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An organisations visual brand tells a story.  

 
Our visual brand should portray 

 Bold, Proactive, Strategic and Practical – through images, fonts and consistency 

 Professional – by ensuring readers see the same brand across all communications 

 Client focussed – by using images that show our clients individuals that look like them 

 Big enough to deliver the work, small enough to care – Using the 333 Collins St location as a core part of the 

branding we get the big address, whilst simultaneously showing our personality via our writing and images 

 A single integrated team of industry leading experts – Using a single trading name – Knightstone – for all 

communications regardless of the legal entity delivering the services, ensures our clients know who we are 

 A single financial partner – by ensuring that each practice is fully defined, key messages articulated and 

communicated internally and externally we get the dual benefit of being a true partner to our clients whilst partnering 

with all our practices to deliver great services 

 

 

 
 

Visual Branding 



Colours 

#0F0F0F 
15 15 15 

#8A8587 
138 133 135 

#C6CBCC 
198 203 204 

Primary Colours 

#0094D9 
0 148 217 

#0066B3 
0 102 179 

#24397E 
36 57 126 

Secondary Colours 

#6088D0 
96 136 208 

#F6B53C 
246 181 60 

#DD4132 
221 65 50 

Accent Colours 



 
Heading   Corisande  
   20pt 
 
Sub Heading   Open Sans SemiBold 

   16pt 

 
Body Text   Open Sans  

   12pt 

  

Typography 



Company Logo 



Brand Statement 



Stationary 



COLIN LINKE 
director 
 
M 0409 421 402 
 
 
Level 7  T  03 9600 1100 
333 Collins St  F  03 9600 1150 
Melbourne VIC 3000 knightstone.com.au 

 

COLIN LINKE 
director 
 
M 0409 421 402 
 
 
Ground Floor  T  03 9600 1100 
744 Bourke St  F  03 9600 1150 
Docklands VIC 3008 knightstone.com.au 

 

Stationary 
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