00
Tuesday: 09:00 - 18:00
Wednesday: 09:00-18:00
Thursday: 09:00 - 18:00

Friday: 09:00 -15:00

As you can see there is a person shown who is in charge of Customer Support,

as well as formatted FAQ.

Chapter 9. LIVE CHAT

© Would be great if you would have an online consultant on the website,

who

can clarify the possible questions. If you don’t have the person who oftens

online you

can set it up with Leave us a message option.

And when you will be online you will see the message from the client and

clarify it.




There are plenty of services which allow you to install online chat on the
website, but we personally use Zopim.

Online - Talk to us, don’t be shy )

It has very simple interface and you can install it in a few minutes. Also it has a
Forever free plan if you are going to use it just for 1 website.

Also, not bad solution is Olark: https://www.olark.com/

{ ©® Accepting new chats J ® Not accepting new chats

*

Chat with us! Leave a message

Questions? Come chat with us! We're We’re not around, but we’d love to chat
here, send us a message. & another time.

Name
Email

Leave us a message...

Type here and hit <enter> to chat



https://www.zopim.com/
https://www.olark.com/

Chapter 10. BLOG SECTION

& We recommend you to launch a Blog within the store where you can
introduce potential clients more closely to the products you sell.

Your blog is the best Testimonial for your website. If you update it frequently,
it means that you take your business seriously and care not just about money
but actually do care about your clients and their level of integration with your
products.

Also, blog is a great platform to to sell products. Scrolling banners, offers
between posts, offers placed throughout the content - all that can be strong
tools to help you sell your products more.

Try to post 2-4 articles per month, no less than that. That would be great for
the SERP as well and will bring you long lasting results.

@ Set up Images from Blog Posts SEO for Google. Make sure you dominate
in image search in Google. If not add more graphics to your posts
focusing on keyword in ALT tag and file name.

@ When creating content think about its viral potential. Articles like “100
ideas for...”, “Show you how to ... step-by-step” are more likely to be
linked to.

@ We'd also recommend you to set up Facebook Comments plugin to
enable users to comment on your articles using their SM accounts.

@ Would be also great if you will install this additional platform:
http://disqus.com/ to make the process of commenting on your blog
easier for users.

Currently Disqus is one of the most popular and convenient commenting
platform for blogs. It will also allow you to recommend relevant conetent to
users as well as other features.

On the website it will look something like this:



http://disqus.com/

2 Comments Market Blog

W Recommend 9 [* Share

. Join the discussion...
i,

Nazareth Marroquin - 2 months ago
Great and useful list. Thanks.

Feply anare »

o Login ~

Sort by Best -

Mike Oliver - 2 months ago
Great list, some gems listed here | did not know about. Thank you!

Reply + Share »

ALSO ON MARKET BLOG

Winners: Mobile Apps

2 comments = 2 months ago

Fi"‘! abada henno — Cooooh | am a winner a
$400 prize :D Thanks Envato team :) Please
Josh Sprague change the last prize from .

Winners: Layers Extensions & Style Kits

ot
| comme

nt+ 2 months 300

Ut = a3l

- lultiplexer — Yahooooo! | won.

WHAT S THIS?

7 Effective Methods for Improving Your
Work

Rodrigo Noales — | use hitps:/spines.me/
¥ to help me leaming more, be more
organized and be able to get ideas ...

10 Reasons Travelling is Great for Your
Freelance Career

Tent nths aagon

B Genuine Jobs — Good tips but not very
usable for newbie freelancers. Your
business has to be really strong and you ..

Of course, blogging is not only about articles. We would highly recommend you
to start use more tools in order to build your public image.

i.e. video series, brochures, infographics, powerpoint presentations-
everything that could present you and your products.

Using variety content platforms for your products is a huge benefit. The client
would feel much more value that way and more easily would pay for your

products and services.




Of course, one of the main goals on the blog is to sell products.

@ Scrolling ads. At the bottom of the sidebar you can place an ad and as
the user scroll down to read the rest of the post, the ad scrolls down

with him.

@ Place offers throughout the content (in-content ads) — ad between the
first blog post and the second one.

@ You can also place an offer between the end of your blog post and the
beginning of commenting section.

Example:
How have your experiences been with conversion rates? Share with us in the comments!
Enjoying?

You will love my eBook!

Get my 42 page eBook where you will learn:

Ihe RIGHT Way

i = \Which marketing strategies you HAVE to implement
';"IEPM'MERCE « The potential each strategy holds

- ‘*\ETING « Where to learn more about each strategy

The best part? It's FREE when you subscribe!

Email Address * First Mame

» |

FILED UNDER: CONVERSIONS

Chris says:




@ Also, in the end of each post, create a Sum up take away that user can

re-tweet on his twitter. That will help your content to go viral.

You can use platforms like https://clicktotweet.com/ or CoSchedule:
http://coschedule.com/ in order to install the feature (it is very simple to use).

Example:

Take-away: Do not underestimate the consequence of a free plan sitting next

to your paying plan. Especially, if you are also targeting companies.

"Do not underestimate the consequence of a
free plan sitting next to your paying plan”
CLICK TO TWEET

Powered By CoSchedule

@ Also, in the end of some posts, you can give away a Post Bonus — on the
subject of the post — in exchange for visitor’s contact information.

Example:

Blog Post Bonus: I created a step-by-step checklist that will show yvou

exactly how you can use this strategy on vour site. Click here to download the
free checklist.

All the notes from the above will help you to build a high quality blog section
which will help you to engage users and sell more products.



https://clicktotweet.com/
http://coschedule.com/

Chapter 11. CONTACT US PAGE

Would be great if you will incorporate Google maps to your contact us section.
Physical address is one of the biggest proofs that you exist for the user, so

would be great if you will fix it.

Integrated Google Maps example:

LUGIA LOIT LINKS : AL Iy 7%. LI
_— |
IE - | Design Themes, Coimbatore, ® | 3 2
T i . . ol
| Tamil Nadu, India 21
Ly
y 4 O% Phone: 0040 752 235 1] 5] &
/ %6 fy | directions to our address | g
& . : | ANNERLEY
- | \/ Venne g, iy,
8 lertan gy
illy \ ) T—
- 3. Ty YERQUGA g [10]
. indooroopilly 5] el
N Golf Club | A
| f Qg, 'Q‘Lp f
v Yeronga o - Cfackn
Primary = _35’ y
/
& Tarragindi |
B (4] Recreation (#) |
% o8 3 = Reserve s
(=) B ~tE] /
Queensland f Ve Tarragindi by |
: Tennis Centre ) el p \ il l:n:egama@ et &
C'UU'EI-Z L Datamap®2014Google Podminkypoufiti Nahlisitchybuvmani

[+ 143 - 158, Bernie Road, Kansas
State, US

45 +11 0202 326 987
enquires@bellamodel.com

Q@ www bellamotel.com

000

Also, contact page should include your corporate email address + the phone

number.

Chapter 12. PRODUCT PAGE STRUCTURE

© Would be great to move Social Media links below the product instead of

putting them below add to cart.

Having them below the product would provide more chances that the users

will actually share it.




SafeChild Wristband

$29.99

" l }. SafeChild Wristband and Module

COLOR Choose an option

ay 1

"'g'

a =0

Example:

Rliad |

SHARE f @ =

"-.._____

© Would be great if you will set up a stock meter to inform the user if the
item is available or not.

availability [EEEEEE

@& We would also recommend adding some additional benefit motivation
bar below the Add to Cart button.

Example:




Save: £20.00 (20%)

Price: £79.99

(69 Reviews) | Read

Order Code: WK266119 ™ 546302 [KC43602)

Availabig 4 - 6 Weeks add to basket >

THE HIDDIC&RE PRGMISE ter ms.& conditions apply

[ MR D
PRICE MATCH _ FREE DELIVERY DAY
GUARANTEE CVER £29.99 RETURNS

© Regarding the Product Description.

Since your product is so personal, with a great story behind it, why not to make
the Product Description warm and personal too?

Great example of Product description in a storytelling personal way:




WHO MADE IT?:

HOW WAS IT MADE? :

HOW DOES IT BENEFIT
AT-RISK WOMEN? :

CATEGORY :

WHERE WAS IT MADE?:

THE STORY BEHIND THIS PRODUCT

Nestled in the heart of Phnom Penh lies a workshop of
creative collaboration as women create beautiful apparel
from locally sourced raw materials with our partnership

with the Tonle workshop.
Meet Raiksmey & read her story

Eco-friendly materials such as remnant jersey and
naturally dyed, hand-loomed cotton are used to produce

these upcycled scarves and apparel.

Many of the artisan women are HIV+ or have escaped
the sex-trafficking industry. They are rising out of povenrty
by providing for their families, which creates sustainable

empowerment for the future

Brand: Cambodia Collection | Categories: Outerwear |
Materials: Jersey, Gauze | Colors: Grey | Sizes: Small,

Medium, Large

We would recommend you creating the Product description in the same style.

& When we choose the Product’s size, would be great if the image of the
chosen product will be in the good quality. Now it’s all blurred and

unfocused.




sarecniq v
$29.99

SafeChild Wristband and Modul

COLOR GCreen

Qty 1 I

Images are very important. One of the biggest reasons people shop in internet
stores is because they get attracted to the images of the products.

No matter how cool your features are, if the image is bad, they won’t buy the
product.

© There should be Shipping Information within the Product page as well.

Examples:

| BUYING A GIFT?
2 M Just tick the gift-box option during
ﬁ&_ checkout to make it even more special.

DELIVERY OPTIONS
(= +
Home Collect+ Internaticnal

Delivery Delivery




gol an amazing A+++ rating for Cormpann
ey efficiency, which will save
50158 (4 revibas)

YOU MGnay. % ok
A Deopie oo T
o — CERZEEEE) ;.° 2 roorie rocormend
7] Qur Price Beats or Matches @ Cost 1o Run £35.82 [per yoar)
Cumys 38 0 o
g {:_} Dvumn Sz 10kg
" John Lowis L3000 B 3
® ¢ = on ) W
(E) Pay on Finance /"j' &
" ‘Wasch: our Enasgy Rt
Fanon il Ebs o0 I P i hands on demo G g A+
View full gallary »
i,
W, Delivery Options I'm a Green
Ticket Deal

W Sam Day

o ot Day

W Sandan Delvery
freem 34 May

Chapter 13. ADD TO CART

2 Implement Soft add to cart feature.

Soft add to cart is a feature that lets users see their cart without making them
go to a new page. With this feature, users can browse the website with a
dialog box showing the updated card. You can also have a ‘View Cart’ button
which, when hovered on, shows a popup showing the updated cart. It makes
the users’ task more convenient. It also has the effect of always reminding your
customers that they have items left in cart and thus helping increase
completed purchases.

Example:




amazon. Win 2 Sony SmartWatch 2
- 5 frands Amaonim  Todaf'sDeals  Sell  Gushomer Senice Amazon App Contas?  » Enber M

Ehup by 5 . Halky, Anansd 2 Wish
F i - n ‘Your Accaunt - -\F! Cart =  List~
" 1 item was added to your cart i e A
e Infema Ra . )
try D1 Brwe, Order Sub-Total: *381.00 £t your Cart | || Precasdinchas .i :;’;’:"';;J“Iﬂ’m' 0
w23 2itams in youw Cart S8kt Duaniity 1
Caft Ciplions nal aaailable Leam mone +F Taur grder quaiies for FREE Dislhary ﬁuh‘t Py

Customers who bought the Item that You Added also bought:

e [0 R oo =

The Lozt Symbol Digtal Forress Decaption Pomnt Angals and Demans
try Can Beoam try Dian Beown by Can Browe by Cian Brown
Papertark Dapersack Papestack Paperback

i e gk 21 'SR & L ek 12 g o e e I 2
TEER0 0 R30-aR251.00 PR DD P04 00

© Adding a Smile emoticon to the Add to Cart Message box would be also
a nice touch.

Example:

Simple Product

was added to your
shopping cart.

Continue Shopping Show Cart




Chapter 14. SHOPPING CART

@ 1t is crucial that you will have a persistent shopping cart set up. Now
after we refresh the page, all the products we put into the shopping cart
are gone.

This causes you a major conversion rates decrease. The user should be able to
retrieve information from a previous session.

More about the persistent shopping cart you can read here:
https://www.google.cz/webhp?sourceid=chrome-
instant&ion=1&espv=2&ie=UTF-8#q=persistent%20shopping%20cart

© There should be an option within the Shopping Cart to print the
Shopping Cart Content and send it via email. These features give
customers the ability to quickly and easily to consult with relatives /
friends / colleagues about the purchase in your online store and has
been proven to be very effective.

@ Instead Proceed to Checkout more effective would be to put pay
securely now inside the button.

Also, Pay Securely Now should be in red color, all other buttons should be in
lesser bright color, so the Pay Securely Now button will stand out.

© There should be payment options indicators inside the Shopping Cart
section before we check out.



https://www.google.cz/webhp?sourceid=chrome-instant&ion=1&espv=2&ie=UTF-8#q=persistent%20shopping%20cart
https://www.google.cz/webhp?sourceid=chrome-instant&ion=1&espv=2&ie=UTF-8#q=persistent%20shopping%20cart

Product

SafeChild Wristband
x Color: Grssn

Coupon code

You may be interested in...

7

ADDITIONAL BANDS

$9.99

SELECT OPTIONS

Example:

Price Quantity Total

$29.99 Qty |1 $29.99

UPDATE CART

Cart Totals
Subtotal $29.99
shipping Shipping costs will be calculated once you
have provided your address.
Calculate Shipping
Total $29.99

PROCEED TO CHECKOUT




Balow are the item(s) you have added to your shopping basket. If you want to make any changes to the quantity
then do 5o here,

Description Code Quantity Remowve Price
Old Warld, New Warld: The Story of Britain and
g ikl 9780316861663 1 [l 5.99
Sub-tatal 5.99
Delivary 2,599
Tatal 8.98

If you have a voucher code then please enter it here. [ Submit ]

Please select a payment option:

( PayPal ) ( Creditcard ) ( Storedelivery ) ( Cheque/PO )

Pl = EARCDE ST RO E

© Add some trust signals and security badges presence within the
Shopping cart.

Examples:
v . RANTE,
£ 100%
1009
B SAFE

SHOPPING




/ Norton | ===y
thawte

.f-..-: .
\.Y/ SECURED / ﬂ pay
fts a trust thing po;-.rered by VeriSign

© Would be great to have the Support available within the Shopping Cart
and Check out sections.

Example:

i b

@ Live Chat

., A

KA Send an Email

E2| search FaGs

@ Itis great to add Timer inside the Shopping Cart to motivate users to
make the Purchase NOW and don’t postpone it.

Time limit will show how long you can reserve the product for users which
will encourage them to shop right there.

Example:




MADE’

S~ Aboutus  Invite friends, share £30

Join Signin  Basket (1)

NEW  Sofas & Armchairs  Chairs  Tables  Beds  Storage  Lighting Art  Homewares  Rups  SALE

)

< Back to shopping

v Jonah 3 Seater Sofa, Shire Grey was added to your shopping basket.

SHOPPING BASKET

Jonah 3 Seater Sofa, Shire Grey
Dispatched within 4 - 6 weeks
Remove

. + £599

Subtotal: £599

Delivery: £39.95
Total: £638.95

You save (in comparison to high street prices): £700 (54%)
Delivery: Never pay more than £39.95 per basket.

Have a discount voucher or gift code?

UPDATE BASKET

© Your cross-sell is very misleading now.

You offer us an additional product

CHECKOUT

Registered Customers
Sign in for faster check out

Email address

Password

SIGN IN AND CHECK OUT

Forgotten your password?

New Customers

Create an account to track the status of
your order and to vote on what gets
made.

CHECK OUT AS NEW CUSTOMER




APPLY COUPON

Coupon code

You may be interested in...

/i

ADDITIONAL BANDS

$9.99

SELECT OPTIONS

But then we have to click on the Select options and get to another Product
page. You are basically leading people away from the shopping cart and there
is no guarantee they’d come back. That’s a very rough mistake.

Make it possible for users to choose additional products directly from the
shopping cart without redirecting them away from the purchase.

You can also make it possible with the pop up window.




Example:

@
!
]

g

Add our newest LeatherCraft

CUSTOMIZE We've recently added some exquisite leather goods to our offering. Hand-crafted in SF using American Tanned,
Loggers Leather, these items will be with you for years to come. B

Leather and Brass Keyring Leather & Canvas Phone Leather Card and Cash
Clutch Wallet

LED41100 LED21100 LE031000 ‘144.95
m $24.95 $69.95 o
| Black + | | Black = | $4995

o
Qty: 1 ADD TO CART Qty: 1 ADD TO CART

95

No Thanks

Continue Shopping...

Chapter 15. EPILOGUE

Ok Christian, i think we need to finsih now.

If we would continue - we would never finished it, since we have 100 things to
say to every and each page, but as our experience shows, saying everything in
1 report is not an effective strategy, since often it is too overwhelming to the
client. Better approach is to cover all the mistakes that needs to be fixed asap
and after that go further.

Overall impression is that the store is not optimized for sales at all and it will
require a serious investment in order to make it sellable.

All our notes in this Report are concerning the conversion optimization, user
experience improvement, ways how to decrease the bounce rates (which now
is overwhelmingly high) by engaging user more deeper into the content, how
to boost your online credibility and client’s Trust in your products and overall
how to make the store more sellable.




We know that it still can seem a little bit overwhelming, reading all those notes
and figuring out how to implement them properly.

To avoid this feeling, we would strongly suggest you to implement things step
by step, 1 by 1.

In this case, there will be some structure, and you won’t feel overwhelmed
with the too much new information.
Implementing just a few notes from the above will improve your website

performance.

And of course, if you will need any help with implementation, we are always at
your service.

Thank you very much for your order,

| wish you tons of good luck and tons of good sales:)

Hope your business will continue to grow and will continue to make your
clients very happy:)




