pilc 2 e C 00KY C
Bildes OOS 069

Worksheet B - (Logo Communication)

The purpose of Worksheet B is just to get your team on the same page as to the elements you want your
logo to convey. This will not become part of your final brand; rather it’s just meant to get everyone on
the same page and to think more critically about what you want your logo to convey.

1. Worksheet B

What do you want your logo to communicate?

Example Brand
Masculine x | Femsnine
Campiex < | sumple
Otviows X | | Subtie
Young X ] Mature
Luzyry X | Economical
Senous N I | Ptayful

Loud | Quiet

S|
Classic )<' ' | mogern

2. Complete Worksheet B

Each participant in the branding strategy session should complete Worksheet B by making a check on
the scale for each attribute, with the middle circle being neutral. There is also a line beside each
attribute if participants want to give an example of another brands’ logo to better illustrate their stance.

3. Group Review

As a team, you will want to go through each attribute listed in the worksheet one by one and discuss
each in details. Going around in a circle, ask each participant what they rated each one on the scale and
why.

There are no right or wrong answers since they are all personal opinions. It is the job of the moderator
to lead the discussion and have the group all come to an agreement.

You'll want to come up with a final worksheet with everyone’s agreed stance for each attribute and
possible examples for each.



pinke L e C 00XK C
Bldec 00 S 06 N

Worksheet B — {Logo Communication)

The purpose of Worksheet B is just to get your team on the same page as to the elements you want your
logo to convey. This will not become part of your final brand; rather it's just meant to get everyone on
the same page and to think more critically about what you want your logo to convey.

1. Worksheet B

What do you want your logo to communicate?

Example Brand
Masculine X .| Femnine
Compiex [ ] )( ] Simple
Obvious X i | Subtle
Young X | Maturs
Lusisry X | Economical
Seows N | | Playful
Loud 5< , Quief
Classic ' )<' i | Mogern
2. Complete Worksheet B

Each participant in the branding strategy session should complete Worksheet B by making a check on
the scale for each attribute, with the middie circle being neutral. There is also a line beside each
attribute if participants want to give an example of another brands’ logo to better illustrate their stance.

3. Group Review

As a team, you will want to go through each attribute listed in the worksheet one by one and discuss
each in details. Going around in a circle, ask each participant what they rated each one on the scale and
why.

There are no right or wrong answers since they are all personal opinions. [t is the job of the moderator
to lead the discussion and have the group all come to an agreement.

You'll want to come up with a final worksheet with everyone’s agreed stance for each attribute and
possible examples for each.



