ore Values

COMMUNITY

To create a
community built
on sharing and
collaboration
for the benefit
of all.

TRUST

To further an
environment of
mutual respect and
trust where each
person’s effort
drives success for
the benefit of all.

GROWTH

To channel our
energies and focus
on optimizing

the opportunities
in the digital
marketing,
fundraising and
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LEADING EDGE

To pursue leading
edge technologies
and business
solutions that
optimize the
profitability of all.

WSI DIGITAL
MARKETING LIFECYCLE

LEARNING

To demonstrate
a passion for
continuous
learning within
our community
in order to drive
profits and

e e g I

LEADERSHIP

To represent
and conduct
ourselves in
our community
in @ manner
that inspires
excellence and

Ranantitc-~1l

WSI Lifecycle

WebScan
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ne WSI Consultant m

the operation of WSl franchise. As an added be

1 clients and aeliver vaiue, even betore deploying digital marketing so

ated 6 DISTINCT PHASES:

the follow

Consultants on how to locate and qualify prospective businesses that need our service

tool fo assess the health of a prospect’s current website, to uncover gaps i
mpiles an indepth report detailing site performance and recommendation:
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