LOGO “Meine Marken-Hörgeräte”
Target group: hearing aid prospects and users (aged 50+) and their relatives (30+) - B2C 

URL Website: www.Meine-Marken-Hörgeräte de

(translation: my branded/premium hearing aids)

We set up a business to sell premium hearing aids of the major manufacturers to end customers and need a logo for our online and offline communication.

Countries: Germany, Austria, Switzerland

Look & Feel:

Stylish, clean, modern, usable for many purposes, timeless, high visability and recognition, unique, different from competitors

Main colours: Black & White with Yellow 
3rd additional color for stoppers, eg. blue/turqoise or red 

Modern typo without serifs (e.g. Minion, Clearface, Univers or similar)

Only lettering or with a symbol

Symbols that can be used:

Sound wave, shape of hearing aid
Logos of main competitors:
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