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EDM Design  - Image emails v image & Text emails
Supplying HTML: The best newsletters are made up of a combination of images and html text. Ideally a developer is able to cut up your design and substitute html text to replace the body copy. 
If you are supplying html, please ensure that your images are hosted on your server and are inserted in the email using absolute URLS.


If you are supply as a .jpg or .gif please ensure that the graphic dimensions are 650 wide by 800 pixels high.
If you are supplying an animated .gif please ensure that all the important information is in the first frame of the animation as sometimes animated gifs will not work at the recipients' email. 
Alternatively, you can supply image and text email.

The Preview Pane & Dimensions

· Emails graphics should be no wider than 650 pixels and no more than 800 pixels high. 

· The preview pane is that part of the email that that can be seen in many email clients. It is usually the first 350 pixels at the top of the email. 

· The most important parts – the headline, the offer, short list of benefits and the call to action should be placed here – ideally balanced to the left. 

· Please limit the height of your email graphic to 800 pixels. 
Please Keep It Simple:


· Don’t put too much information – people will not read paragraphs of texts in emails. 

· Put the headline at the top and make it less than 49 characters. 

· Don’t use all capital letters if you have more than three words – it’s too hard to read. If you need something to stand out use colour and bold the text. 

· Keep it shorter than 50 words
· If you must have information that is more detailed put it in bullet points. 
· If you must use paragraphs have structured content broken up with bold headings.

· Your offer should be obvious and easy to understand. Eg: 

· Buy online now and save 20% 

· Win $4,000 worth of XYZ clothing

· Avoid long web address links. 

If you have more information …put it in the website landing page and direct people to it.  DO NOT add it to the EDM

If you are running a competition, request that after a person submits an entry they are automatically taken to your website page with more information; or to your company’s facebook page so that they can ‘like’ your page and you can continue to communicate with them. 

Call To Action: 

The call to action is the most important part of the design as it directs users to take the desired action, whether that is to click through to a website to find out more, or download a pdf. 

The design should support this by making the call to action the most obvious thing on the page. When a user opens an email it should be the most eye-catching feature of the design. Your eye should go straight to it so make it large and colourful. 

The call to action should be a button, not text. 

Buttons typically deliver a 60% greater click through than a text link. 

The button should have text written on, it should be simple and it should contain the benefit, keyword or phrase.

· Get the report today

· Subscribe NOW and save 40%

· Download your voucher NOW
· Nominate and Win


http://www.smashingmagazine.com/2009/10/13/call-to-action-buttons-examples-and-best-practices/
